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PAMILY shoe store opinion: From 
the South, Pacific Coast, Moun- 
tain States, Middle West and the 
East come messages from the great 
number of family shoe stores that 
in spite of supposedly bad local con- 
ditions, prospects are good. Quality, 
not quantity, will make for better 
net profits. 


enerally, merchants are more 

concerned about net profits 
than large volume. They show 
their appreciation of the fact 
that 1927 will be a merchandising 
year. Reading between the lines of 
these telegrams, this thought pre- 
vails, regardless of the type of 
store, the good merchandiser will 
be the consistent winner. 


Fax Werner, San Francisco, 
Cal.: Thankful for the success 
attained this year. We look for- 
ward to 1927 with confidence know- 
‘ing full well that if we continue to 
sell good merchandise, serve the 
public as they wish to be served and 
attend diligently to every detail of 
our business we shall have played 
the game and have done what was 
required of us. 


uette Shoe Company, St. Louis, 
Mo.: The retail shoe business 

























to us, and we are looking f 
to a splendid year. This in spite 
of the fact that next year we will 
have to face the old-time bugaboo 
of a presidential election, which in 
itself should not affect business. 


tion indicates quiet business for 


for 1927 looks extremely promising 
orward 


1927---A Merchandising Year 


three months. Spirit of optimism 
over outlook for the coming six 
months’ business because stocks are 
low. Less distressed merchandise 
on the market, style and colors are 
more stabilized. More attention 
has been paid to early regular busi- 
ness. 


ealy Shoe Co., Santa Rosa, 

Cal.: We see a bigger and 
better business outlook for 1927, 
due to better cooperation among 
the farming community. Market- 
ing and prices will be affected to 
the advantage of the producer. Re- 







garding the style situation, light 
colors for dress and sport account 
for the long spell of black leather 
selling just ended. 


F. Reist, of W. H. Steigerwalt, 

@ Philadelphia, Pa.: The busi- 
ness of 1926 has been excellent 
and I am looking forward because 
of my increasing familiarity with 
the clientele with which I am identi- 
fied for the year 1927. I am not the 
least big skeptical and feel that 
any new style which is well se- 
lected, reflecting good taste in 
style of last and pattern and ma- 
terial used, will have a ready sale. 


J. Sensenbrenner of St. Louis, 

@ Mo., operator of 12 shoe stores 
and 18 hosiery departments, looks 
forward to a year more style- 
ful than ever. Good pump, one 


with materials that are in good 
taste. A merchant has two great 
opportunities this spring. He can 


sell to every woman at least one 


pair of style shoes by February 


and another pair by Easter, thus 
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a prosperous New Year. Past expe- 
rience discredits buying too many 
lines, also close mark up if cus- 
tomers are educated to importance 
of footwear and correct fitting legit- 
imate stores will prosper. 


B. Johnston, president, John- 

@ ston’s Big Shoe House, Ltd., 

New Westminster, B. C.: Next year 
promises great possibilities to Can- 
ada. Conditions in British Colum- 
bia, especially coast cities, appear 
most favorable. Recent confirma- 
tion of large money towns for 
greater Vancouver’ has_ inspired 
confidence in many investors who 
foresee steady growth and a boom 
to the commercial trade in general. 


J. Damrich, Mobile, Ala.: Local 
@ conditions not greatly affected 
by cotton situation. Outlook for 
1927 very favorable, expect good 
demand. for colored kid after a long 
black season. Trend toward slight- 
ly lower heels, eighteen eighths ap- 
parently most popular height. Look 
for box heels to be big, straps and 
ties most popular. 


arry P. Woodworth, Lansing, 

Mich.: Can’t see any reason 

why 1927 shouldn’t be normal. Fam- 

ily shoe stores must go after quality 

business and think always of net 

profits. Selling shoes too cheap in 
1926 has not produced volume. 


ax Sommer, San Francisco, 

Cal.: Early copious rains in 
California. are indicative of -good 
crop prospects and should secure 
us renewed prosperity in 1927 with 
proper care in the selection of 
styles and with intelligent efforts 
in the general conduct of business 
shoe dealers may look to the future 
without fear or anxiety. 


J. Thompson, Salt Lake City, 

@ Utah: Can safely say that next 
year will be better than past year 
for: our section of the country. 
Tourist travel and railroads spend- 
ing enormous sums for equipment 
and . advertising. Farming, live- 
stock raising and mining in excel- 


Heralding a New Era:— 


“The year 1927 opens a new era in women’s footwear. Up to the present 
time we have been fitting the heads and feet. Now we must study the en- 
tire ensemble, as women not only want coverings for feet but demand 


footwear that fits their 


rsonality and taste and conforms to their ideas 
of style and beauty. I look for a good increase in 1927.” 


Signed, Clyde Norton, Denver. 
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lent. Condition oil interests very 
active. New steel mill going at top 
speed. People must come to God’s 
country eventually. 


urner Jones, Valdosta, Ga.: Cen- 

tral south Georgia is not depen- 
dent on cotton and is enjoying that 
prosperity which is the result of 
more diversity. Business men feel 
confident that 1927 holds even 
greater returns than the year past. 
Shoe retailers will reap a greater 
return by reason of the colorful 
leathers. 


rank F. Wulff, Colorado Springs, 

Colo.: The stabilizing influences 
of this year and the attitude toward 
the next will doubtless bring about. 
a better and more profitable condi- 
tion for both manufacturer and re- 
tailer. Good shoes well made, prop- 
erly styled in correct colors and 
materials will turn the tide for bet- 
ter results. 


M. Stendal, Minneapolis, 

e Minn.: Stop, look and listen 
the first three months of 1927, al- 
though expect January to be better 
than December. Push harder than 
ever for business, get inventories 
in shape and make a profit on what 
you sell. We expect to make more 
real profit during 1927 than 1926. 


G08 department opinion: Buy- 
ers of shoes in the department 
stores seem quick to grasp the full 
significance of the importance that 
shoes are playing in the proper cos- 
tuming scheme so prevalent now. 


Langley, St. Paul, Minn.: Look- 

@ ing at the year 1926 and it’s 
developments, the most pessimistic 
must admit that fundamental con- 
ditions are much better and more 
sound. The producers of agricul- 
ture products are:more prosperous, 
agriculture is more remunerative, 
employment. has .been. constant, 
financial conditions . are. .sound. 
Generally speaking conditions in 
the Northwest are better than at 
any time since 1920. On this basis 
business in the Northwest can leok 
confidently to the future satisfied 


that the year 1927 will bring good 
cheer to all of us, a good average 
business with reasonable profits. 


D‘ Runyon, Denver, Colo.: A 
prosperous 1927 for the allied 
shoe industries. This new coopera- 
tion between tanner, manufacturer 
and the retailer will make for better 
business and profits. Select your 
lines and stick to them. 


G. Kerr Co., Oklahoma City, 
@ Okla.: Without question 
light colored kids are here for early 
spring and will make business start 
off with a real zest with the busi- 
ness outlook good. All we need to 
do is to put the pep behind it and 
push the right shoes for the right 
occasion. 


arry Teets, Denver Dry Goods 
H Co.: Buying 50 per cent 
colors, 50 black, February and 
March, Selling of colors about 60 
per cent light tans, 40 grays. Using 
novelty leathers to trim, especially 
the tan-trimming. Blacks strong, 
buying straps, step-in ties in order 
named. But most important, mer- 
chandise plan for New Year in- 
volves sixty-day selling periods. 
Expect to adhere strictly to this. 


varry A. Gibson, San Fran- 
cisco, Cal.: Retail shoe busi- 
ness will enjoy prosperous spring 
and summer season for 1927 for 
this reason; feel President Mc- 
Keon’s message to retailers advo- 
cating placing orders now for Eas- 
ter selling is important. Anticipate 
colorful season ahead, with ma- 
terjal colors keeping with National 
Style Committee report. 


red W. Small, The Gilchrist 

Co., Boston, Mass.: There’s no 
doubt 1927 will be prosperous to 
shoe merchants believing in a profit 
for their investment and efforts. 
Proper control of stocks, having 
what people want when they want 
it, merchandised at a consistent 
profit, attractively displayed, con- ~ 
vincingly advertised, showing them ~ 
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A Better Year in Men’s Shoes:— 


“The plan fostered by the shoe manufacturers for cooperative advertis- 
age on men’s footwear, should register during the 
second quarter of 1927. I think this is the keynote of a substantial sales 
Signed, Ralph P. Levy, New Orleans. 


ing to imcrease 


increase.” 





ws Y~ es ws. 















you have it, should help make the 
year a prosperous one. 


an M. Haney, Lincoln, Neb.: 

The popularity of plain black 
footwear the new season enabled 
reduction in size of stock. Pros- 
pects of the popularity of colors 
makes a distinct break in the sea- 
son’s early buying. If crops are 
good here next summer, 1927 will 
be our best year. We are laying 
plans accordingly. 


eo. Wareing, Salt Lake City, 
Utah: We are looking ahead 
to 1927 with considerable optimism 
for our wonderful State, whose nat- 
ural resources are boundless, that 
the year’s prospects for many rea- 
sons are as bright or brighter than 
1926. Mountain gorges now filled 
with snow insures abundance of 
water with bumper crops. 


has. H. Feltman, Chicago, IL: 

For 1927 I see America’s 
banner shoe year. Operating ex- 
penses have increased. The public 
demands style and service that re- 
quires longer profits, yet the mark- 
up is still only about half that of 
other articles of women’s wear. 
Our large volume alone makes pos- 


sible our quality at $6. 

C HAIN store opinion: Chain 
stores, covering as they do a 

wider field than the local stores and 

looking calmly at the country as a 

whole, see many reasons why busi- 

ness in 1927 will be satisfactory. 


unn Bush & Weldon Shoe Co., 

Milwaukee, Wis.: Fundamen- 
tally, economic conditions _are 
sound. With shoe merchandising 
leaning toward sounder practices 
yearly, it would seem that the in- 
dustry as a whole could feel pretty 
cheerful about the future. 


L. Hines Shoe Store, Win- 
ston-Salem, N. C.: Collections 
good where credit is wisely ex- 
tended. Volume sales continuing 
to increase with firms that are 
end aT ee 


sure methods. Very treacherous 
style season ahead, but where cau- 
tious progressiveness is practised 
results will be satisfactory for the 
first half of the New Year. Would 
not hazard guess for the last half. 


ilton S. Florsheim, Chicago, 

Ill.: We enter the year 1927 
full of confidence, and look for 
business to be at least as good 
as it has been for the past year. 
Fundamental conditions are unusu- 
ally sound. Money is plentiful, la- 
bor is well employed, agriculture, 
notwithstanding its own difficulties, 
is in much better condition than it 
was in 1924 and 1925, so we have 
every reason, we believe, to feel 
confident that 1927 is going to be 
an unusually good year. 


avenny & Powell, Seattle, 

Wash.: Buster Brown Stores 
in Washington, Idaho and Mon- 
tana are closing biggest and most 
profitable year. Expecting cori- 
tinued growth for the coming 
year. Basic conditions appear fun- 
damenially sound. Money seems 
quite plentiful locally, with heavy 
building projects progressing. Col- 
orful footwear should maintain 
women volume and note awaken- 
ing shoe consciousness among men. 
Children’s business ar im- 
proving. 


E. Langston, Forth Worth, 

@ Texas: For 1927 I can see a 
riot of contrasting colors and trims 
partly by reason of the reaction 
from the run of black this fall 


which proved so harmful to the re- 


tailer. Aside from the fact that 
spring will naturally bring an in- 
creasing demand for light colors in 








must mean cheaper quality. To in- 
crease volume at the cost of qual- 
ity cannot be lasting. 


etot Shoe Company, Cleveland, 

Ohio: We look for the shoe 
business in 1927 to be subnor- 
mal, mainly because of conditions 
brought on by installment buying 
ef luxuries. My advice to all retail- 
ers throughout the country is to 
keep themselves in a liquid condi- 
tion. 


H. Krom, Pres., C. R. Kinney 

® Co. Inc., N. Y.: While the 
year just closing has not been all 
that could be desired for the shoe 
trade in general, I look forward to 
the year 1927 with a very great 
hope of increased business and. in- 
creased earnings. I see no reason 
why the business of the country 
should not be as good or better than 
the year just passed. I believe for 
our company the outlook is prom- 
ising. 


be Stoff, Blyn Shoes, Inc., 
New York: We look forward 
to 1927 with a greater confidence 
in the business situation than we 
have had since the war. The retail 
shoe business has worked itself into 
a very healthy situation. Generally 
speaking, stocks are low, employ- 
ment is high, as are wages. This 
means steady demand for shoes, and 
we expect to get in 1927 our full 
share of the business. The store 
that keeps its stocks in healthy 
condition and its mark-ups correct 
should come through 1927 with 
good profit. 


J. Pessemeier, Pensssbeter’e 
Bootery, Tacoma, Wash.: 
avorable. Colored 
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A Firm Foundation for 1927 


N the construction of the business foundation 
for the New Year there must be an element of 
solidity or there will be no permanency. 
Skyscrapers are built upon foundations that 
reach down into the earth to bed rock. Lacking 
that solidity the builder makes his own bed rock 
by driving piling and pouring tons of concrete. 
He knows that the tremendous weight of the 
structure must rest upon permanency. Rods of 
steel, twined and intertwined, 
hold together the concrete. As 
the building rises those steel 
binders serve as the sinews of 
the great arms and legs of the 
building. Earth tremors, gales, 
fire, rust, the erosion of time 
cannot destroy the structure 
that is well founded. 
A business structure that is 
not founded on the bed rock of 
honest service, that is not tied 
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catch phrase that assays dross. Real service 
means more than words. It means not only giving 
dollar for dollar value but giving fit, comfort, 
wear, and satisfaction beyond the expectation of 
the customer. 

We must have pretty shoes for the ladies. We 
must have color. We must have all those things 
that attract the feminine eye. But we must also 
have those elements that make for permanency. 

It is not the fluttering, shopping, scatter-brain 
buyer that makes for prosperity in a shoe store. 
It is the satisfied customer who comes back to the 
store for her next pair and her next pair after 
that. The woman who “shops around” looking for 
an imaginary shoe, hoping to find a miracle in 
footwear at a miraculous price, is not the cus- 
tomer of any store. She is not an asset. She is 
a liability. 

The customer who has been won to the store 
by genuine service, by good will, by correct fitting 
and satisfied style desire, is the one that may be 
counted among the store’s assets. You may 
borrow money on her loyalty and continuity. 

To win the confidence and respect of this class 
of customers is the most important first step into 
the New Year. It can be accomplished only by 
impressing upon her mind your earnestness, your 
sincerity, and your desire to supply her foot needs 
in a sane, satisfactory manner. 

Give her what she wants. Certainly. But consider 
her wants not only from the 
viewpoint of style and color but 
from the safe vantage of bodily 
comfort. She wants style, yes. 
She wants color, yes. She wants 
individuality in pattern, yes. 
But she also wants correct fit- 
ting. She does not want hurt- 
ing feet. She does not want 
distorted toes or weakened 
arches. She may buy the high 
style shoe from a high pressure 
salesman and wear it to her 





together with the steel rods of 
good will, that is not molded 
and wrought with the all impor- 
tant elements of quality will not 
stand. A little prosperity may 
come, but the storms of adver- 
sity will rack it to the very roots and bring it 
crashing to the ground. 

Shoe men should build the 1927 structure upon 
bed rock. That means a determination to pour 
the concrete of honesty into the very foundation. 
Service is the cement that is most needed. But 
service must be genuine—not simulated. ‘The word 

“service” is much abused. It is much talked of © 
and little practiced. The cheap John store prates 
of service with its tongue in its cheek. It is a 


own dissatisfaction. She will 
quickly forget the beauty of the 
shoe and remember only the 
hurt. 

.“The most beautiful and com- 
fortable shoes I have ever worn.” What a wonder- 
ful testimonial! When women say that of the 
shoes you have sold them, you have completed your 
structure and may know that you have builded 
well and truly. 

A house built on the sand will not continue. A 
shoe store built on the basis of Style at a Price, 
regardless of fit, or comfort, is a store that will — 
not endure. There is a vast difference between 
building a real house and setting up a tent. os 












December 25, 1926 


Be Yourself! 


HERE are too many stores exactly alike. 

There are too many window displays akin. 
There are too many shoe stocks that might be 
twins. Too many dealers get their feet into the 
quick sands by imitating competitors. Instead of 
studying him to copy his stuff a good merchant 
should study his competitor to be as different as 
possible. Here in a little town are two shoe stores 
that are as alike as peas in a pod. The two mer- 
chants might trade stores and each move into the 
other’s place of business without disturbing things 
at all. All that would be necessary would be mov- 
ing the signs. Each merchant could take up where 
the other left off and continue business as before. 
Their methods, their stocks, their thoughts are 
identical. 


Opportunity Everywhere 


[’ is a habit of young men to say there is no 
chance for a man 
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you! There are thousands of chances. If you are 
lazy, mentally and physically, it is true in your 
case. But if you are not afraid of work the chances 
are staring you in the face every way you look. 


Past Performance Plus 


EFORE looking too far into the New Year why 
not turn around and glance back over the old 
one now just about finished? 

The good surveyor always turns around and 
sights back to see if he has “run a true line.” Not 
a bad idea for a shoe man. Just look back over the 
performances of 1926 and let that help you in lin- 
ing up for 1927. 

If you have kept a record book or “log” you can 
tell at a glance just what went wrong in each 
month of the old year. The successes are not so 
important as the failures. Certain shoes proved 
to be poor sellers. Others started well but petered 
out in a few days. Some good-looking shoes caused 

a lot of complaint. In 








without capital. What 
nonsense. There are 
more chances in the 
United States today 
than ever before. Here 
is an example: Four 
young Greeks came to 
Los Angeles a few 
years ago and started 
shining stands. They 
had no capital, no 
friends, no knowledge 
of English. But to- 
day they own one of 
the biggest shoe dress- 
ing businesses in the 
country. Not only 
that but they own the 
immense building that 
houses their industry. 
They sell shoe dress- 
ing as far east as 
Omaha and they cover 
the Coast territory 
like a blanket. They 
are growing rich and 


th 


over night. 


best people in our 
ness interest in 








influential in business 
opinions. 
And, strange as it may seem, their opinions are 


sath Bie ser nore heoremernggomat ag th 
hered td . | 


circles. And they still 
own and operate their 
original shining stand. 
Often one of the firm 
may be seen instruct- 
ing an apprentice boy 
in the fine art of pol- 
ishing a pair of shoes. 
No chances? Man | 
alive! Look around 


The RECORDER is constantly on the writer’s desk 
where every sales person may read it or take it home 


Our salesmen who read the Recorper are the 
rtment, and show their alert- 
eir work; perhaps not because 
they read the RecorpeR, but because they are 
enough interested in their work to read it. 
Very truly yours, 
THE DENVER DRY GOODS COMPANY, 


If if wasn’t for differences of opinion, life would 
lack much of its interest and charm. 

_ Mr, Teets is a thinking man. We like that kind 
because they do sometimes 








~~ a Gaus } the analysis we should 


The Reason Why 


THE DENVER DRY GOODS CO. 
Denver, Colorado 


For the past several years we have read the Boor 
AND SHOE REcORDER with much interest. It is a ner 
trade journal that we believe would be helpful to : 
any shoe man, large or small. While we do not 
always agree with your comments and arguments, 
when we do not, they give us a basis for our own 


be guided by our 
errors and omissions 
rather than our 
known successes. Too 
often a failure is due 
to the inclination to 
repeat with a big win- 


A young man was 
holding his sweetie on 
his lap. She was a 
heavy weight. He was 
not very robust, but 
he was brave. Sud- 
denly the girl said: 
“Oh, I must get up. 


(Signed) H. B. Teets 
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Seven New Colors in Spring List 


of Eighteen for Hosiery | 


Shades Chosen for New Season 












HE 1927 spring “Eleven hosiery 
sr og es colors have been 
color card, just ° ‘ Iled f * 
issued by the Textile Hosiery Colors for Spring and parse Races 
Color Card Associa- ae 
tion of the United Summer—1927 Cae re eer 
States to its mem- popularity. They are 
bers, contains eight- Selected by Textile Color Card Association in Atmosphere, C ha m- 
een shades, all of Cooperation with Hosiery Industry pagne, Sunset, French 
on rs mye ex Nude, Alesan, Dove 
ully seiecte Oo har- K Pipi Rock, 
monize with the seven Flesh Pink Sunset Gry, aa ae 
2 Evenglow, Blue Fox, 
1927 spring shoe ; i 
colors, also issued by Pearlblush French Nude Grain and Beige. 
the Textile Color 
Card Association and Aloma Alesan “PTCHE retention of 
indorsed by the Na- well established 
tional Boot and Shoe . staples and past nov- 
amrnage hs seaecng id elties which have, 
ciation e Nation 
’ £ ant th h al, 
Shoe Retailers Asso- Auburn Piping Rock salen ‘thee een” in 
ciation and the Tan- 
- # and 1 the category of sta- 
ciel Pe ouncil of S rsd Eveng ples, illustrates the 
eee ti: Association’s policy 
Pity torn — Shell Gray Blue Fox of color standardiza- 
hosiery colors the Atmosphere Grain = ‘on ae Se or 
smart woman will = a ae be wr 
wear next spring and n , sagged — 
summer,” said Mar- Ceres — dustry. The intro- 
garet Hayden Rorke, duction of a limited ; 
Pett DNCLUGAAALUUETNUOUU ETAL THOU number of new shades 


managing director of 
the Textile Color 
Card Association, in commenting 
on the new hosiery card. “Em- 
phasis should be placed on seven indi- 
vidual shades, such as Flesh Pink, a 
very delicate tint; Pearlblush, a sub- 
tle shade simulating the faint rosy 
flush of oriental pearl; Aloma, a 
tropical shade suggestive of the 
flashing brown skin of a South Sea 
dancer; Algerian, a soft brown of 
Moorish persuasion; Auburn, the 
rich gold-flecked tones of auburn 
hair; and Sandust, an illusive tint, 
hinting of the mauvish dust of sea 
sand. 

“Shell Gray, a silver tint of the 





sea shell in moonlight, matches Shell 
Gray on the spring shoe and leather 
card. The names of the shoe colors 
are printed on the hosiery card. 
They are Pastel Parchment, Shell 
Gray, Roseblush, Stone, Spanish 
Raisin, Stroller Tan and Hampstead 
Brown. 


6s LESH PINK and Pearlblush are 

not only summer daytime shades 
to be worn with the white or Pastel 
Parchment shoes, but they are per- 
fect complements to the nacré or 
opalescent leather, the new note for 
evening slippers. 





each season helps the 
industry to concentrate on a few 
new colors without disturbing the 
merchandising qualities of estab- 
lished popular hues previously cre- 
ated by the Association in coopera- 
tion with the National Association 
of Hosiery and Underwear Manufac- 
turers.” 

Mrs. Rorke will soon issue her 
spring color harmony chart, in which 
she combines the new spring shades, 
showing what artistic color en- 
sembles can be achieved in blending 
the right hat, gown, hosiery and 
shoe colors. 
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SWE WALKS IN BEAUTY AT THE SZTYLE ZHOW 


Meet Miss New York, 

the girl with the fan 

on the N. S. R. A. 
style platform. 


ODAY with freedom of the knees you just 
can’t overlook pretty shoes. 


The whole world of fashion has been forced 
to consider beauty in footwear as a part of 
apparel completeness. Herein lies our shoe 
trade opportunity for the year ahead—in 
color, in materials and in appropriateness. 


Footwear has been made a joyful aid to cos- 
tume individuality, not of the classes but of 
the masses, in every shoe store, everywhere. 
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WITH WOMEN EVERYWHERE, 
AND EVERYWHERE YOU FIND 
WOMEN YOU FINDSHOESTORES, 
WHY IS IT PROFIT IS NOT MORE 
TO BE FOUND. 








Zs 















Walking home, somewhere 
between “Chi” and Milwau- 
kee. “She Walks in Style,” 
with a few scientific prin- 
ciples thrown in, we hope 












HAT does the shoe trade need 








reg ya oe a seems most in 1927? Is it more style, 
to be the fashion here to > 

ot 6 Mabe of 0 fectery more color, more change? Yes, all of 
over every pair sold—the that, and more. 

shoe atmosphere dominates More courage is needed to maintain a 







i fair rate of profit. There is too much 
timidity in the trade as a whole. Peo-. 
3 ple expect to pay a good price for good 
f merchandise. They know that a mer- 
j chant cannot stay in business without 
making a profit. When a great many 
merchants reduce prices and seem to 
stampede toward lower levels the pub- 
lic reacts with the idea that quality is 
going off. Are people insulted when a 
merchants offers them a good shoe at a 
high price? No, they take it as a tribute 
to their buying abilities. Their attitude 
is like that of the old colored man who 
was asked if he could make change for 
a ten dollar bill. “No, sir,” he said, “TI 
cain’t change hit, but I thanks you fer the 
compliment.” 

It is easier to work down from a price 
than to work up to a price. The man or 
woman who is asked fifteen dollars for 
a shoe may not buy it, owing to limita- 
tions of purse, but he or she will like the 
idea. Most people like to be considered 
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The land where the “Tom 
Boy Skirt” originated. 
“Shooting the bull,” sf that’s as fifteen dollar people. On the other 


it’ isn’t th / 
ss Msgs pane Sy r hand if a shoe be offered at a very low 
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Most of all, the trade 
needs courage to go be- 
fore the people and tell 
the story of shoes. It is 
a wondrous tale. It will 
intrigue the interest of 
the multitudes. It will 
lift the shoe trade out of 
its stepchild status and 
put it on that loftier 
plane where it might 
have been placed long 
ago but for lack of 
courage 


Squirrels and pigeons, “gobs” 

and “gals.” The common 

public gase is diverted from 

the dome “on the hill” 

downward to things mun- 
dane 


price the customer may resent the impli- 
cation that he or she is a cheap customer. 
Many shoes are sold at prices that dis- 


credit the business. On the other hand 
there is a vast amount of shoes sold at 
prices that elevate the business. There 
is a middle ground on which the shoe 
merchant may meet the public with pleas- 
ure and profit. That middle ground is 
the promised land we are all seeking 
in 1926. Shoes, good ones, at fair prices. 
Pretty shoes, colorful shoes, stylish shoes, 
at prices that will maintain public confi- 
dence as well as admiration. 








EXTRA! Pedestrians gwen 

right of way in New York 

City. More walkers in this 

town than elsewhere in the 
world 


Miami, watch your style 

step. Yow'll be blamed for 

a lot of styles later on after 
the designers’ holidays 
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UY, beauty, 
buy! And how 
she does when. she 
can tell the wide 
world of fashion 
that she had a hand 


ro 


in designing her 
own shoes. Truly, 


there never was a 
more subtle game 
than that of taking 
the customer right 
by the hand, so the other hand can 
scribble a big check, by and bye. 

A beautiful parlor, soft in colors 
and just the last word in comfort. A 
wealth of shoes of Paris and America 
thrown around in careless artistry. 
The customer is not hurried, in fact 
for a time is ignored. She is given 
time to rest and to observe. What 
she sees out of the corner of her eye 


J W 
WAY TO 
She picky her Leathen, 
and My! isnt She Proud 


UN D 
££ 


is often more to be desired than what 
is shown by the hand of the salesman. 

In due time she starts to talk slip- 
pers and shoes and dresses and 
gowns, colors and designs and soon 
her wants are many. She may pick 
a pair then and there that have a 
touch of distinction. 

Then a fine skin of gold leather, or 
of some wonderful design is shown 
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TH 
ES 
R ROFITT 


to her. 


_Figpatare? 


The gown 
lovely color 
comes to mind. In 
the golden minutes 
that follow the lady 
puts two and two 
together and com- 
poses a style all her 
own. She wants 
this leather and that 
pattern, and this 
heel and that trim- 
ming, and soon the customer has all 
of the thrills of fashion creation. 
This, then, is the next step forward 
in making footwear as precious as 
jewels to she who has money and 
thinks she has talent. 

Virtue is said to have its own spe- 
cial brand of reward. Real service 
to customers surely brings to a shoe 
man rewards of a substantial kind. 


qT 
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“BE YOURSELF” 


Young Woman 


of Fashion 


ASTING off with swift impatience the 
traditions of centuries, and daring, in all 
things, to “be herself,”’ the modern woman was 
making history—and in her dress, as always, 
was the recorded results of these confusing in- 
fluences. Novelty was the thing. Life, itself 
had speeded up to a swifter gait and what- was 
today was not tomorrow... One spirit, however, 
animated all gestures—the spirit of freedom, 
expressing itself ina great burst of sheer phy- 
sical energy. Hait had been bobbed—and 
bobbed it stayed despite. the annual reassur- 
ances of the hairdressers that the bob was done 


for. Corsets had gone by the board to the 


despair of that industry. Something was hap- 
pening-to millinery. Bobbed-hair had wrought 


a revolution in the designing of millinery. The. 


element of steadiness had gone out of the ap- 
parel market. A sudden, gypsy taste, from 
heaven knows what source, sprang up and 
amounts to a craze. 


UT of all this appears a promise—the 
first suggestion of a compromise, of a 
single idea embodying conflicting influences 
somehow in harmony. Out of the struggle for 
freedom of body and spirit and for the reten- 
tion of the essential, never-to-be-lost femininity, 
has come an almost classic simplicity in pattern 
but warm, daring colors, and a complete new 
range of materials for spring and summer. In 
shoes comes a new note for all dress to follow. 





Royalty wants things different—so here we see an approved 

style of Queen Marie’s selection, with seven little buttons up 

the front with a running elastic cord for fitting coutrol. It 
was first shown in America by Morris Wolock of Chicago 





New things are to be expected 

in sport footwear for spring. 

The great spirit of sport shoes 

comes through use of colored 
and printed leathers 


There is grain to leathers, ¢ ; 


it possible to get fine focus 
it po. Pie to. ne fies oes i 
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he Style Da esl 





A novelty pump with a 
fancy red snake mottled 
leather, something new nm 
foxings. The pump is 
always salable 





A pastel parchment, one 

strap, with a lighter and 

larker brown for trim- 

mings. Blended colors 
are fashionable 


THE COLOR BLIND NOW STEP 
OUT OF THE PICTURE 


N quest of golden opportunity, the shoemen of America 

journey to market in January ever in search of style 
that will have the magic of money in every pair. 

Color is a wonderful instrument for profit, but it is 
at the same time a double-edged sword. It takes an artist 





Everything new in print- 


‘i ed leather is being tried or a woman of exceptional good taste to use color properly. 

a in springtime shoes. The The blend of color is a trick in itself and to get the right 

: tanner has now become pattern and material is a couple of extra tricks. The 

een high development of business in 1927 will be with all three 
” —at a profit. 


shila deena 


John J. Holden, Chairman of the Style Committee of 
the N. S. R. A. gives this caution. Colored shoes cost 
more than black and should be sold for more. Buying 50 
per cent Blacks and 50 per cent Colors and averaging the 
r price is not just to yur customer or to yourself. 

Each class should be made to stand alone. Averaging 
prices does not assure you of a profit at the expense of 
the Black shoe customer. The Blacks may have to be 
reduced. 

The customer who wears Black shoes should not be 
made to carry the price burden of the more fashionable 
woman who wants colored shoes. 

Considerable less Black will be sold this spring and sum- 





< — i por = — ad mer, than during the past year, and all merchants would 
aan’ on the side ror! do well to make sure that. when they buy color, it must 
pretty lines everywhere be made to stand alone and carry a mark-up that ©: justified 


according to the cost of merchandise and the expense of 
doing br'siness. 








Front strap and open The ribbon tie is a dis- A stone-colored quarter, A wide decorative ankle 
shank will be a popular  tinctive shoe, providing a black heel and black strap with and without 
shoe for summer. Here the bow is permanently trimmings lends distinc- bow is something new in 
it is in black and gray, fastened and has a gore _ tion to the unique pattern the line of ome-strap 
novelty trimmed Fencath shown here - hatterns 
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The light pearl grays for 

Easter time are to be 

trimmed in darker mate- 

rials. Here we see a new 

pattern line, overlaid on 
the side 





There is no limit to the 
height of heels this sea- 
son. Here is one with 
a wine-glass stem. The 
reptile band has a gore 
control beneath the bow 





The thanks of an industry are extended to the tanners, 
here and there, who have developed in their material so 
many variations of grain, color and design. 
Scotch ginghams and plaids, in some one to six colors, 
have appeared to brighten up the shoes for spring. The 
young lady is stepping out im a green squared ginyham, 
one strap, with dark green heel, tip color and strap. 
The loyalty of the South to dresses of cotton may make 


a place for shoes of cotton in colors and design. 











Palm Beach novelty this 
season will be in leathers 
tinted close to the white, 
such as water lily. This 
shoe has a tricky double 
button strap effect 








A Springtime revival of 
Colonials is not imposst- 
ble, providing they are 
exceptionally distinctive. 
Here is a blond pump 
with a brown figured 
leathex. trimming 





There is always a place 
for satin. The black satin 
model shown here is 
trimmed with real lizard 
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WEIRD, WILD AND WONDERFUL 


Hit ’em in the eye in the win- 
dow with splashes of color 


EEK novelty—but use it as a 

dessert not as the full courses of 
a complete meal—the inevitable dis- 
turbance lies ahead. As a spice to 
business use with care. 

We do not propose to add to the 
confusion of the shoe merchant by 
showing a hodge-podge of pattern 
outlines, created by the designer’s 
pencil—When the orderly processes 
of footwear production and distribu- 
tion are needed to reach a point of 
profitable balance. 

We are entering not only the period 
of beauty in footwear, based on good 





ARE SHOES 


There is no limit to the 


ingenuity of our trade 


taste, but a period wherein the suc- 
cessful shoe must be PRACTICAL; 
mere beauty, or originality, will not 
suffice alone. 

But do not get the idea that all 
that is necessary for successful shoe 
designing is merely the ability to sit 
down and pencil out new ways of 
chopping up leather into fancy shapes. 
From that notion spring the “freak’’ 
and all other shoe lunacy. 

It sometimes happens that the more 
originality there is in a new style, the 
less of either beauty or practicality. 
Look to the practical first; then the 










A Fifth Avenue Saks display of 


jewels of the feet 


intrinsic beauty and good taste; if 
all is well so far, then it will not mat- 
ter whether the style is distinctly 
original or is made fresh by being 
a revival of some former creation, 
coming uppermost again in one of the 
never-ending cycles of fashion. 

The features of a style include not 
only the material and pattern, but also 
the thread and stitching, the kind of 
heel, the thickness and trim of sole, 
the kind of adjustment—every detail 
must be chosen with a view to pro- 
ducing an appropriately balanced 
whole. 


Whe was it that said 

“< two or three colors 

was the absolute limit 

in footwear. Here we 

have fifteen and every 
material different 
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another new note at the 





- coats, dresses, costumes 
and as a background in 
printings, together with 
black and more especially 
with colors a little more vivid 
than one year ago, white is 
to make a gain during the 
spring and summer seasons 
which will place it in the 
vanguard of all colors dur- 
ing that time. 

Chief among the graded 
shades are navy with copen- 


hagen blues, soft reseda 
greens, pearl with silver 
grays, cocoa browns with 


tans, shrimps, rose, yellows, 








LET’S GO! 


By Forrest Burt MONROE 


A circling beach where the laughing waves 
Rise and break into sunlit spray— 

The pleasant shade of a leafy palm— 
Let’s off for a southern holiday! 


The sleepy light of a southern moon— 
The strains of music from o’er the bay— 
Oh hell!—Let’s put our cares aside! 
Let’s off for a southern holiday! 


Opera and will be heard from 
during the coming spring and 
summer not only as a staple 
but as a novelty as well. Any 
shade of blue from sky to 
navy will have a place in the 
color procession. The former 
for dancing dresses and the 
latter for general wear. The 
high novelty blue for Ameri- 
can women who shop in Paris 
will however be blue violet, 
that is to say more blue than 
violet. 

Hence, in dresses, cos- 
tumes and even in_ shoes, 














terra reds and any becoming 
color for blond or brunette. 
Outstanding among the assembl- 
age of harmonizing contrasts are jade 
green with yellow tan, pinkish reds 
and light grays, robin’s egg blue and 
pink, gray and turquoise, purple blues 
and chartreuse. 
Equally appropriate combinations 





for sports or outings are cactus green 
and red, blues with grays, orange 
with navy or any color harmony that 
may appeal to the woman of good 
taste and judgment. 

Deep shades of blue, basically for 
years a color for tailor mades, were 
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combinations of white and 
black and the reverse will be nu- 
merous especially in attire appro- 
priate for sports, all outings and to 
some extent for general wear, espe- 
cially by people whose attire is in- 
fluenced by whatever is worn in the 
sporting world. 















MISS ST. LOUIS 


“Styles sells shoes,’ but 
girls set the styles, so 
; the Southwestern Asso- 
: ciation expects first prize 
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MISS MEMPHIS 


No Memphis blues with 
her on the N. S. R. A. 
styles platform. Little 
southern maid is ready 
for the show with new 
styles in footwear 







MISS DENVER 


New heights of elegance 
in footwear are to be ex- 
pected in her modeling 
for the Mountain States 
Association 
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MISS PORTLAND 


Because she might be 

Rose Queen, the shoes 

she wears must be the 
preitiest ever 


IGHTS off and a sea of faces are 

part of the darkness. A silver beam 

of light, a twitch of the curtains, the 

swish of a soft gown, and—here she is: 

Each style region is to portray on the 

National Shoe Retailers style platforms 

selections for morning, sport, shopping, 

afternoon and evening wear. The mer- 

chants putting on the show for each re- 

gion are: 
Pacific Northwest Shoe Retailers, Will Knight, 
Portland, Ore. 

Northern California Retailers, Harry Gibson, 
San Francisco, Cal. 

Southern California Retailers, A. L. Gude, 
Los Angeles, Cal. 

Mountain States Shoe Retailers, Harry E. 

Fontius, Denver, Colo. 

Southwest Shoe Retailers (Texas and Okla- 
homa), L. E. Langston, Ft. Worth, Tex. 
New Orleans Shoe Retailers, N. E. Jacobs, 
New Orleans, La. 

Southwest Shoe Retailers, M. A. Condon, 
Charleston, S. C. 
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MISS ALABAMA 


Style the fickle girl; she 
is wearing furs for 
Southern setting—as the 
South goes in shoes, so 
goes the country 


leet firvt for 


Northwest Shoe Retailers (Twin Cities), 
J. A. Langley; St. Paul, Minn., and C. M. 
Stendal, Minneapolis, Minn. 


Michigan Shoe Retailers, Richard F. Barnum, 
Detroit, Mich. 
Wisconsin Shoe Retailers, R. E. Sager, Green 
Bay, Wis. 

St. Louis Shoe Retailers (and adjacent terri- 
tory), M. M. McCain, St. Louis, Mo., and 
C. E. Williams, St. Louis, Mo. 
Chicago Shoe Retailers (and adjacent terri- 
tory), F. E. Foster, Chicago, III. 
Memphis Shoe Retailers (and adjacent terri- 
tory), Reuben Stiefel, Memphis, Tenn. 
Ohio Valley Shoe Retailers, Harry C. Mc- 
Laughlin, Cincinnati, Ohio, and C. K. Chis- 
holm, Cleveland, Ohio. 
Pennsylvania and Middle Atlantic Shoe Retail- 
ers, A. H. Geuting, Philadelphia, Pa. 


New York Shoe Retailers, John Slater, New 
York, N. Y. 


New England Shoe Retailers, Irving B. Howe, 
Boston, Mass. 


MISS TEXAS 


Lone Star lady with a 

taste for such snappy 

styles that it’s no won- 

der the whole country 

looks to Texas for pegs 
in patterns 








MISS LOS ANGELES 
From the colorful coast 
you will see footwear for 
movie queens and those 
who would be queen of 
the walk 











































































































MISS CHICAGO 


At the home city of the 
convention, with every- 
thing in style to select 
from, expect the unusual 
from the Chicago Shoe 
Retailers 
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A BEAUTIFUL SHOP INEVITABLY ATTRACTS 
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THE PROPER PATRONAGE 


It would have been an Impossibility to Sell a Jewel in a Shoe 
Shop Once—Nowadays the Costume Bootery Excels 
in the Art of Suggesting Luxury 


HE woman of position breakfasts in 

her boudoir—the duties attendant up- 
on her correspondence are finished before 
she arises—instructions are given the 
housekeeper and maids while she lounges 
at ease the chauffeur calls at 
the specified hour and she is driven from 
the door of her residence to the shop 
door. 


The business woman who commands a 
sizable salary follows as nearly as is 
practicable this method of living. She 
may not have a chauffeur, but she has an 
automobile of her own. She sits at her 
desk to open her mail. 


This is an age when it is almost un- 
necessary to walk at all . . . that is 
why lounges are now built with uphol- 
stery a foot deep as compared with two 
or three inches a generation ago. 





A little touch of Paris in the 
Miller upper Fifth Avenue 


i 


shop—beauty dominates 





And shoes are the only articles of ap- 
parel that may be fitted while the patron 
in sitting therefore the highly 
practical vogue of luxuriously uphol- 
stered chairs and divans in the shoe store. 
The merchant must choose the type of 
customer he is to serve, and then supply 
the atmosphere to which that customer is 
accustomed. 


Here are two splendid examples of a 
shop’s appeal to the discriminating .. . 
the feelings of the customer who enters 
are given a gentle thrill of luxuriousness 
These shops are a tribute to the excel- 
lence of the shoppers’ tastes and the sen- 
sitive nature responds profitably to the 
suggestion. 


(Left) The esthetic sense finds 


its 


ideal aptly expressed in 


Marcelle’s Shoe Shop, Buffalo, 


N. Y.—not a shoe is visible 
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SHOE man who sits under his 

vine and fig tree and looks at 
the shoe business with an eye of 
neutrality, but with a vision of long 
experience, has this to say abut lasts 
and heels : 

“Twenty years ago if we put in 
une new last a season we thought we 
had set a mark. Today, I under- 
stand, the shoe trade introduces a 
new last about every twenty-four 
hours. Of course that is an ex- 
aggeration but it seems that the pace 
in lasts is almost as fast as it is in 
patterns and colors. I wonder why it 
is considered good business to be con- 
stantly changing toe shapes? Surely 
feet have not changed so much since 
I was active in the business. We 
used to have a definite idea of what 
toe shapes would best fit the most 
feet and stay by them. I know one 
last that was staple for more than 
forty years. And, I suppose there 
are some stores that continue that 
old stand-by to this day. 

“IT fully appreciate that there must 
be something new in shoes. The 
fickle public would turn down a line 
that never changed. But what | 
cannot see is the tendency to re-shape 
the feet of the public every few years. 
One year we see the feet in long, nar- 
row, pointed toes. Next year the 
same feet appear in wide, square, 


IS THERE NO SENSE LEFT? 


A Voice of Protest Against 


Jazzing Shapes of Feet 


dlunt, barge-shaped toes. The year 
after that we see a modified, round 


‘tee, and so on in an ever changing 


circle. What it does to the feet of 
the nation I can only guess. I know 
tHatechiropodists and osteopaths are 
growing rich. 

“Then the matter of heels. Right 
now, I read, we are to have a cycle 
of higher heels. It looks to me as if 
the heels are about as high as out- 
raged nature could permit. I see 






girls teetering along on heels that 
throw their bodies completely out of 
equilibrium. It must be torture to 
wear them. Surely all women do not 
aspire to be toe dancers. And the 
men, will they accept a higher heel? 
I wonder. 

“T may be an old fogy. 
in the high grass up to my neck. 


I may be 
But 


I cannot help wondering if the shoe 
trade is not running amuck on this 
last and heel business. 































































The innocent little eyelet has 
been too long hid beneath 
leather, so an inspired. designer 
in Paris creates a spot oxford 
with eyelets everywhere—brassy 
little circlets on a brown calf 
shoe 





Sport wear is everywhere in 
springtime, and the Prince of 
Sports—H. R. H. Prince of 
Wales—first stepped on the 
green with shoes of this open- 
front pattern. Today it is ac- 
knowledged the smartest thing 
in women’s sport footwear—-in 
calfskin for serviceability 






















TANS WILL LICK BLACKS 70-30 
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C. K. Chisholm Scores a Knockout 
on It-Can’t-Be-Done 


number of pairs of men’s shoes manufactured 

in this Country was 10 per cent smaller than in 

1914, while the increase in population during this period 

was 15 per cent, it is evident that the average man is 
buying less pairs of shoes per year.” 

“Things like this do not just happen. There is a 

cause, or probably several causes why this condition 


W ump authentic records show that in 1925 the 


In 
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exists.” “It is time to dig down, find the causes, and if 
possible eradicate them,” says C. K. Chisholm of Cleve- 
land, who is recognized throughout the whole industry 
as one of the outstanding authorities on men’s shoes. 
Mr. Chisholm recalled the styles and materials that 
were in vogue in men’s shoes in 1914 and previous to 
that time, calling attention to the fact that Kid skins, 
Kangaroos and Patents. were much more used at that 


(Above)—When you see an alligator- 

trimmed shoe for men at the N.S. R. A. 

Convention, step right up to it and BUY 

—for some of the top merchants are 
planning likewise 


the good old summer-wWEIGHT 
time, look for lighter shoes—it has 
taken three seasons to bring it nation- 
ally to the dumb consciousness of the 


male 
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time than at present, and naturally the bottoms were 
much lighter. Even the calfskins were light compared 
with the heavy grains and boarded leathers that are so 
popular at present. 

‘No doubt,” he continued, “men’s shoes have been 
made too heavy—not too good, but with materials, both 
uppers and bottoms, that are too heavy to be comfort- 
able or really dressy for summer wear. Men’s shoes 
can well be made lighter, both in upper and sole, with- 
out being effeminate. Do not skin the shoes but make 
them more airy and 
summerlike in appear- 
ance. 

“T am told that for 
next spring young 
men’s clothes will be of 
light colors and soft 
weaves. Trouser legs 
will be wide although 
possibly a little narrower than those in vogue 
at present. Light color and soft weave ma- 
terials should be supplemented by tan shoes of 
summer weight. Should trouser legs be 
narrower that might affect the width of the 
toe slightly, that is, toes may be a trifle nar- 
rower, but that should not affect the color or 
weight of footwear. Shoes should harmon- 
ize in weight and color with the clothing and 
the straw hat. 


Two Seasons NECESSARY 


“When Fall rolls around make shoes for 
the season. Then is the time to use the heavy 
grain and boarded leathers and heavy bot- 
toms. Maybe if we would show boots, men 
would buy them, but anyway we need two 
seasons—a straw hat season and an over- 
coat season in the shoe business as well as 
in the clothing and haberdashery business. 

“It requires only a glance at the news- 
papers of the country to see the immense 
volume of money expended in exploiting 
women’s shoes as compared with 
men’s. Are we as merchants play- 
ing fair with our men’s departments 
in making our advertising approp- 
riations? Would it not be well to 
check the sales and see just what 
proportion of the entire volume 
comes from men’s shoes and then 
spend a little more than that proportion of the advertis- 
ing budget on exploiting men’s shoes ?” 

When asked where to spend the money, Mr. 


America has gone sport crazy so look 

for the greatest tennis year ever— 

(Above)—a bronze that has caught 
the spirit 


Impossible as it may seem, the patent 
leather spat made a hit with the New 
York dresser who wanted something 


get the better of us for spring. 















Chisholm, without a second’s hesitation, said “In the 


newspapers. We run all our men’s ads on the sporting 
page. if we cannot get on the sporting page, we do not 


run the ad. This might not be good advice to all stores, 
but if a merchant will watch men read newspapers, and 
if he will observe the page sought next after the first 
page is scanned he will get the-answer. 

“IT am convinced that one of the greatest stimulants 
that could be given the men’s shoe business would be a 
nation wide campaign fostered and paid for by the 
manufacturers of men’s shoes 
along the line that is now 
being talked of. 

“While the manufacturers 
are spending $500,000 a year, 
the retailers will just natur- 
ally tie in with the campaign 
and spend $2,000,000 more in 
their local papers. Carry this 
on for a period of three years 
and big results are sure to be 
obtained. 

“The average merchant is 
not an expert ad writer, but the manu- 
facturer could and would hire experts. 
The merchants would naturally follow 
this lead, and a tremendous amount of 
convincing copy would appear daily in 
the newspapers throughout the Country. 
That’s the way to make men ‘Shoe 
Conscious’—to direct their thoughts to 
the correct appearance of their feet. 

“We might well observe a ‘National Day for 
Lighter Weight Shoes.’ It would have to 
come earlier than ‘Straw Hat Day,’ say about 
Easter time. Th@n in the Fall, say about Sept. 
15, have a ‘Fall Shoe Day.’ Let the national 
campaign of the manufacturers take the lead 
in exploiting these events and every live mer- 
chant in the country would tie in with it. 

“If anybody doubts the potency of coopera- 
tive advertising of manufacturers and mér- 
chants of men’s wear, he only need observe the 
vast number of new blue overcoats being worn 
by well dressed men and young men.” 


Asout Sprinc 1927 


In speaking of the style trend for the com- 
ing spring, Mr. Chisholm predicts that tans 
will predominate at least 70-30 and should run 


80-20. 


“We should be careful,” he said, “not to let black shoes 


When tans predomin- 





different for bleak days’ wear 
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ate the total pair volume is always larger. Men will 
stick to an old black shoe longer than to an old tan pair. 
Switching a customer to tan is easy if you go at it right. 
Here is an example: 

“We have a small exclusive men’s store at 511 
Euclid Ave. The manager of that store was constantly 
yelling for black shoes and more black shoes. We got 
him fixed up all right, but our buyer decided to spend 
some time there to find out why that store was selling 
so many more black shoes in proportion to its total 
volume than any of our other stores. He found the 
manager and all the salesmen wearing black shoes. He 
gave each of the salesmen a new pair of tans—and a 
little talk. That was about nine o’clock. Around eleven 
o’clock he went back, and in that time nineteen pairs 
had been sold, seventeen of which were tans. Tans 
have been selling good in that store ever since. 

“Tans will harmonize better with the prevailing colors 
of men’s clothes for spring and should be pushed hard. 
Then we can come back to the blacks for fall. Shades 


of tan for spring will not be extremely light—they will 
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be pretty and attractive. I would not like to venture a 
prediction of Reptilian trimmed shoes for men, but | 
do think there will be a fair business on Alligator 
grains in a rich brown shade. 

“We have played toes about to the limit. It may be 
time to play heels a little. The young man still sets the 
style pace, and this young man is demanding wide, square 
toes. If he narrows his trouser legs he may ask for toes 
a shade narrower, but they will still be comparatively 
wide. 

“There is some demand now for a higher heel. That 
demand may grow. Who knows? We who are older 
in the game recall the time when we sold a lot of men’s 
shoes with 12/8 heels, and they were good looking shoes 
too. We are trying out one now with high heel on a fairly 
wide square toe, and it looks promising. We had a little 
more spring put into the last and had the toe made a 
little higher. 

“But let me repeat, ‘Push tans and push them hard 


for spring.’ ” 


C. K. CHISHOLM. 


Challenged by English designers, who recently 
showed what they could do in trimming shoes 
for men, Alfred W. Donovan yelled at a re- 
cent meeting of the Massachusetts Shoe Re- 
tailers Association, “We are way ahead of 


vou, 


Here they are!” 


TUNA 
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December 25, 1926 


Leadership has _ car- 
ried with it great re- 
sponsibility. John J. 
Baird, President, in his 
two terms, has visited 
every section of the 
country. 


Step into 1927 with Us 


... and get some of the friendly comradeship of other mer- 
chants, all as eager as you are to step into 1927 with ideas 
that will increase the profits and prestige of every store 
selling shoes. 


My first act as President of the N. S. R. A. was to appoint 
regional governors—-that regional idea has been made the 
basis of a great cooperative style presentation. Each geo- 
graphic region having styles in common will show its ad- 
vanced styles, sponsored by representative shoe merchants. 


This feature alone is worthy of a trip from wherever you 
are to where you ought to be January 4, 5, 6, 7, Hotel 
Sherman, Chicago. I want to meet you there. 


Signed 
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WHAT DO YOU THINK OF THIS PROGRAM FOR THE 
16TH ANNUAL N. S. R. A. CONVENTION 


A. L. GUDE 
Vice-President 


F. E. FOSTER 
Vice-President 


 peeiieion of having the regular convention sessions 
each get-together will take the form of a luncheon at 
which retailers, manufacturers and traveling salesmen 
will listen to addresses by national authorities on shoe 
merchandising, styling and advertising. These addresses 
will be followed by a general discussion. 

The conference luncheons will take place at noon on 
all four days of the convention. 

This new plan of convention procedure will give mer- 
chants more time to inspect the various lines of shoes on 
exhibition without losing any of the real educating talks 
arranged for their benefit. 


Mornings Open All Style Revues in Grand 
for Inspection Ball Room 
of Exhibits 


Luncheon Convention Sessions Daily in Grand Ball Room, 
Mezzanine Floor 


Tuesday, January 4, 1927 
PRESIDENT BArtrp opens Convention 
Address of Welcome..By Hon. Wo. E. Dever, Mayor of Chicago 
PN FRIIS onaca oasis tree Kir oins a deme nacen Joun J. Bartrp 
Reports—Appointment of Committees 
Address—Subject “The Banker and Retail Business” 
By Joun W. O'Leary, President, Chamber of Commerce of the U. S. 


Pa te stig “Retail Shoe Store Figures” 
By Ernest A. Burritt, Retail Contact Man, Geo. E. Keith Co. 


8.30 p. m.: Premiere Footwear Style Revue...Grand Ball Room 
11.00 p. m.: New England Night.... ; 
Midnight Supper and Entertainment 
Wednesday, January 5, 1927—Styles Day 
“Shoe Styles for Shoe Retailers” 
. Hotpen, Chairman N. S. R. A. Styles Committee 


As. W. Evans, President National Shoe Travelers Association | 
Joun C. McKeon, President National Boot & Shoe Manufacturers Association 


G. M. SPANGLER 
Manager 





December 25, 1926 


JESSE ADLER 
Vice-President 


ee eee Te “Hosiery in the Retail Shoe Store” 
By Miss Merie Hictey, of Brown-Durrell Co. 


Questions and Discussion—This will be an absolutely 
Open Forum Procedure, with free opportunity 
for any and all floor questions 


4.30 p. m Footwear Style Revue 
8.30 p. m Footwear Style Revue 


Thursday, January 6, 1927 


fe 4 8 LP a ee Election of Directors MARTIN MURRAY 
12:00 Noon—Orthopedic Day Secretary-Treasurer 


ee eee “The Advantages of the Rigid Arch” 
By Cuartes Henry Brown 


Ecc acco sc oanwes “The Advantages of the Flexible Arch” 
By Dr. J. H. Sryves, Jr. 


Pai ia sick btn cee de “Chiropody in the Shoe Store” 
By E. K. Burnett, Sec’y National Chiropodists Association 


PNG a5 osnes oxswenvedevare ees “Foot Clinic Work of Today” 
By Dr. Joseru Le&Lyvetp 


Footwear Style Revue 
7.00 p. m....Banquet and Footwear Style Revue Finale—Dancing 


Friday, January 7, 1927 


Fellowship Luncheon 
INSTALLATION OF N. S. R. A. 1927 OFFICERS 
ADJOURNMENT 


MISS O. M. JOHNSON 
Assistant Manager 


J. C. FEDLER, Jr. 
Vice-President 
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Sketches by R. C. 

Day, Chicago artist, 

Boot and Shoe Re- 
corder 





The Hotel Sherman—N. S. R. A. Headquarters 


Who’s Who and Where to Buy 


A 
F. E. Adams Shoe Co., Seabrook, N. H. 
Amalgamated Leather Co., Inc., Philadel- 
phila, Pa. 
American Seating Co., Chicago, III. 
Arnold Bros. & Co., No. Abington, Mass. 
Ault-Williamson Shoe Co., St. Louis, Mo. 
A. J. Anderson, Inc., Amesbury, Mass. 
Alden, Walker & Wilde, Inc., East Wey- 
mouth, Mass. 
Artistic Shoe Co., Brooklyn, N. Y. 


B 

Geo. W. Baker Shoe Co., Brooklyn, N. Y. 
A. J. Bates Co., Webster, Mass. 
Bates-Dow Co., Brooklyn, N. Y. 
Bancroft Walker Co., Boston, Mass. 
Bresnahan Shoe Co., Boston, Mass. 
Bliss & Perry Co., Newburyport, Mass. 
Boyd Welsh Shoe Co., St. Louis, Mo. 
Bally-Hoskins, Long Island City, 

1 ee oe 
Barbour Welting Co., Brockton, Mass. 
Burdett Shoe Co., Lynn, Mass. 


Inc., 


Cooperators at the Hotel 
Sherman 


Walter Booth Shoe Co., Milwaukee, Wis. 
Co., Haverhill, 


Bradley-Goodrich Inc., 
Mass. 

Boyden Shoe Mfg. Co., Newark, N. J. 

Barnet Leather Co., Inc., New York City, 
N. 7%. 

Boot and Shoe Recorder, Boston, Mass. 


Brauer Bros., Inc., St. Louis, Mo. 


Cc 
Cambridge Rubber Co., Cambridge, Mass. 
Croxton, Wood & Co., Philadelphia, Pa. 
Conrad Shoe Co., Brockton, 
Mass. 
Commonwealth Shoe & Leather Co., Whit- 
man, Mass. 
Cantilever Corp., Brooklyn, N. Y. 
Clinton Shoe Mfg. Co., Clinton, Iowa. 
Edwin Clapp & Son, Inc., East Weymouth, 
Mass. 
Chouteau Shoe Mfg. Co., St. Louis, Mo. 


Campello, 


Clark Sales Corp., Somerville, Mass. 
Churchill & Alden Co., Brockton, Mass. 
Capitol Shoemakers, Inc., St. Louis, Mo. 
Craddock-Terry Co., Lynchburg, Va. 


Craig, Reed & Emerson, Inc., Brockton, 
Mass. 


Church & Co., Ltd., Toronto, Ont., Canada. 
Cornell Shoe Co., Brooklyn, N. Y. 


Lewis A. Crossett Co., North Abington, 
Mass. 


Connolly Shoe, Stillwater, Minn. 
D 

Dunn & McCarthy, Auburn, N. Y. 
Diamond Shoe Co., New York City. 
H. T. Dougherty, Inc., New York City. 
W. L. Bouglas Shoe Co., Brockton, Mass. 
The Irving Drew Co., Portsmouth, Ohio. 
Dunbar Pattern Co., Brockton, Mass. 

¢ E 
Endicott, Johnson Corp., Endicott, N. Y. 
Fred A. Eyre & Co., Inc., Brooklyn, N. Y. 
Chas. A. Eaton Co., Brockton, Mass. 
J. Edwards & Co., Philadelphia, Pa. 
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John Ebberts Shoe Co., Buffalo, N. Y. 


L. B. Evans’ Sons Co., Wakefield, 
Mass. 


John R. Evans & Co., Camden, N. J. 


F 
The Florsheim Shoe Co., Chicago, II. 


Field & Flint Co., Montello, Brock- 
ton, Mass. 


C. P. Ford & Co., Inc., Rochester, 
nm FY. 


Robt. H. 
phia, Pa. 


Foerderer, Inc., Philadel- 


Freeman Shoe Co., Beloit, Wis. 


G 


William Goldstein Shoes, Inc., New 
York, N. Y. 


Goodyear Tire & Rubber Co., Akron, Ohio. 


Ground Gripper Shoe Co., Inc., 
Mass. 


Boston, 


John S. Gray, Inc., Syracuse, N. Y. 


Andrew Geller Shoe Mfg. Co., Inc., Brook- 
lyn, N. Y. 


A. Garside & Sons, Inc., Long Island City, 
N. Y. 

Golo Slipper Co., New York City. 

Gregory & Read Co., Lynn, Mass. 

J. J. Grover’s Sons, Stoneham, Mass. 


The Griess-Pfleger Tanning Co., Boston, 
Mass. 


I. Grossman, Inc., Chicago, IIl. 
Julius Grossman, Inc., Brooklyn, N. Y. 


H 
F. M. Hoyt Shoe Co., Manchester, N. H. 
F. Hecht & Co., New York City. 
Hecht Fixture Co., Chicago, III. 


Ernest D. Haseltine Co., 
Mass. 


Hakim Bros. & Kassar Co., 


Newburyport, 
Brooklyn, 


Huckins & Temple, Inc., Milford, Mass. 

Heim & Doremus, Inc., Brooklyn, N. Y. 

Harsh & Chapline Shoe Co., Milwaukee, 
Wis. 

Harry M. Husk & Co.,, 
Mass. 

Hallahan & Sons, Philadelphia, Pa. 


I 
International Shoe Co., St. Louis, Mo. 


J 

Julian & Kokenge Co., Cincinnati, Ohio. 
Johnston & Murphy, Newark, N. J. 
Jefferson Import Co., New York City. 
Johnson, Stephens & Shinkle Shoe Co., 

St. Louis, Mo. 
Johansen Bros. Shoe Co., St. Louis, Mo. 
Jacobsen Publishing Co., Chicago, Ill. 


Newburyport, 


, ' 7 
pe ee RNR 


a 


> oe 


—_ 


The Congress Hotel 


Inasmuch as the hotel lobby be- 

comes the general meeting place 

for shoe men our artist has 

pictured the hotels where shoe 
men congregate. 


K 
Kozak & McLoughlin, Inc., Long Island 
City, N. Y. 
Krippendorf-Dittmann Co., Cincinnati, Ohio. 
Geo. E. Keith Co., Brockton, Mass. 
Kurz & Lapidus, Inc., Brooklyn, N. Y. 


L 


La Valle & Lo Presti, New York City. 


Laird, Schober & Co., Philadelphia, Pa. 

Lax & Abowitz, Brooklyn, N. Y. 

W. H. Lampe Shoe Co., St. Louis, Mo. 

Lee-Gore Shoe Co., Inc., Brooklyn, N. Y. 

J. J. Lattemann Shoe Mfg. Co., Brooklyn, 
BM. Y. 

Geo. B. Leavitt Co., Farmington, N. H. 

Lape & Adler Co., Columbus, Ohio. 

Levie Shoe Co., Chicago, Ill. 


M 
Morris Lapidus, New York City, N. Y. 
Milford Shoe Co., Milford, Mass. 
Marathon Shoe Co., Wausau, Wis. 


Morse & Burt (Cantilever Corp.), Brook- 
lyn, N. Y. 


Frank C. Meyer Co., Inc., Brooklyn, N. Y. 


John Meier Shoe Co., St. Louis, Mo. 
The Moore Shoe Co., St. Louis, Mo. 


McElroy-Sloan Shoe Co., St. Louis, Mo. 


Mazer Bros., Philadelphia, Pa. 
Murphy & Saval Co., Chicago, IIl. 
The Menihan Co., Rochester, N. Y. 


Thos. D. Mackey Co., Inc., Brooklyn, N. Y. 


Morrison & Silver, New York City. 


I. Miller & Sons, Inc., Long Island 
City, N. Y. 
Monarch Leather Co., Chicago, Il. 


J. I. Melanson & Sons Corp., North 
Adams, Mass. 


Isaac May Co., New York City. 
N 
Nunn, Bush & Weldon 
Milwaukee, Wis. 
A. E. Nettleton Co., Syracuse, N. Y. 
0 
Old Colony Shoe Co., Brockton, Mass. 
O'Donnell Shoe Co., St. Paul, Minn. 


4 

Pincus & Tobias, Inc., Brooklyn, N. Y. 
Panco Rubber Co., Chelsea, Mass. 
Thomas G. Plant Company, Boston, Mass. 
M. A. 
Dr. A. Posner Shoes, 

a A 

Premier Shoe Co., Inc., Brooklyn, N. Y. 
Pedigo-Weber Shoe Co., St. Louis, Mo. 
Philipson-Lockwood, Inc., New York City. 


R 
S. Rauh & Co., New York City. 
E. P. Reed & Co., Rochester, N. Y. 
The Reynolds Co., Providence, R. I. 
Racine Shoe Mfg. Co., Racine, Wis. 
The Rich Shoe Co., Milwaukee, Wis. 
Rickard Shoe Co., Haverhill, Mass. 
Rice-O’ Neill Shoe Co., St. Louis, Mo. 
Richards & Brennan Co., Randolph, Mass. 


Ss 


Sinsheimer Bros. & Co., Chicago, IIl. 


Shoe Co., 


Packard Co., Brockton, Mass. 


Inc., New York, 


Smaltz-Goodwin Co., Philadelphia, Pa. 
Stetson Shoe Co., Inc., Boston, Mass. 
Selz, Schwab Co., Chicago, III. 
Stephenson & Osborne, Lynn, Mass. 
Sherwood Shoe Co., Rochester, N. Y. 
Skinner, Wm., & Sons, Chicago, IIl. 

The Shce Retailer Co., Boston, Mass. 
Stone-Tarlow Co., Inc., Brockton, Mass 
J. P. Smith Shoe Co., Chicago, II. 
Strassburger-Stiles, Brooklyn, N. Y. 

The Selby Shoe Co., Portsmouth, Ohio. 
St. Lomo Shoe Mfg. Co., St. Louis, Mo. 
Shoe Specialty Mfg. Co., St. Louis, Mo. 
Carl E. Schmidt & Co., Detroit, Mich. 
The Scholl Mfg. Co., Inc., Chicago, II. 
Harry Smolen & Co., Inc., Brooklyn, N. Y. 
Shoe & Leather Reporter, Boston, Mass. 
Samuels Shoe Co., St. Louis, Mo. 
Seymour-Troy & Co., Brooklyn, N. Y. 
L. D. Stickles Shoe Co., Red Wing, Minn 
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“Shoes Illustrated,” Jacobson Pub- 
lishing Co., Chicago, II. 


eg 

Thompson Bros. Shoe Co., Brockton, 
Mass. 

Thomson-Crooker Shoe Co., Boston 
20, Mass. 

The Toomay Co., Boston, Mass. 

Tweedie Footwear Corp., Jefferson 
City, Mo. 

N. B. Thayer Co., East Rochester, 
N. H. 

Tull & Gordon, Inc., Brooklyn, N. Y. 

Three Star Shoe Co., Inc., New York 
City. 

Teeple Shoe Co., Waupun, Wis. 


U 
United Shoe Machinery Corp., Boston, 
Mass. 

United States Shoe Co., Cincinnati, Ohio. 
United Last Co., Boston, Mass. 

Unity Shoe Mfg. Co., Brooklyn, N. Y. 
Universal Shoe Mfg. Co., Lynchburg, Va. 
United States Rubber Co., New York City. 


V 


Volman-Lawrence Co., Cincinnati, Ohio. 


WwW 

Wall, Streeter Shoe Co., North Adams, 
Mass. 

Leon Weil, Inc., New York City. 

Weil-Petit & Cie. 

The Sam B. Wolf Sons’ Co., Cincinnati, 
Ohio. 

E. T. Wright & Co., Inc., Rockland, Mass. 

Washington Shoe Co., Lynn, Mass. 

Waldes-Kohinoor, Inc., Long Island City, 
Ms Be 

Wohl Shoe Co., St. Louis, Mo. 

Wichert, Inc., Brooklyn, N. Y. 

Watson Shoes, Inc., Lynn, Mass. 

Martin-Weinstein Shoe, Brooklyn, N. Y. 

Winkler, Thompson Co., New York City, 
nN. ¥. 


Exhibitors at the 
Morrison Hotel 
A 
Ault-Williamson Shoe Co. 
Adams, H. V. 
Atkinson Shoe Co. 
Adrian X-Ray 
Abbott Shoe Co. 





The Morrison Hotel 


B 


Burke, Walter M. 
Bradford Shoe Co. 
Brilliant & Co., S. 
Brown Shoe Co., F. 
Barlin Bros. 

Brown Shoe Co. 

Barney Shoe Co. 
Brundage, O. R. 
Borkum & Glott 
Bloomfield Shoe Co. 
3arney Capen & Denham 
Balter Shoe Co. 

Burrows Shoe Co. 
Boston Novelty Shoe Co. 
Bailey Shoe Co., E. A. 
Belleville Shoe Co. 

Berry Shoe Co., A. H. 
Bond Shoe Co. 


Cc 


Clayman Shoe Mfg. Co. 
Cahill Shoe Co. 
Certified Shoe Corp. 
Crossett Co., Lewis A. 
Condon, John E. 
Collins, A. G. 

Coble Shoe Co. 
Cambridge Rubber Co. 
Cross, John 

Capitol City Shoe Corp. 
Chenoweth Shoe Co. 
Cahill Carton Co. 
Cohen Shoe Co., Samuel 
Chesapeake Shoe. 
Clayton Shoe Co. 


Cedar Grove Shoe Co. 
Creighton, A. M. 
Chenoweth, G. A. 
Conaway-Wadsworth Co. 


D 
Dover Shoe Co. 
Doer Shoe Co., F. L. 
Dayton Last Works 
Dodge Shoe Co., W. C. 
Dryzer & Rosenberg 
Davies Shoe Co. 
Delaware Shoe Co. 
Doerman Shoe Co. 
Duttenhofer Shoe Co., Stanley 
Durgin, Bernard L. 
Dryden Rubber Co. 
Drisole Tanning Co. 


E 


Emerson Shoe Co. 
Ebner Shoe Co. 
Eagle Shoe Co. 

Elbee Shoe Co. 

Evans Bros. 

Edelstein, Walter 
Ebberts Shoe Co., John 
Edmonds Shoe Co. 
Elco Shoe Co. 

Ellis, Eddy, Co. 


F 
Fair Sex Shoe Co. 
Fiebrick, Fox, Hilker Shoe Co. 
Fargo-Hallowell 
Felstiner Shoe Co. 
Ferris Shoe Co. 

G 
Gilbert-Friedlander Shoe Co. 
Gale Corp. 
Gale Bros. 
Goldstein, I. E. 
Goodkind, Leo 
Goodman, Jack 
Godman Co., H. C. 
Goding Shoe Co. 
Grover Shoe Co. 
Goller, H. 
Gotham Shoe Co. 
Grossman, Morgan 
Griffin White Shoe Co. 
Great Northern Shoe Co. 
Gilbert Shoe Co. 
Goldberg, H. W., Co. 
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General Footwear Corp. 
“offney, Wm. 


H 
mholz Shoe Co. 
{uth & James Shoe Co. 
:amilton Brown Shoe Co. 
Harsh Chapline Shoe Co. 
Herrick Shoe Co. 
olmes, Terman & Grossman 
ckey & Danahy 
lett Freeman Shoe Co. 
_rman Shoe Co., Jos. 
Hilliard Shoe Ce., Frank 
Heyman, L. R. 
Howland Shoe Co. 
Harding Shoe Co. 
Herbst Shoe Co. 
"™ Inern Navison Shoe Co. 
v Shoe Co., P. 
xxamp Shoe Co. 
burgh, Frank 
Hyde & Son, A. R. 
Hill Bros. Shoe Co. 
Hurley Shoe Co. 


Interstate Shoe Co. 
Ideal Shoe Co. 


J 
Juvenile Sheo Corp. 
Jellerson Rafter Shoe Co. 
Jarman Shoe Co. 
James Shoe Mfg. Co. 
Jonas Shoe Co., J. A. 
Jones, L. 
Jaffe, J. 
J. James Shoe Co. 
Jacobson, A. 


Knipe, Leon 

Krieder Co., A. S. 

Katz Shoe Co., Nathan 
Karelius Shoe Co. 

Kozy Komfort Mfg. Co. 


L 
Leavitt Co., Geo. B. 
Leonard & Barrows 
Lewis, Herman EF. 
Leighton Shoe Co., H. P. 
Lorimer Shoe Co. 
Lynn-Ideal Shoe Co. 
Levie Shoe Co. 
Little Witch Shoe Co. 


> 
A 


TERA aa, 


> 


The Palmer House 


M 
Mawhinney Last Co. 
Marion Shoe Co. 
Manheimer Shoe Co., A. 
Mildred Shoe Co. 
Murphy, Gorman & Waterhouse 
Marathon Shoe Co. 
Miller Shoe Co. 
Mutual Shoe Co. 
Meier Shoe Co., John 
Mammoth Shoe Co. 
Moss Seaman Shoe Co. 
Macon Shoe Co. 
Milius Shoe Co. 
Munroe Shoe Co. 
Mayer Shoe Co., F. 
Merchants Shoe Co. 
Minor & Sons, P. W. 
Mathes & Sons Shoe Co., I. 
Mann, Longini Shoe Co. 
Munsch, A. J. 
Mound City Shoe Co. 
McElwain, J. F. 
McLaughlin Shoe Co., Chas. 
McNichol & Taylor 
McLaughlin & Sweet 


N 


Novelty Shoe Co. 
Novelty Slipper Co. 
National Shoe Co. 


Neenah Shoe Co. 
Newton, O. J. 


Ohio Leather Co. 
O'Donnell Shoe Co. 
O’Neill Shoe Co. 
Oberdorfer, M. C. 
O'Neill Shoe Co. 
Olsen Shoe Mfg. Co. 


P 
Peck Shoe Co. 
Pontiac Shoe Co. 
Portage Shoe Co. 
Pennington-Gilbert Shoe Co. 
Paramount Shoe Co. 
Painham Shoe Co. 
Paris Shoe Co., N. A. 
Perfect Shoe Co. 
Page Shoe Co. 
Pieckenbrock, & Sons Co., E. B. 


R 


Red Seal Shoe Co. 

Reed, Mark 

Rice & Hutchins 

Reed & Co., E. P. 
Riesenberger, Wolf & Peck 
Roth Shoe Co. 

Rosenberg & Sons, S. 
Rosenberger & Son, S. 
Rothman Shoe Co. 

Riley Shoe Co. 

Rogers Shoe Co. 

Rubin Bros. Footwear Corp. 


Ss 
Stetson Shoe Co. 
Sachs-Bruson & Vigorith 
Sullivan Shoe Co., T. J. 
Stern Auer Co. 
Smart Shoe Co., Bob 
Scissors Marks Shoe Co. 
Stickles Shoe Co., L. D. 
Shaft-Pierce Shoe Co. 
Sherwin, Frank 
Sullivan & Co., P. 
Sobel, Wm. 
Shipley & Vaux Shoe Mfg. Co. 
Stadium Shoe Co. 
Sigman & Cohen 
Shapiro & Wagman 
Simplex Shoe Co. 
Schwartz & Benjamin 
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Silva ‘Co. 
Stone Shoe Co. 


T 
Teeple Shoe Co. 
Tober-Saifer Shoe Co. 


U 
United Shoe Mfg. Co. 
Unity Shoe Co. 
Union Shoe Co. 
United Shoe Mfg. Co. 
Upham Bros. Shoe Co. 

V 
Vulcan Last Co. 
Vernon-Moss 
Valley Shoe Corp. 


WwW 
Walk-Over Shoe Co. 
Wolpert Adler Shoe Co. 
Washington Shoe Co. 
Watson Co., C. V. 
Molfram Factories 
Wise & Cooper Co. 
Walton Co., A. G. 
Wohl Shoe Co. 
Wolf Tober Shoe Co. 
Walden & Perry 
Weyenberg Shoe Mfg. Co. 
Wellman, Joe 
Walton Shoe Co. 
Wobst Shoe Co. 
M. Weinstein & Co. 
Winter, F.J., Inc. 
Wellauer Noll Shoe Mfg. Co. 


Exhibitors at the 
Hotel La Salle 


A 
Ault-Williamson Shoe Co. 
Adkinson, T. F. 

B 
Bleecker Shoe Co. 


Bloom, Langer, Lippman Shoe Co. 


C 
Cohen Shoe Co., Samuel 
Cincinnati Shoe Co. 

D 
De Long, Frank R. 
Dunbar Pattern Co. 
Denman, H. J. 

E 
Emery, T. H. 
English, Phil 


The Hotel La Salle 


F 


‘rank, Lee 
Friedman, L. 


Goldstein, I. E. 
Gregory, Geo. 


H 


Hebert Shoe Co. 
Hamilton, G. A. 
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Diary of a Pedestrian 


Monday—Was crossing in- 
side pedestrian lines today with 


wife and three children. They 


only got one child. ° 


Tuesday—Knocked down in 
a safety zone this evening. 

Wednesday—Wife winged in 
department store this morning. 
Driver lost control and car came 
through plate glass window to 
stocking counter. 

Thursday—Tried to cross 
with remaining two children to- 
day. Saved one child and lost 
one. 

Friday—Wife able to be out 
this morriing, but they got her 
at noon. 

Saturday—They got the last 
child today. 

Sunday—tTried to dodge a 
runabout today, and a tourer got 
me. Doctor summoned, but 
said it was an error.— WILLIAM 
SanForpD, The Chicagoan. 


MMMM 





DTT 





Kessler Shoe Co. 
Katz, Samuel J. 
Kirby, H. C. 

L 
Leverenz Shoe Co. 
Leighton, Harry 
Logie, W. G. 

M 
Meis Shoe Co., Chas. 
Moss Shoe Co. 
McNamara, R. 


R 


Rice, Robert L. 

Rice, Hutchins Shoe Co. 
Ss 

Silverberg, P. A. 
Shelby Shoe Co. 
Stadium Shoe Co. (Geo. Brown) 
Sullivan, Frank 
Smith, Guy L. 
Shu-Stiles, Inc. 
Schoen, N. 


West, R. J. 
Wilhelm, Herman 
Wright & Co., E. T. 


Exhibitors at the 
Palmer House 


C. H. Alden Shoe Co. 

C. P. Ford & Co. 

D. Armstrong Shoe Co. 
Endicott Johnson Shoe Co. 
Moore-Shafer Shoe Manufacturing Co. 
Morgan-Grossman, Inc. 
McGovern Shoe Co. 

L. B. Evans’ Sons Co. 

E. P. Reed Co. 

Silva & Co., Inc. 
American Shoe Co. 

W. D. Hannah Shoe Co. 
Sportocasin Shoe Co. 

E. J. Einstein, Inc. 

Shoe Form Co. 
Cunningham Shoe Co. 
Nobil Shoe Co. 

John Goebel 

P. Sullivan Co. 

Lawrence Shoe Co. 
Rappad Shoe Co. 
Rousmaniere, Williams & Co. 





HTH TEETH 
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C-249 patent F 
leather Fan one strap 
Sauterne patent strap © 
and trimming with 7 
pastel parchment patent 
inlay. 21/8 Sauterne pat- | 





PATIENT LEATHER 


Luxor Patent—a leather attuned to the vogue in 
women’s dainty footwear for spring—inspiring the 
designer—and a joy to the craftsman. 
Soft, silky and lustrous—perfect in its characteristics 
for the fashioning of fine footwear. 
Sleek and sheer in its finish—fitting to the last and 
retaining its form long after it has enhanced the 
beauty of its wearers feet. 
Specify Luxor Patent to your manufacturers and 
make certain your customer’s enjoyment of super 
beauty and service in her footwear. 

Our booklet “The Story of Leather” 

free on request. 


TheOHIO LEATHER COMPANY 
Girard ~ Chie 
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von tie in Shoe oo 
HOSE P 


ape Men, Women and Children 


A popular article with the Dealer 
because it has a ready sale, with 
good profits and gives satisfaction 














Eliminates Wear On Hose. 
Stops Shoes Slipping At Heel. 
Prevents Annoying Side Gap. 
Does Away With Heel Blisters. 


Contains nothing but the best of materials and work- 
manship and bears the Lyons guarantee of quality. 


For Pumps, Dancing Slippers and all Oxfords 


Pat up on attractive three color Counter Display 
Cards holding one and one-half dozen pairs, one 
size and one color to a card. 


Let us send you Samples 


PRICES 


Ti L441 
y) : 5 "a Large size $1.90 per dozen or $2.85 per Card 
a Medium size $1.60 per dozen or $2.40 per Card 
Small size $1.40 per dozen or $2.10 per Card 

















Discount 5% on one-half gross or 10% on one gross. 





—the latest in shoe comfort— 


LYONS 


COMBINATION 


HOSE siso-igiminee in 


HEEL REST 
Makes Walking a Pleasure 


Cushions the Heel, Saves the Hose and gives 
real foot comfort. Also eliminates Side Gap, 
prevents Heel Blisters and stops shoes slipping 
at the heel. 
Pat. Pending Made especially for Pumps, Danc- 
ing Slippers and all Oxfords. 
Meets a ——. demand—Creates 
Champagne new « old ones— 
Color Every Dealer Should Carry Them 


Put up on attractive Counter Display Cards holding one 
dozen pairs, priced at 35c a pair and sell on sight when 
properly displayed. 
Priced at $2.50 per dozen or $30.00 per gross 
Discount 5% on one-half gross, 10% on one gross 


Let Us Send You Samples 
Lyons Hose Protector Co. 


Omaha, Nebraska, U. S. A. 
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Made for people who desire a pressure on the side 
I a a ot of the heel. Contains the best material and LYONS 
mproves the fit where workmanship, and is far superior to any similar 
shoes are a trifle loose. design. 
Prevents Wear on Hose 
Eliminates Heel Blisters 
Stops Shoes Slipping at Heel 





Put up on attractive two-color 
display card holding One Dozen 
pairs and retails for 25c per pair 


Dealers Price, 1.75 Dorn LYONS HOSE PROTECTOR CO. 4 gos: setter 


moh ent Crees Omaha, Nebraska, U. S. A. with Good Profits 


Let us send you samples 





DR. LYONS METATARSAL PAD 


Gives instant relief to aching feet and prevents fallen arches. 


Made of a soft sponge rubber with a fine 
kid topping, it is easily inserted in any shoe 
and eliminates shooting pains in the toes 
and cramps in the calf of the leg as indi- 
cated by the arrows at the right. 





Can be worn with comfort in the tightest 
and most stylish oxfords or high heeled 


shoes. 





Make new customers and please your 
old ones by selling this popular article. 





Put up one pair to a carton 
Price per dozen cartons, $3.50 


Discount 5% on one-half gross, 10% on one gross 


Let us send you samples 


LYONS HOSE PROTECTOR CO. 


Ali good jobbers carry our products Omaha, Nebraska, U. S. A. 
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boots 


popular prices 


ENGLISH 
FIELD 
BOOTS 


600—Men’s Tan Veal. .$11.00 


601—Men’s Brown EIk 
Plain Toe 


602—Men’s Tan Elk 
Plain Toe 


As above only (WOS) Less 
#1.00. WOS not in stock. 


WOMEN’S 
MILITARY 
RIDING 
BOOTS 


— kIR 


545 
STIFF LEG 


544—WOS Black Veal. .$9.50 
545—WOS Tan Veal.... 9.50 


546—WOS Cher Veal. 9.50 
SEMI-STIFF LEG 


540—WOS Black Side. .#8.00 
541—WOS Tan Side.... 8.00 
542—WOS Mahog’y Side 8.00 
Same only Veal Leathers. 
$9.00 


IN STOCK 


Merchants who have long been look- 
ing for a line of popular priced riding 
boots now have an opportunity to secure 
them from a manufacturer with an un- 
questioned reputation for highest quality 
merchandise. 


Twenty-five years of boot making has 
taught us how to make boots whose fit is 
unequaled. Operating as we do, the 
Country’s largest exclusive boot factory, 
we are today making boots of the highest 
quality and fit to retail at the popular 
prices of $12.00 to $18.00. 


You can sell these boots to your best 
customers with full assurance that they 
are the equal of many of the highest 
priced types made. 


All our patterns and lasts have been 
designed in our own drafting depart- 
ment, thus insuring perfect fitting quali- 
ties. Any pattern, even in our cheapest 
boot, goes on and off with ease. 


Five dollars extra is charged for each 
pair of boots made to any calf measure, 
top or height of leg. Any boot shown 
will be made in Patent Leather for one 
dollar and fifty cents extra. 


OMAHA 
NEBRASKA 


\- Reokohm 7 -4.4 -5. 2a 


TO THE 


NATION 


— a 


575 STIFF LEG 
574——Men’s Black Veal. $10.50 
575—Men’s Tan Veal. 10.50 
576——Men’s Cherry Veal 10.50 

SEMI-STIFF LEG 
570—Men’s Black Side.$9.00 
571—Men’s Tan Side. 9.00 
572——Men’s Mahog’y Side 9.00 

Same ae BS Leathers 
».€ 


FORMED 
LEG 
MILITARY 
BOOTS 


KENDAL SHOE COMPANY 


556—WOS Black Calf.#12.00 
557—WOS Tan Calf. 12.00 
558—WOS Cherry Calf 12.00 
Same Semi-Formed $10. 

587—Men’s Black Calf .$13.00 
-—Men’s Tan Calf.. 13.00 

pP——Men’s Cherry Calf 13:00 
Same Semi-Formed $11.00 
Above Made to Order Only 
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‘ = “ASA PRODUCT # AW \' 
Hu ‘tt ak | 
 : 


R QU ~QUALITY § a i 

| Merchanis Find the Piekenbrock Al / ee / 

| Line Sells out Clean / / ; 
/ 


My 
From the days a the first “iron horse” steamed out to the 
Mississi ippi, the name of Piekenbrock has been identified with // 
shoes of better r aqua ality. Eve = Piekenbrock shoe is built up / 
to a an dard, not down to a price. Into each one goes the 














G, arr : 
Ih 
type of saaeeel and workmanship that are “earmarks” of 





| higher priced lines, combined with styling that is typical only 
of top grades. 


Selling these shoes at reasonable prices, you make a good 
profit and make “regulars” of transient customers. 








Rooms 1723-1726, Hotel Morrison, 
N. S. R. A. Convention. 


| E.B.PIEKENBROCK 
& SONS COMPANY 
| Dubuque ~ Jowa 









In Stock 
No. 348 Bi Black Pee rless Calf 





$4.00 
No. 248 Salle Tan Peerlees Calf 
—Broker Last $4. 
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You'll be looking at Samples 
of New Spring Styles! 


Step around the corner 


. = We have all the New Styles 


ce uN in i. 


i) on Our Floor 


Tomorrow— 


in Your Store 
































5 tl il (| Mas (Be wilk2 Al 


aes E 











me “Hi 
= nee ees ii ‘xt it IN ii ices le 


On Display Jan. 4th, 5th, 6th, 7th 
Morrison Hotel, Rooms 625 and 626, 825 and 826 


Make our offices your Headquarters while in Chicago 
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Aldnan X-Ray Shoe Fitter 











An Open Letter of Theiie— 


To the many users of the Adrian X-Ray Shoe Fitter, whose whole-hearted 
support and endorsement of our machine has made its success possible. 


GOOD merchant wants 

to know what benefits 
other merchants are receiving 
from an investment as im- 
portant as an Adrian X-Ray 
Shoe Fitter. 


Naturally, he turns to the 
users of this machine for in- 
formation. We want these 
customer-friends to know how 
much we appreciate the kind 


words they are speaking for 


this new art in shoe fitting. 


And for those who have not 
yet asked questions, we have in 
our files letters of endorsement 
from many of America’s lead- 
ing merchants, in which the 
following statements appear: 


“pays for itself every year.” 
“the best advertising medium we 

















Responsible mer- 
chants can  pur- 
chase on de- 
ferred pay- 

ment plan. 





How well do you 
Fit Your Own Feet? 


Spend just one minute at 
our exhibit at the Morri- 
son Hotel, Chicago, during 
the N.S.R.A. Convention. 
See your feet INSIDE 


your shoes. 


“has increased our business 30%.” 

“brings new customers’ which 
couldn’t be reached any other 
way.” 

‘it is worth two salesmen.” 

“makes it easier to sell higher 
grade shoes.” 

“indispensable in fitting children.” 

does it work quickly and convinc- 
ingly, speeding up sales—avoids 
all argument.” 


May we show you the actual letters? 
No obligation. 


Adrian X-Ray Sales Co. 


™ Distributors for 
Adrian Corporation, Mfgrs. 


383 Milwaukee St., Milwaukee, Wis. 


























Instantaneous! A 
perfect picture of 
the foot in the 
shoe. 


RIE TE aN AT 






















CR RC ee tina 
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Going Up~OrDown 


} 


| in your Boy’s Department? 


Boys like style in their Oxfords; Parents like 
wearing qualities. These essentials are found in 
TEEPLE’S MIGHTY GOOD SHOES FOR BOYS 


JUST BOYS SHOES ~ THATS ALL 


Style 59 
HUMDINGER SPORT 






CREPE SOLE 
Boys’ B.C.D. ...................$3.85 
Youths’ B.C.D. occ... 3.50 Style 53 Black 
L. Men's C.D. .ucks.....c. BS DINTY BLACK CALF 





Boys’ B.C.D. .....................$3.35 
Youths’ B.C.D. .................. 3.10 
L.. Mews CD. i.......:..1..... 2.78 
Style 51 same in Tan Calf 


Style 60 


GINGERTAN CALF 
Beye’ B.C.D.. ...............::... S235 
Youths’ B.C.D. .................. 3.10 
Li Mews C.D. ...0.......... 278 







Style 55 
JIM DANDY CORK ELK 
TAN CALF TRIM 











Style 58 same in Black Calf 








Aeeep ting Orderf 






Boys’ B.C.D. ................-.....$3.35 
for Galter Buf ufinefff~ ve oce Oe 
L. Moen’e C.D. .................... B98 








N.S. Re A. CONVENTION Flexible Leather Drisole 


Morrizon Hote/ ~ 
Rooms 1224-5-6 


EBERLE 


SHOES * BOYS 


Style 251 





TAN KIP BALLOON ' 
Boos ©. Be $2.75 . 
Teeter Gy We oc ia 2.60 
Let db ... 2.38 — 
EEPLE SHOE CC ne 
BLACK KIP BALLOON 


WAUPUN~WISCONSIN —Yottne 620 ao 
: : L. Men's C. D. .................. 2.38 
Style 250 same in Tan 
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Youw’ll want to know 


“Mac” 


He’s Thomas McWilliams, the manager of 
the ‘whole show” at the Morrison Hotel and 
if we do say so—he’s a good one. 


Mac will be on the job to welcome shoemen 
during the N. S. R. A. convention and all the 
rest of the year besides . . . and he’s the kind 








of a fellow who wants you satisfied first . . . 


and last. 


You can depend on him to give you just a 


little bit more than you expect in the way of 


courtesy and service whenever you stay at 


the Morrison. 


and “Bessie” too 

















MERCHANT 


So long as we’re dealing in personality you 
ought to know Miss Bessie Rewitch, she’s 
Mac’s secretary and the lady who has had the 
“to do” with the details of assigning your 
rooms and taking care of your letters. 


Bessie has the Morrison spirit of making 
every guest comfortable and happy too and 
she’s an unfailing source of assistance to the 
guest who wants something done quick and 
right. a 


Between Mac and Bessie—the shoe men are 
assured of a pleasant stay at the Morrison dur- 


ing the convention and between times, too. 


Be sure and visit all the shoe exhibits. 
They’re worth seeing.—‘*Mac” 
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The New Morrison is the world’s tallest hotel, and when com- 
pleted will be the world’s largest and tallest hotel, 46 stories 
high, with 3,400 rooms. 


OUR GREETINGS 


and appreciations to the 


SHOE TRADE 


many hundreds of whom were out 
guests during 1926 


+8OOR 





Shoe travelers and shoe merchants have 
our assurance that when they stop at the 


MORRISON HOTEL 


That regular rates apply 


We want you to feel at home 


The MORRISON 
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Warehoused for Wy | 
. tik i 
your convenience by ile ' 
if oS 
ane : H 
Ainsworth Shoe Company He * ' 
Toledo, Ohio » Tt ‘ 4 t i 
Henry E. Bragg Leather Co. iti ¥ i} 
St. Joseph, Mo iti a 
att 
Crowder-Cooper Company ut 
Indianapolis, Ind. cas g 
L. M. Falk Shoe Company ; Hy y _ 
Detroit, Mich. : ii ; 
Geo. W. Greber Shoe Company i] i if 
Cleveland, Ohio ; He 
The Jaffa Company Tif _- 
Los Angeles, Calif. shal : 
J. J. Kalb and Sons ih 
Rochester, New York ¥ ; 
Lantzky-Allen Shoe Company 4 L 
Dubuque, Iowa TEL pe te 
Murray-Dibrell Shoe Company 3 HT 
Nashville, Tenn. af 
Melze-Alderton Shoe Company es [ : 
Saginaw, Mich. 13 
Newell and Schneider Company 1 
Pittsburgh, Pa. if 
(. A, Stanton and Sons if 
Madison, Indiana seek 
t Smith and Herrick Company Hi : 
; Albany, New York i 
| eee 
i Thompson-Ehlers Company } tiie 
j Chicago, Ill. j “ities 
i P. H. Volk and Company seat ie 
t Baltimore, Md. Th tie La 
f Wingo, Elliot and Crump Shoe Co. it fete 
i Richmond, Va. 12 if 
i PML PM 8 LS ELE LE A RCS: CLEMO OLE AOE TOR BOE LEE: IIS 9 OIE I Ey, FG Ps Pe % 
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‘Jhe Smart Shoe 
for Little Folks 


Warehoused for 
your convenience by 


Ainsworth Shoe Company 
Toledo, Ohio 


Henry E. Bragg Leather Co. 
St. Joseph, Mo. 
Crowder-Cooper Company 
Indianapolis, Ind. 
L {. Falk Shoe Company 
Detroit, Mich. 
Geo. W. Greber Shoe Company 
Cleveland, Ohio 


The Jaffa Company 
Los Angeles, Calif. 


J. J. Kalb and Sons 
Rochester, New York 
Lantzky-Allen nee, Company 
Dubuque, Iowa 
Murray-Dibrell Shoe Company 
Nashville, Tenn. 
Melze-Alderton Shoe Company 
Saginaw, Mich. 
Newell and Schneider Company 
Pittsburgh, Pa. 
©. A, Stanton and Sons 
Madison, Indiana 
Smith and aay: Company 
Albany, New York 
Thompesn-Ehters Company 
Chicago, Ill. 
P. H. Volk and Company 
Baltimore, Md. 
Wingo, Elliot and Crump Shoe Co. 
Richmond, Va. 
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Important News! 
For Convention Week 


Only 


WE are offering a line of especially Jf 
selected imported and domestic styles t 
\ for your early Spring sales. These slippers [ 
are so priced that you can offer them to 
your customers at regular sale prices. ff 
Wonderful values embodying the newest 
designs and materials. They will surely 
bring the business when you need it 
most. 












‘\— See us in Chicago 
~~ and Boston! 


Novelty Slipper Co. 
121-131 W. 19th St. 
New York City 


eR te ee : ee . 









| Special Display at the | 


HOTEL MORRISON 


Rooms 1022-1023 
January 4-5-6-7 


Also 
New Elks Hotel, Boston 


Room 819 
Pa 


— January 10-11 
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It’s Always New! 


ERE’S the Acrobat catalog of 

“In Stock” numbers. It is help- 

ing to keep thousands of mer- 

chants in touch with the latest styles in 

children’s and young women’s shoes. 
New numbers are constantly added. 


And the beauty of it is that every num- 
ber shown can be shipped the same or 
following day we get your order. It’s 
a catalog that’s backed up by Real 


Service! 


No. 1402 


Pump, ‘Black’ Lizard me : Note: This catalog is not sent broad- 
Trim. cast. Please write us for your copy. 


Shaft-Pierce Shoe Co. 
228 3rd St. Faribault, Minn. 


Our Complete Line on Display 
Room 330 Morrison Hotel, Chicago 
Jan. 4, 5, 6, 7 
Visit Us While in Chicago 
No. 1006 


Patent Three Eye- 


let Tie, Black Lizard O 
Trim. 
In Stock, 814-11 BCD Spring Heel Cnv 6A? 


1144-2 BCD Rubber Heel 


No. 1015 
Tan Calf Three Eyelet Tie, Tan Alligator Trim. 
In Stock, 814-11 BCD Spring Heel 


1144-2 BCD Rubber Heel 


Specialists in Children’s Good Shoes Since 1892 
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Our 1927 Greatly Augmented 
SLIPPER LINES 


ALL YEAR SELLERS—EVERY STYLE, COMBINATION IN LEATHERS— 
SATINS, WOOLSKINS, SUEDES 


Ready Now~On the Road January 10th 
Wait for “Kozy Komforts” 








Suite 2032 Kozy Komfort Shoe Mfg. Co. 


Morrison Hotel 
January 4-5-6-7 


Milwaukee, Wisconsin 











ALWAYS ONE STEP AHEAD 


The Always Busy Factory making shoes for the average man solicits 
business from volume users only. This line will be shown by Mr. Albert 
Doyle at the Palmer House during the Retailer’s Show, January, 4, 5, 6, 


7, 1927. 


The smartest line of He-Man shoes ever shown! Also at the Boston 
Wholesaler’s Show at the Elks Hotel, Boston, January 10, 11, 1927. Room 
No. 638, Grand Ball Room, Booth 74. Messrs. Albert Doyle, William E. 
Doyle, Charles F. Doyle and George Chapman in attendance. 


Those who travel a long distance to either of these Shows will owe it to 
themselves to see these wonderful shoes made, styled, and shipped from 
Brockton, Massachusetts, under the personal supervision of the owners of 


the business. 


Union Made by the World’s Best Shoe Makers 


THE DOYLE SHOE COMPANY 
BROCKTON, MASSACHUSETTS 


Boston Office: 215 Essex Street (on the Street floor) 





December 25, 1926 BOOT AND SHOE RECORDER 


Leaders in the 
P elield 
ut Wy 





No. 2454—Tan Baby Shark Semi-soft Cap 
Toe Bal Oxford, Harness stitched, Grooved 
Sole and Leather Heel. Dirigible Last. In 
Stock 6 to 11, B, C and D. 
No. 2455—Same in Blue-Black Shark, 

These two leathers are the latest innovation 
in shark skins. 


The many letters of commendation from merchants prove that we are 
leaders in the popular-price field. HARSHLINE SHOES are styled just 
a little better—They are made just a little more carefully—They give 
that added comfort which brings in repeat business. The new Spring 
line which can be seen during the N.S.R.A. convention in room 1041 at 
the Sherman Hotel confirms this leadership. 


HARSHLINE |} 
ey / 


ZA 


Harsh & Chapline Shoe Co. 


NORTHWESTERN DEPARTMENT CRADDOCK TERRY CO. 
MILWAUKEE 


Makers of the famous LION BRAND every day shoes LEADERS in QUALITY — for over 
twenty years. 
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The Creations—by Riley—in our regular line are profit and business 
builders for hundreds of good stores, because of their modish grace, 
nicety of detail and supreme individuality. 


i Likewise: 
7 The constant demand of repeat customers in stores who have an 
F established trade for Arch Relief Shoes, is in itself evidence of their 


: exceptional merit. These Better Business Builders are the prefer- 
ence of many merchants. Write us. 


The Arch Relief franchise will prove valuable for your town. 
Widths AAA-D. Sizes up to 10. 
ALWAYS IN STOCK 


THE RILEY SHOE MANUFACTURING COMPANY 


COLUMBUS, OHIO 














Delay eterna: 


oe 
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VitVa\liva\li/avi vay 


On Display at the 


Morrison Hotel 


During the N. S. R. A. Convention 


NV iVaN Yahav! 
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AMAL 


CLAYTON SHOE COMPANY 
Room 1024 


CEDAR GROVE SHOE MFG. CO. 
Room 1722 


TOM 
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Kew England 


Leads Cv Ry) ter fi 
Aeade Cugry. Shoe Center Jn 


Responsive to every appeal for the common good, New England 
shoe manufacturers, tanners and allied tradesmen have always 
stepped forward with energy and money to promote the welfare 
of their craft. Narrow sectionalism does not afflict these heirs of 
the pioneers, while the deep-rooted tradition of their inheritance 
keeps them constant to the highest in industrial ethics. New 


England is dependable! 


On the opposite page is a roll call of those New England concerns 
which have given generously to the cause of making the 1927 
N.S. R. A. Convention an unqualified success. They move upon 
Chicago in force, ready and eager to see this annual event sweep 
forward to a tremendous triumph for the shoe manufacturing 
and merchandising interests of the entire nation. 


Their displays of New England products, profiting from a 
hundred and fifty years of continuous experience, will benefit 


all who examine and buy them. 





Retailers who would taste New England hospitality are 
invited to attend New England Night, January 4, 
Hotel Sherman. A warm welcome and much pleasure are 
assured those who accept this nvitation. 











“Cosperate With New England ~N ew England 
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Codperates- sees 


(o6peratin 
UW Seiccoee™ 












These co-operators deserve your 





attention, not so much because 





they have striven to make the 
1927 N. S. R. A. Convention an 


epochal affair, but because they 







will present to you the fruit of 





those brains and hands which 





have turned all eyes to New 





England for instruction and 


guidance in the great industry 





of shoemaking. 


Codperates With You” 
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| DECI DEDLY 
BROCKTON 


Two words with a world of meaning— 
style, quality, better values, better profits 
to the retailer, quick and easy sales. 


These and many more are the hidden 
values which you buy with each pair 
of our Shoes. If you want real live 
numbers for the young men, be sure 
and see our line. We carry in stock 
twelve of our most popular styles for 
men and boys. 


Write today for catalog of the best $4, 
$5, $6 retailers made. 


| BROCKTON SHOE MFG. Co., Inc. 


BOSTON OFFICE AND SALES DEPT., 186 LINCOLN ST. 
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MADE OF 
IMPORTED TAN 
CALF 
HEAVY BACK SOLE 
SOLID LEATHER HEEL 
SAME IN 
IMPORTED BLACK 
CALF 


Price : . 


NEW YO CHICAGO AK SAN ANTONIO SAN FRANCISCO 
127 Duane St. Republic Bldg. 3835 Walch MRldg. 801 Russell Bidg. 526 Pacific Bldg. 
PHILADELPHIA Arcade 
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In Stock, Black Only 


No. 725—Black Calf Avon (12: 
B to D, 6 to 10; Rubbes kat 


A GOOD BET IN 1926 
BECOMES 


THE BIGGEST HIT 
IN 1927 


SOUTHERN TIES 
FOR MEN AND WOMEN 


The frilly, speedy style which combines the 
novel and practical. Break into Spring selling 
with an early showing. They are now in stock 
together with a hundred other numbers. 


139 Duane St., New York 


IN CHICAGO 


See Us at the 
Style Show 
Hotel Sherman 
Rooms Nos. 
238, 239, 241, 243 


In Stock Kis 
Three Combinations 493 


$4.10 


Rose Blush $4.20 


No. 960—Chestnut Brown Calf 
No. ant, eon 
No. 962—Rose us. a 
251 Last, A to D, 3 to 8; Rubber Heels. 
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A complete line of Hébert Creations will be 
displayed by Mr. Placide A. Hébert and Mr. 
George J. Faulkner at the N. S. R. A. Style 
Show, Chicago, Hotel LaSalle, Room 1315, 
Jan. 4, 5, 6 and 7. 


ATTN 


They will also be at the Boston Shoe Buyers’ 
Style Show, Copley Plaza Hotel, Room 109, 
Jan. 10, 11 and 12. 


WATT 


i TTTTIMTNTENI 
ii i 


The “Marion” 


Pastel Parchment 
with Rose Blush 
trim. Our No. 20 
last, showing 21/8 
octagon heel. 


FUTIAN TMCV HLTH 


KT 


HEBERT SHOE COMPANY 


BOSTON OFFICE Shoemakers FACTORY 
207 ESSEX ST. Since 1871 STONEHAM, MASS. 
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ates will show 
at Chicago 


A Complete Feature Line of 


MEN’S SPORT SHOES 
for SPRING 


—s in this striking exhibit, as a powerful keynote 
of Men’s distinctive footwear fashions for 1927, will be a 
remarkable showing of models in 


BARRETT’S REPTILE 
CALF LEATHERS 


Boa Constrictor Rattle Snake 
Alligator Maple Treefrog 


The combining of these and other fine leathers with several new 
Bates lasts and swagger patterns will give the Bates Line the hall-mark 
of the season’s prestige. 


A. J. BATES COMPANY 
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News of the foot health and 
happiness, as well as of the smart 
line in every Truwauk shoe, is 

spreading rapidly. Be the retailer to 
offer the Beautiful Walking Shoe to the 
discriminating women of your community 
and gain a permanent and thoroughly satis- 
fied clientele. 


Coming advertisements in Vogue and 
Harper’s will carry a list of exclusive 
Truwauk agents. Write today for 
details on the Truwauk franchise 
and insure your~position among the 
leading shoe merchants in the 
country. 





Be RICKARD /WOL COMPANY 


HAV ERUILI MAMACHUSETTS~ 
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Make-up Styles Ordered at 
Style Show Will be 
Ready in February for Your 
Easter 


T 


Business. 
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Make-up Styles Ordered at 
The Style Show Will be 
Ready in February for Your 
Easter Business. 








to Easter 


SEE THE W. L. DOUGLAS LINE FOR EASTER 


at the 


NATIONAL SHOE CONVENTION, HOTEL SHERMAN, ROOM 118, CHICAGO 
JANUARY 4-5-6-7 


Reserve Stock Line—the finest shoes we 
have put through the factory. Smart young 
men’s styles and proved staple styles that 
build repeat business. 

Men’s Make-up Line—a remarkable line of 
styles to retail for $5.00, $6.00 and $7.00. 
Your choice of rich, glove-like leathers from 
the best-known tanneries, oak tanned soles 
cut from the choicest parts of the hides, all- 
leather construction, bright, new styles that 
sel]! 

Ladies’ Welt Line—the newest round toe 


last, smart creations in rose blush pink, pat- 
ent with iridescent strap and heel, pastel 
parchment kid, shell and stone gray kid, and 
crocodile trim! Fashion welts, so dainty 
and close fitted as to resemble turns. 

Ladies’ Corrective Arch Ox fords—nine dif- 
ferent styles for your selection, to retail for 
$7.00 each. Oxfords for daytime wear, the 
smartest of ties for street or sport, and the 
daintiest of one-straps for more formal occa- 
sions. An outstanding line with all the fea- 
tures of others much higher in price. 


REMEMBER THE DATE AND PLACE— 
HOTEL SHERMAN, ROOM 118 


Shoes 





W L DOUGLAS SHOE CO 


BROCKTON. MASS 
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A Box of 
Good Cigars 


—against a package of 
Camels 


—that you can do 50% 
of your men’s business 
with our stock styles. 


Seventeen salable styles 
to choose from. Kid 
shoes for the older men 
— Custom Shoes for 
the business men—Col- 
legiate styles for the 
young fellows. 


New styles in stock—and 
the shoes themselves are 
new. Our 5-time turn- 
over stock system assures 
you of fresh, clean, 
snappy shoes. 











THE GHT 
JustWe ee 


Illustrated 


Stock No. 370—The Frat. No. 
5 Collis Calf Custom Oxford 
—Frat Last—Stock No. 195— 
Same shoe in Imported Black 
Calf. 


Sizes: 
A 7¥%-11 B 6¥%-11 
C and D 6-11 


At the N. S. R. A. 
HOTEL SHERMAN 
Rooms 809-810-811 


HOTEL LA SALLE 
Rooms 602-603 


E.:1.. WKRIGRI 


ROCKLAND 











4 
ts 





1926 
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Illustrated 
Stock No. 308—Tan Dundee 
Collegiate Blucher — Extra 
Heavy Single Sole. 


Sizes: 
AA 7-12 A and B 6%4-12 
C and D 6-12 


At the N. S. R. A. 
HOTEL SHERMAN 
Rooms 809-810-811 


HOTEL LA SALLE 
Rooms 602-603 














It’s 
Your Money 


—so why not double its 
value to you. 


Two markets—the achy 
foot men and the custom 
tailored men—both can 
be satisfactorily served 


by the ARCH PRE- 
SERVER SHOE. 


One stock of shoes for 
two markets. 


Forty - three styles in 
stock—all on exhibit at 
Se xX S&S. xk a ae 
Chicago. 

Come in for a look. 


The solution of turnover 
on High Grade Shoes is 


here. 


AND COMPANY, Inc. 


MASS. 
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PLACE TO 
SEE STYLES 
BY DUNBAR IS IN 
OUR OWN EXHIBIT 
AT CHICAGO, HOTEL 
SHERMAN IN ROOMS 856- 
857-858. A WELCOME AWAITS 
YOU THERE. 
AND YOU ARE ALSO SURE TO SEE 
THE EVIDENCES OF DUNBAR SERVICE 
IN THE EXHIBIT OF MANY OF THE FORE- 

MOST MANUFACTURERS WHO WILL DISPLAY 

AT THE N. S. R. A. CONVENTION. ns 


EXCLUSIVE DESIGNS ARE SAFE WHEN 
LOCKED IN THE DUNBAR TREASURE CHEST - 


DUNBAR PATTERN COMPANY 
designers of shoe styles that sell 
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THE QUALITY SHOE MARKET OF AMERICA 


THE CAHILL COMPANY THE JULIAN & KOKENGE COMPANY 


THE STANLEY DUTTENHOFER SHOE THE ROTH SHOE MANUFACTURING CO. 
COMPANY 


THE VAL DUTTENHOFER SONS COMPANY THE KRIPPENDORF-DITTMANN COMPANY 


THE HOLTERS COMPANY THE VOLLMAN-LAWRENCE COMPANY 


THE CHARLES MEIS SHOE COMPANY THE SCHEIFFELE SHOE COMPANY 


THE P. SULLIVAN SHOE CO. 
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The Shoeman and the Voice 


Containing a Little Christmas Sentiment and a Lot 
of Christmas Sense 






It was late at night—Christmas night. All good citizens (including 
the Shoeman) had been abed these many hours—the whole city lay 
dreaming under its blanket of snow—peace on earth—-silence. 







SRL Ae |e - 






And then ‘it happened. 


It may have been the solemnity of the blue-black night, mind you, 
or it may have been that third helping of mince pie—at any rate, 
the Shoeman heard it distinctly: 








“Merry Christmas,” said a Voice. 


Aap ONE NET INI A 2 






Now the Shoeman was a wide-awake citizen (as all good Shoemen 
are), but he can be pardoned for being a bit cautious under the cir- 
cumstances. 













“Always supposing that you are a Real Voice,” he said politely, 
“and not, as I imagine, my Imagination . . . just what makes you 
think that it’s a Merry Christmas?” 


ae Fa rey 







“T don’t think—I know/” affirmed the cheerful Voice. “I’ve just 
this minute left your store. Do you know, for instance, that you 
haven’t so much as a single pair of that expensive holiday hosiery 
left in stock? Are you aware that every solitary buckle has been 
sold? That ought to make you merry, for one thing!” 







“Now you're talking,” exclaimed the Shoeman, “I hadn’t checked 
up on that, but. . . ” 






“And didn’t you notice,” interrupted the Voice, “that every single 
woman who came into your shop for gift slippers was absolutely 
certain of the size? Those slippers are going to stay sold this year— 
every pair of ’em! 







“And, by the way, you didn’t happen to hear any kicks about your 
prices, did your Not a kick! Surely, then, there ought to be a 
couple of merries in that!” 








“Yes,” said the Shoeman, “only .. .” 





“Only what? Just look how the Public helped to put the Merry into 
_ your Christmas! Didn’t they begin to buy way back in the middle 
of November? Was there any nerve-racking Rush? Not so you 
could notice it! Did you lose one single customer? Aren’t your 
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salespeople happy? Say, just what do you have. to have to make 
your Christmas Merry, anyway?” 





a, 


“T’m beginning to think,” began the Shoeman . . 2 . 





ot 


“That is encouraging! Well, here’s some more food for thought. 
Your people sold enough merchandise orders to keep them busy 
clear through January just filling ’em/ And look at the snow!” 






“T see it,” agreed the Shoeman, “but hold on a minute; what the 
dickens has snow gotto . . .” 





“Just this,” explained the Voice—“this snow is going to clean out 
those few pair of left-over overshoes and galoshes quicker than | an 
army of white wings can clean the streets!” 






“Voice,” said the Shoeman. “I wish I could be positive that I’m 
as wide awake as I think Iam! All this sounds like an ideal Christ- 
mas to me, an ideal Christmas for an Ideal Shoeman, I wish I could 
be a person like that!” 







“<Tf the shoe fits, put it on,’” advised the Voice, “I’ll have to be 
going now—almost time for the last sleigh back—have to hurry— 
well, as I was saying . . . Merry Christmas!” 






The whole city lay dreaming under its blanket of snow—peace on 
Earth—-silence. 






* * * 








The Shoemakers of Cincinnati wish the Shoesellers of the world 
the Merriest of Christmases! 






And, more than that, they have striven to turn that wish into a 
reality. 






Salable footwear—styled up to the minute—yet every pair a caress 
to tired feet . 









Wearable footwear—shoes that walk out of your store pridefully— 
walk the ways of the world contentedly—walk back into your store 
eagerly for more like them. 





Prompt fulfilment of promises—the merchandise you want—at the 
price you want—delivered when you want it— 





Surely if these things could contribute to the merriness of your 
Christmas, the Shoemakers of Cincinnati have done their share. . . 





And so it remains only to add the other half of the ancient greeting 
“A Happy New Year!” 


And you may be certain that during 1927 we shall put our best foot 
forward to make that wish come true as well! All set? Forward 
march! 
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PO LNOCIUNNAT IS 


A Leading Welt 
Spring Pattern 


AT THEN. S. R. A. CONVENTION 
HOTEL SHERMAN—ROOMS: 1018-1019 
JANUARY 4-5-6-7 


The complete K-D line will be ready for your care- 
ful consideration at the Chicago Show. 


Materials, Colors and Patterns have been selected 
with care, bearing in mind, always, the demands of 
the discriminating successful merchants of the 


country. 


IN ATTENDANCE AT THE CHICAGO CONVENTION 


JOHN CARLISLE FRED MUETTING 


FRANK PHELPS DAVE JOHNSON, 
FRED LEGLER JAMES DONAHUE 


Line also at display in Chicago office, 1214 Great Northern Office Building 


RS? 


THE KRIPPENDORF-DITTMANN CO. 
CINCINNATI 








December 25, 1926 BOOT AND SHOE RECORDER 
Sy SS 
uly Kou 
SS OF CHADS 


Foot Rest Shoes 


are Stylish, Scientifically built 
with R. L. C. Pad, thus producing 
the fit resulting in satisfied “repeat 
customers.” 

FOOT REST SHOES retail at 
$10.00 and up. Write immediate- 
ly for information regarding 
Agency. 

23 Styles in Stock Department 


The BOBBIE 
The CLAYTON (2 strap pattern) 


The ESTRELLA 


EXCLUSIVE “FAST-SELLING” STYLES! 


Retail at 
$6 $7 $8 
Five Weeks Delivery 
McKays Welts Turns 


Many other patterns and lasts in our 
complete line. Will arrange for in- 
spection upon you wiring or writing 
us. Don’t Delay! 


COMPLETE DISPLAY AT CHICAGO CONVENTION 
ROOM NO. 742-743—HOTEL SHERMAN 


THE VOLLMAN LAWRENCE CO: 


CINCINNATI 





BOOT..AND SHOE RECORDER December #5, 1086 


Extract from letter written by L. 
J. Dillon, General Manager of Shoe 
Departments, Newcomb-Endicott 
Company, Detroit, Mich. 


‘And that’s not all that Mr. Dillon had to say about The 
Protex Arch Shoe. Here’s the rest of the letter— 


“We carry only four models of The Protex Arch Shoe, 
but in sizing them up at least once—sometimes twice— oe 
each week, we range from fifty to one hundred pairs . 
The CLARA 


on each size-up. 
“We have had wonderful success with Protex and No. 54—All black kid, four-button and 
find that a customer once sold on this shoe always Sto asa 
comes back for another pair. Women wear this shoe _ __ _ Price $4.60 Net. 
for dress, street, home wear—in fact, they wear it for He. 66—Seme i: 8h potest. 

; 4 Price $4.60 Net. 
every occasion. And we think so much of Protex that 


we are going to carry it the year ’round.” 


There is room for Protex in your store. 


Keep your high-priced line of arch-support shoes, but add Protex 
to your stock, and you can blanket the arch-support field. 


If you can sell a woman a twelve-dollar pair of arch-support 
shoes . . . fine. But if she has only seven or eight dollars to 
spend . . . sell her Protex. Good styles, high arches, low 
prices—and an In-Stock Department that will take care of your 
refills with lightning speed! Write for details. 


_— 


THE HOLTERS COMPANY The LAURA 
Branch of The United States Shoe Company No. 61—Patent two-button and cut-out 
. Dali » , COMBINATION PROTEX ARCH, 13/8 
Sixth and Sycamore Sts., Cincinnati, Ohio eter on, ee Se 
Minneapolis Office: Coast Representative: veri nite $4.60 Nets 


723 Boston Block Art Naftzger See the McKay Shoe during the Chicago 


G. S. Sanders, Mer. Hotel Gowman, Seattle, Wash. Convention—January 4, 5, 6, 7—Tenth 
Floor, Hotel Sherman. 


PROTEX /{@]7 ARCH SHOE 
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An Innovation That Is A Revelation! 
THE LE GERA PROCESS 


Makes a Super-flexible shoe 
as Smooth as a Welt Inside 


It is now possible for women to have dainty, quick-respond- 
ing shoes with style and foot comfort never before within 

The Doris Tie their reach. A new process produces a shoe equal in flexi- 
bility to a fine turn with an interior finish as smooth as the 
choicest welt. The LE GERA SHOE is made exclusively 
by The P. Sullivan Shoe Company. 


No longer need shoe merchants be at a loss to offer both 
the merits of turn and welt construction to the critical woman. 


The LE GERA PROCESS successfully unites these qualities. 


See this exceptional, this revolutionary line made 
by this Process, at the N. S. R. A. CONVEN- 
TION, January 4, 5, 6, 7, PALMER HOUSE. 


The Marcia Of if not attending this meeting write us for 
detailed information. 


Line also on display at the 
HOTEL MORRISON, Rooms 435 and 436 


Che P. Sullivan Shoe Company 


CINCINNATI 
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-time turn-over 


in 11 months without a single 
199 


sale or mark-down 


“—and we hope to make a 6-time 
turn-over this coming year” 


HAT’S the story of success Keeps Its Trim, Smart Lines 


told by Mr. H. N. Underhill, 
shoe buyer, the Scruggs-Vander- 
voort-Barney Dry Goods Company, 
St. Louis, nearing the end of his 
first year with The Flexridge Shoe. 
And it gives a cross-section of what 
Flexridge is doing for shoe mer- 
chants in every part of the country. 


A Style Shoe, Plus 





Flexridge is a style shoe plus 
a feature. It is the only shoe 
on the market built on the 
principle of “flexible where 
you want it, rigid where you 
need it.” Its patented steel 
shank stops midway beneath 
the arch, leaving the rest of 
the foot free and flexible. 


Because of its “four-way combina- 
tion last,” Flexridge has all the fit- 
ting qualities of custom-made foot- 
wear. Even after months of wear 
there is no unsightly gap at the sides 
of this shoe. 

And with its natural-shaped heel 
—wide at the base and narrow at 
the top—Flexridge cannot bind or 
slip. Another real talking point. 

Besides, The Flexridge Shoe is 
backed by a unique merchandising 
plan, as well as a quick-service In- 
Stock Department. Write today 
for the complete Flexridge prop- 
osition—-providing someone else 
hasn’t already spoken for your ter- 
ritory. 





That Saves 
Hosiery 


The Flexridge heel, 
narrowing at the top, 
cannot slip or bind. 
That’s why it pro- 
longs the life of even 
the sheerest chiffon 
stockings. A feature 
your customers will 
appreciate. 


The DUTTENHOFER Branch of The United States Shoe Company 


Sixth and Sycamore Sts., Cincinnati, Ohio 








“Flexible where you want it Rigid where you need it” 
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This ‘‘X-ray” view of the Sally 
Walker Band-Grip Shoe shows 
how, when the shoe is properly 
laced, the Band-Grip keeps the 
bones of the foot in their natural 
alignment and prevents them 
from spreading. 


























In the Sally Walker Shoe 


exclusively... 


A selling feature that both sides of the shoe. Regular shoe 


LA laces are inserted through eyelets at 
competition cannot each end of this band, so that, when 
° ! the shoe is laced, the Band-Grip forms 
duplicate! a substantial but always flexible reen- 


forcement. 






A non-cramping, non-spreading sup- 
port for the child’s foot. That’s the You can easily see the advantage of 
Band-Grip, the revolutionary new fea- a shoe that gives “support without 


ture offered only in the Sally Walker binding.” Mothers are quick to appre- 
Shoe for juveniles. ciate it, too, answering as it does a vital 


need met by no other children’s shoe. 

Where other supports are rigid, the And the Sally Walker Band-Grip Shoe 
Band-Grip is flexible and self-adjust- may be yours to offer in your com- 
ing. It consists of a band of leather munity, exclusively. Write, today, and 
inserted between upper and lining on see if representation is still open. 



















The Scheiffele Shoe Company 


Branch of The United States Shoe Company 
Sixth and Sycamore Sts., Cincinnati, Ohio 





Chicago Office: Cleveland Office: 
E. B. Slocum, Mgr. John J. Santry, Jr., Mer. 
Room 1826, Republic Bldg. 1538 Union Trust Bldg. 






No. 505 
A Model 
. . . picked at random 


The Fairway, picked at random from our 
new catalog. A Goodyear welt, moccasin 
type oxford, cut from Kepner’s coffee elk. 
Trimmed with amber alligator. Bronze 
sunburst eyelets. And with the extremely 
flexible Schei-Flex sole. 
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1926 set many new records. 


The first airplane flew over the North Pole—the 
first airship flew from the Pole to Alaska. 


Records fell in every field of sport. 


And countless new records were set by merchants 
in the shoe business. 


1926 will soon be history. What of 1927. Do 
YOU want to set a new record of profit and suc- 
cess in the new year about to dawn? 


The next page tells how many merchants surpassed 
their own best records in 1926—how YOU can set 
a new record in your business in 1927. 


The Chaperone 


A popular Foot Saver pat- 
tern—Carried in Stock— 
Ready to ship. 

Widths AAAA to D—Sizes 
44 to 9%. 

Model No. 216—Black kid, 
patent trim. 


i age 






















December 25, 1926 BOOT AND SHOE RECORDER 181 


— 
% 
i~-) 





/\ \V 


SSeS \ 






To the many new records established 
this year, FOOT SAVER SHOES add 


their phenomenal record of increased sales. 







Although 1925 was a record-breaking Foot Saver year, 
1926 nearly doubled sales over 1925! 







In the past six months alone, more than 200 ADDITIONAL lead- 
ing merchants took on the Foot Saver line! 







This tremendous Foot Saver growth demonstrates just one thing—that 
the country has come to a recognition of the superior merit and prestige 
of Foot Saver Shoes. 








Discriminating women throughout the nation have become SOLD on 
Foot Savers, through the power of Foot Saver advertising and the sheer 
merit of the shoes themselves—their beauty and smart style—their supe- 
rior fitting and grace-giving qualities. 









And because Foot Savers are so favorably known to the great majority 
of the better class women in every community—merchants the country 
over are finding Foot Savers the BIG PROFIT LINE—the line of least 


selling resistance. 












You can make 1927 a bigger year—bigger in sales—bigger in profits— 
by securing the valuable Foot Saver Franchise NOW. Write TODAY 
for details of the Foot Saver opportunity. 








Complete line J & K Samples on Display, Sherman 
Hotel, during CHICAGO CONVENTION, January 
4th to 7th—Rooms 1021, 1022, 1024, 1026 and 1028 











THE JULIAN & KOKENGE COMPANY 


Makers of the famous J & K 
Arch Fitting Shoes for Women 


East Fourth Street 








CINCINNATI 


















AEE REET 
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“'ae c Mrides 
in’ Roth Corrective Shoes 


HOUSANDS of buoyant feminine feet are now striding airily along in 

“Roth-Corrective” Shoes—scientifically constructed to carry the heaviest body or as- 

sist the weakest arch. The cleverly-designd Meta-Tarsal Support is built into the last 
itself. This ROTH feature adds to the support rendered by the tempered Spring Steel 
Shank. If you sell the women of your city “‘Roth-Corrective” Shoes — your repeat busi- 
ness will surprise you. 





These Two Roth-Corrective Shoes in Stock anne Immediate Delivery 






No. 8 417 








The Crescent The Joyce 
An exceptionally well-styled and at- An exceedingly clever corrective model 
tractive corrective slipper. A year- featuring an original lattice work 
around popular seller. In black Kid pattern. In black Kid or Patent 
or Patent Leather. Leather. 
Sizes AAA to EEE in Stock. Sizes AAA to D in Stock. 
Price $5.20 Net 30 Days Price $5.20 Net 30 Days 


The Crescent and The Joyce are IN STOCK in a complete 
run of sizes for immediate delivery. Many merchants find 
our “At-once” service quite convenient. You will, too. 


Write today for a sample pair of The Crescent and The Joyce 


Hh ROTH SHOE”4e. 


zt CINCINNATI + 
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Do you know her style 


psychology 


An important point in modern shoe 
merchandising is “style psychology.” 

One store may have a beautiful array 
of authentic styles, well selected, prop- 
erly priced and yet not sell them for a 
quick turnover. Another with a repu- 
tation for handling the newest patterns 
in keeping with the mode may take the 
same selections and with a definite 
knowledge of Miss Fashion’s “style psy- 
chology” sell them to the last pair. 


The latter store knows what price to put 
on style, knows how quickly the better 
dressers of its community takes up the 
newest mode, and how essential it is to 
maintain a reputation for handling 
authentic styles and honest values. 


Our customers are merchants who know 
style psychology, and we help them to 
turn it into profit season after season. 


“Our line will be on display at the Morrison 
Hotel, Rooms 670, 671 during the Chicago 
Style Show.” 


THE STANLEY DUTTENHOFER SHOE CO., Cincinnati 






“Trene”’ 


One strap, 106 last Patent 
colt with an 18/8 Louis, Cel- 
luloid covered wood heel. 


‘salable to the last pair” 












































With Our Factory Line to Retail at $5 and $6. 


and 


Our General Line Will Also Be on Exhibition 


at 


608-609 Hotel LaSalle, Chicago 


for 


NATIONAL SHOE RETAILERS’ 
ASSOCIATION CONVENTION 


from 


January 4th to 7th (inclusive). 


GIVE US THE PLEASURE OF A CALL, AND AFTER 
SEEING OUR DISPLAY, YOU WILL REALIZE THAT 
WE HAVE A GREAT LINE OF POPULAR-PRICED FOOT- 
WEAR; BY FAVORING US WITH AN ORDER YOU WILL 
BE DOING YOURSELF A GOOD TURN AND YOUR CUS- 
TOMERS WILL BE WILLING PURCHASERS. 


DON’T FORGET THE TIME AND PLACE 
Rooms 608-609 Hotel LaSalle, Jan. 4, 5, 6 and 7th. 
A CORDIAL WELCOME AWAITS YOU 





A Shoe for Every Shelf in Your Store 











IARLES MEIS SHOE COMPANY 
_ CINCINNATI 
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of our many models giving an 
unusually beautiful and dis- 
tinctive array for your choice. 5038—Blondette Kid Vp. and Qr. 


Marsala Kid trimmings and heel. 
5036—Marsala Kid Vp. and Qr. 
Blondette Kid trimmings and heel. 
5037—Patent Leather Vp. and Qr. 
Shell Grey Kid trimmings. 
5039—Black Kid Vp. and Qr. Pat- 


ent Leather trimmings. 


THE CAHILL SHOE CO. 


CINCINNATI 
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AMERICAN GIRL i 
ARCH SUP < 
STYLE 


STYLE COMEORT 


“American Girl” Arch Support Shoes 
are all Goodyear Welts, scientifically 
constructed on combination lasts, in- 
suring perfect fitting and foot- comfort 
at all times, and made in materials 


- patterns in step with the style \ B U i 7) Yn) 
rend of the day. : : : 
CHICAGO A rch Vi 


January 4, 5, 6, 7 - ee 

Complete lines on dis- reatest 
play, Hotel Sherman, 

Rooms 1016-17 and 


1027-28 











a 


retailers 





ae D.Wolf ~ wine Harrison 
ce ks alg tote” tea an 
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Attention 














Monday, January 3rd 
Chicago Shoe Travellers Banquet 


Hotel Sherman 
Chicago 


John McKeon 
On the Program 


Buford Jones 
Will Talk 


Sam and Henny Scotty Walsh and The Madison Sisters 
W. G. N. Radio Entertainers From W. M. B. B. 
(In Person) “Hot Stuff on the Air” 


LISTEN—EAT—DANCE 


Benson’s Orchestra 
VICTOR RECORDING 
11 PIECES 


Reservations at Dave Marks, Chairman Entertainment Committee 
510 Security Bldg., 189 W. Madison St., Chicago 


Make Reservations Now! 
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“Sty les in the Clouds” 


— MORRISON, CHICAGO—42 stories above the street 


Bird’s-eye views of the recep- 
tion rooms of the Bungalow— 
where you will be welcomed to 
the exhibit of women’s smart 
styles shown by the Mildred 
Shoe Company and Harring- 
ton Shoe Company. 















































Express elevator from 
Clark Street foyer, 18 sec- 
onds direct to Bungalow. 





| Harrington Shoe Co. Mildred Shoe Co. 


MANCHESTER, BROOKLYN, 
N. H. : N. Y. 








Sykes eee eee 


Me Eee id. 2 ac 
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William Goldstein Shoes, Ine. 


127 Spring Street : - New York City 


WESTERN OFFICE 
Mr. Frank B. King 
22 Quincy Street 
Chicago, Iil. 


Glorifiung the ferurune foot. 
€aeh shoe wn uselfa study 
of resplendent beauty 
plus that sndefinahle toueh 
that only Handeraft ean 


gue. 


sous: 
ol Sea the 
Rooms dil3/23/- 


/an.4-5-6-7 
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The Court of Fashion 


knows no finer footwear than the 


creations of 


CORNELL 


In Cornell’s spring showing are 
shoes that carry the cachet of style 
fragrance . . . shoes that fashion- 
able women stop to admire, and 
continue admiring as they wear 
them. 














During the Southwestern Re- 
tailers’ Convention, our line 
will be shown at the HOTEL 
ADOLPHUS, Dallas, Texas 














SEE CORNELL’S EXHIBIT 
during the N. S. R. A. Convention 


in 


Rooms 1661, 1662, 1663 
AT THE HOTEL SHERMAN 


Cornell Choe Co. 








61-67 NAVY ST. " BROOKLYN, N. Y. 
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See These Styles 


in Chicago and New York! 








What an array of color and beauty meets 
the observer’s eye on first beholding 
American’s Spring Shoes. Roseblush— 
Shell Gray — Parchment — Stone — every 
new shade of the season in a riot of ele- 
gance. Light and airy are the patterns 
in keeping with Spring. And to give 
greater variety of selection, we’ve added 
several new lasts. 


At no time in our history have our styles 
excelled those of this season’s showing. 
They will truly exceed your expectations. 
Let them show you the way to profit. 














Spring Fashion 
Display 


at Chicago 
PALMER HOUSE 


Jan. 4-5-6-7 


at New York 


HOTEL IMPERIAL 
Room 321 


After Jan. 5. 

















American Shoe Co. 


Factory, 176 Livingston St., Brooklyn, N.Y. 
Showroom: 622 Marbridge Bldg., New York 




















December 25, 1926 BOOT AND SHOE RECORDER 





CSG AIS - 
A lia hs i 


—S 


Go aral 


~ Ae 


PEORIA ES 



































Jil 





t 


q LWAYS a dominating factor in set- Convention 
ting the style pace, LATTEMANN Jan. 4-5-6-7 
this year runs true to form in presenting a Suite 1524-1525 
revelation of shoe smartness and advance- HOTEL SHERMAN 
ment in effects. If you want a glimpse of Wi aussie seine 
what the really well dressed woman will Sumue Gatiedeen 
wear this Spring, be present when the cur- Henry W. Lattemann 

ae ‘ ae ; Bert E. Drake 
tain rises on our Spring showing in Chicago. Gen, & Geen 

Sid Rule 


John J. Lattemann Shor Mfg. Co., Inc. 


74 ST. EDWARDS STREET, BROOKLYN, N. Y. 











CHICAGO OFFICE NEW YORK OFFICE SAN FRANCISCO OFFICE 
Room 1716 REPUBLIC BLDG. 734 MARBRIDGE BLDG. Room 239 Paciric BLDG. 
209 SouTH STATE STREET CHAS. E. PIPER AND Sip RULE 
Gro. E. HARRISON IN CHARGE IN CHARGE 
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SIGMAN & COHEN 


Style and Character in Foot wear’ © 











The honor 
of your presence 
is requested 
at a 
private showing 
of the 
Authentic Footwear Modes 
for Spring 
at the 
Hotel Morrison 
Rooms 1325-1326 
In Chicago 
Jan. 4, 5, 6, 7, 1927 


SIGMAN & COHEN 


INCORPORATED 


1089 Flushing Avenue, Brooklyn, N. Y. 
New York Office—710 Marbridge Bldg. 


















































December 25, 1926 


The ‘*‘Vanity”’ 


Dainty and Piquant 
A new version of the ever- 
smart tongue pump. Com- 
bining a unique arrange- 
ment of parchment and 
crushed roseblush calf. 
Slender spike heel. 


BOOT AND SHOE RECORDER 


It is styles of this character 
that have met with such 
instant success with the 
country’s. livest merchants 
who get the quickest turn- 
over on $10 and $12.50 re- 


tailers. 


You will have an opportunity in Chicago to view this remark- 
able line that is making new values in the shoe business. Every 
conceivable pattern displayed in the Spring shades and leathers 
that are the last word in fashion. 


HOTEL LA SALLE 
Jan. 4-5-6-7 


“Tou” Friedman and Eddie Reinhart in Attendance 








Ask for styles from our In-Stock department 








BEKER & FRIEDMAN, Inc. 
‘Ladbes Turn Shoes Built toa Standard” 
23~25 Lafayette St.~ ~ ° Brooklyn,N-Y, 
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coloring will be the keynote 
for early 1927. It is doubt- 
ful whether these outstand- 
ing characteristics have been 
more authentically inter- 
preted than in Smolen’s 
Spring Showing. Displayed 
at the 
HOTEL SHERMAN 
Suite 512-14-15 


8 
) 
(2) 
DELICACY of line and B 
elegance of material and : 
5 
i) 
fo) 
) 
B 




















B 
(>) 
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Originators and Mfrs of Exclusive Footwear for I ades 
24-28 BOERUM JST. BROOKLYN, 1.Y. 




















molen(2 : 
5 
3d 
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Shoes 


That Reflect Spring Brilliance 


MINENTLY suggestive 

of this most beautiful of 
all seasons are the shoes 
MARTIN WEINSTEIN 
presents for your approval. 
All the light colors which 
fashion has decreed exert their 
subtle influence in strikingly 
clever combinations, but with 
a rare sense of good taste. The 
patterns, as always, express a 
true conception of what is 
correct for the woman of 
gentle breeding. We invite 
you to our display at the 


HOTEL SHERMAN 
Rooms 1453-54-55 


In attendance: 
Phillip Weinstein 
Jack Weisberger 
Fred Kannensohn 
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The “Orchid” 


A shoe of delicate beauty. 
In parchment with ging- 
ham trim and heel of 
blending shade. 







Oe ae a re 


MARTIN WEINSTEIN Shoe Co. 


35 YORK STREET BROOKLYN 


New York Showroom: 832 Marbridge Bldg. 












The 
“GALIA” 


Combining _ black 
satin and silver kid. 
A pump, rich in ap- 
pearance, and pre- 
senting a stunning 
effect when worn 
with a dinner gown 
of black, trimmed 
with silver material. 
Women who spare 
no effort to achieve 
the correct ensemble 
between shoe and 
costume invariably 
select Premier 
shoes. 


Spring Display 
Hotel Sherman 
Rooms 800-1-2 


January 4th, 5th, 
6th, 7th 
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DRIGG/S AVE 


DOKLYN 
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HILE the North shivers under 
YJ a blanket of snow and Polar 

draughts from upper Canada, 
Florida is preparing to spring the newest 
of the fashions for the early 1927 sea- 
son. Palm Beach styles, if we may be 
permitted to refer to the new fashions 
under this nomenclature, are fairly push- 
ing themselves to the front, and color 
once more assumes a place of prime im- 
portance. For the shoe man, this means 
a season of color, but it must be the right 
color and rightly applied. 

One of the strongest notes that in- 
trudes itself from those quarters in 
which Palm Beach styles originate, is that 
of white, trimmed with color. White, 
undoubtedly will be a leader, and white, 
combined with color, not only a leader, 
but a real new note. Among imported 
costumes fashioned with one eye on the 
southern France watering places and 
Palm Beach as well, a great deal of 
white crepella cloth is used, and fre- 
quently in combination with bright red 
or blue, a sprightly plaid or a checked 
design in wool, or any of the brown 
tones. Here then is the color. key for 
decorating white shoes. 


Tue vogue of 
black for evening. 
Here we show a black 
chiffon dinner gown, 
with which is effec- 
tively combined the 
composé idea. It is 
trimmed with bands of 
silver lace run through 
with orchid ribbon in 
three different shades. 
Imported by Bonwit, 
Teller & Co. 
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RINGE is still 
strong. Here it is 
employed on an after- 
noon dress of henna 
crépe. The belt is of 
light green gros- 
grain. Premet model, 
imported by Lord & 
Taylor 





NOTHER important note is the in- 

creased use of satin as a sports ma- 
terial. There are a number of interesting 
one- and two-piece designs developed in 
pastel shades of satin Canton. In some 
cases, two or more shades are combined 
in one dress, especially the brown tones. 





Fror sports wear, 
these rabbit’s wool 


costumes strike a new 
note. They promise to 
be exceedingly popu- 
lar for wear at the 
Southern resorts. Im- 
ported by Lord & 
Taylor and Tappé 


Below is a harmonisz- 

ing sports shoe of 

natural chamois 

trimmed with parch- 
ment kid 








The “‘Fantasio”’ 


TRIKINGLY clever in design, 

and so styled as to make its 
strongest appeal to women who pre- 
fer chic refinement rather than 
gaudiness in their footwear. 


A shoe of this type goes well with 
most any smart afternoon costume, 
especially if some green is shown to 
match the delicate green piping. 


Unity Spring Shoes 
On Display 
Hotel Sherman 


JANUARY 4, 5, 6, 7 


UNEE ¥ 
SHOE MFG. CO. 


2405 DACIFIC STREET 


BROOKLYN 
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IN STEP WITH 
THE MODE 


HE unique ap- 

plication of sil- 
ver kid and patent 
braiding to the edge 
of this dainty slip- 
per sets it apart in- 
stantly from the 
commonplace. 
























The “Chic” 
In Stock 


Especially suited to 
dinner gowns of 
black with silver for 
trimming. Alse goes 
well with shades of 
blue, the silver kid 
making a_ perfect 
complement. 


See Our Spring 

Line in Chicago 

Hotel Sherman 
Rooms 1514-15-16 



































GEORGE W. BAKER 
SHOE COMPANY 


y 7 




















FRINGE again. 

An evening gown 

of ciel blue trimmed 

with fringe, which 

makes almost the en- 
tire skirt 





ABBIT’S wool also is one of the new 
sports fabrics that promises to be a 
very popular one. It looks like a very fine 
angora and the sports models that are 
being developed in this material usually 
combine it with crépe de Chine. These 
rabbit’s wool dresses come in the most 
delightful pastel colors, the soft blues 
seeming to predominate in the early show- 
ings for Southern resort wear. 
* * * 


OMPOSE costumes, or the combin- 

ing of two, three, or more shades of 
the same color in the same gown, are 
carrying through from late winter into 
early spring. This gives a strong back- 
ground for two-tone, tri-tone, or multiple 
tone decorations on shoes, a note that 
came in this fall and winter. While 
composé costumes have been developed 
chiefly for afternoon wear, the idea is 
being applied now to evening costumes, 
or rather to their trimming. The use of 
three shades of orchid, to trim a black 
chiffon dinner dress is well illustrated. 


x * * 


HILE the use of fringe, both on 
evening and afternoon gowns has 
been a fashionable note for some time, its 
use shows no sign of waning, and in any 
review of fashions, this note intrudes 
itself. 
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7 HE use of satins 
for sports wear is 
a new note. This 
model, from Lord & 
Taylor, is of satin 
Canton and comes in 
several delicate pastel 
shades 
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ELICATE shades and fringe in cos- 

tumes mean footwear of harmoniz- 
ing color and in light, delicate patterns. 
Daintily strapped models and _ sandal 
effects come into their own when worn 
with gowns of this type. 

Daintiness and delicacy of line in cos- 
tumes also has crept into wraps, and thus 
it is that we see the start of a vogue for 
lace capes. These are to be worn over 
fluttering dance frocks at the Southern re- 
sorts. 





ae lace cape for 
evening wear at 
the Southern resorts 
is decidedly new. Here 
is one of lace net with 
a border of heavy lace 
in light beige shade. 
Shown by Franklin 
Simon & Co. 







































[7 SMITH ST. BROOKLYN 


Faultlessly 
correct is this 
new one strap 

shoe, designed 
to match the latest 
note from Paris in 
sports attire—satin in 
pastel colorings. 


We show the “Sylvia” in satin 
of a pastel shade with Wisteria 
leather trim and heel. A combi- 
nation which, we venture to pre- 
dict, will be seen often at smart 
southern resorts this winter. 


In Chicago 
Our Spring Showing 
at the 
Hotel Sherman 
Rooms 1614-15-16 
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ARTISTIC SHOES 


The ARTISTIC line has so generally improved 
during the past season, that the biggest buyers have 
indicated their approval by giving us a forty per cent 
increase in business. This is truly a mark of progress 
and distinction we point to with pride. It proves 
that the concerted effort of this organization to give 
shoe values unapproached elsewhere in Brooklyn is 
being accorded due recognition by leading retailers. 
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AMERICA’S FOREMOST LINE of $10 RETAILERS 














At the Chicago Convention The 
See Our Display 
HOTEL SHERMAN 
Rooms 1641-1664 


A. BABIN, Pres. 
BILL BUTTERWORTH : 
FRED SAYLES A graceful, perfect fitting oxford in 


prov Spring Shades. One 


JACK JESTER bie a our most ‘popular sellers. 


Artistic Shoe Co, Inc. 


Factory & Showroom 


58O Throop Ave., Brooklyn, NY 


New York Office: 540 Marbridge Bldg. 


‘“*Bebe’”’ 
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ewels of the Sel 


RILLIANT as the diamond... 

rare as the ruby ... rich as the 
pearl . . . these exquisite jewels of the 
feet, which Tull & Gordon have so 
deftly fashioned for Spring. Presented 
in an alluring array for the approval 
of shoedom’s most critical at the 


Chicago Convention 
Rooms 1604-1605 
Hotel Sherman 


Values That Cannot Be Approached in Brooklyn 


Zull & Gordon, Inc. olka I 








ORIGINATORS 
OF THE CARTONS 
USED BY: 


I. Miller & Sons, Inc. 
Millerkins 

O’Connor & Goldberg 
Oppenheim, Collins & Co. 
SAKS—5th Ave. 
SAKS—Herald Square 
Winkelman, New York 
Winkleman, Philadelphia 
Best-Ever Slipper Co. 
Franklin Simon & Co. 
Geuting’s 

Mandel Bros. 

Lane Bryant 

Stern & Tannenbaum 
Harry Perkins 

Physical Culture 
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For Shoe Cartons 
and Labels of Distinction 


Come to the Specialists in 
unique ideas 


WE ORIGINATE—NEVER IMITATE 


a . . : . 

The fact that the leading establishments in the industry 
entrust their Carton and Label work to the MEYER 
organization, is the best proof of our ability to achieve 
beautiful and distinctive creations for our customers. 
We do not have to imitate—our staff is creative, not 
imitative! 

Would you like more attractive, more distinctive, more 
personal cartons and labels? Then let MEYER serve 
you. Your inquiry entails no obligation. 


ESTABLISHED 1890 
263-275 Lexington Ave., Brooklyn, N. Y. 























Our Representative 


will be in Chicago during the 
Convention with a complete 
line of label and carton ideas. 
See him in ROOM 1630 
at the Hotel Sherman 


December 25, 1926 


ORIGINATORS 
OF THE CARTONS 
USED BY: 


Ben Lewis 

Sommers 

Wolock & Bauer 

Pedemode 

Cantilever 

F. Loeser & Co. 

Abraham & Straus 

Lord & Taylor 

Shoecraft 

O’Brien & Kiley 

Cinderella Shoe Shops 

Bedell’s " 

Gimbel Bros. 

O’Connor Moffatt 

Vogue Boot Shops 
and 

thousands of other shops 


AMERICA’S GREATEST SHOE CARTON MANUFACTURERS 
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ie 7 BALLET 
AND wy. 


HEN you're in Chicago, be sure to visit 

the deluxe exhibit of charming Spring 

styles in hand made footwear, which Barney 
has assembled for your consideration. 


You will be amazed at the diversity of shoe 
design and artful adaptation of the colorful 
Spring shades. You will want these shoes for 


your very own. 
We will be at the 
HOTEL MORRISON 


Jan. 4-5-6-7 


BARNEY 4 


304-306 WV.42nd/T. NEW YORK 
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PHONE: WISCONSIN 7965 Louis J. COBLENTZ Works: 
CABLE: MARONITAM MANAGER 5 RUE DES MARONITES 
New Yorn. PARIS (FRANCE) 


LEON WEIL,INC. 


MANUFACTURER OF 
SHOE BUCKLES AND FANCY JEWELRY 
MARBRIDGE BUILDING 
47 WEST 34TH STREET 


ECaufre > 19% 
Mian Rianrdo— 
D uff be aL the <a 
a. , 675 b 672 - ; hea WS.4 
Comurntion - QUud hope W Aan yor 
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BARLIN BROTHERS 


“Makers of Smart Turn Shoes” 


ANNOUNCE 


The perfection of a low heel last equal in fit and beauty to our 20/8 heel, 
which so many factories have tried—and only tried to adopt. 


Our new factory offers facilities for deliveries in keeping with our con- 
stantly growing business. 


We will present our version of Spring offerings during. the N.S.R.A. Convention 
in 


MORRISON HOTEL 
Room 634 


Morris Barlin 
Mac Rose 


BARLIN BROS. 


79 Bridge Street Brooklyn, N. Y. 
New York Showroom: 409 Marbridge Bldg. 


~ 
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La Fleur 


The “‘Talbot’’ | SHOE that 


breathes artistry— 


A product of masters and Spring. Nothing 
could be more symbolic 


in shoecraft of this delightful season 
than the flowered motif 


Women accustomed to suggested in this pattern. 
Every shoe offered by 


nothing but the finest will thik enitindlne o 
recognize in this trim ox- style thought of like 


ford a shoe of unusual character. Our footwear 
is designed for women of 


beauty and style distinction. Sekiet tated tnatien’ 
Shown in brown alligator We invite you to our 
suede with galuchia collar Spring Display 


and heel to match. HOTEL IMPERIAL 
anuary 10 on, 


Ed Mosher in Attendance 
The “Talbot” is typical of the 


smartly styled shoes we are J. M. POSTMAN 
showing this spring. Smart Flexible McKays 
57-65 Hope St., 
Garofalo Bros. Shoe Co., Inc. Brooklyn 


Mfrs. of Ladies’ High Grade Footwear 


58 Walton St. Brooklyn, N. Y. 


ROPPPPPPPPPP PB Shoes of Character 
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OPALESCENT 


A brilliance 
hitherto unknown 


in 
Rose Blush 
Parchment 
Grey 
Black and 
all the 
Metl-Tone 
Colors 
Made in 
Patent Leather 
and 


Metl-Tone 


These colors are also avail- 
able on goat skins. 


Paisleys too on prompt de- 


livery. 





VANITY 


Brooklyn Specialists 
in SHOE ORNAMENTS 


ON DISPLAY IN CHICAGO 


This is one of the numerous attractive styles in 
shoe ornaments that will be on display during 
the N.S. R.A. 

It will be to your advantage to have your manu- 
facturer use Vanity leather ornaments. 











2. BOSTON 
63 SOUTH STREET 


I 


VEU EOBOROMOMOART 


UUEUBOMOE 


LIBRO 


NAGANO 


WCAG 
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Dancers Ask for Them 
by Name! 


YaNivanivaniVavvanlh 


In Pink 
Professional Satin, White 
Hard and Satin, Black 
Soft Toe Kid, Black 
Slippers. Satin and 

White Kid. 


Nationally known on account of being 
used so extensively by professional danc- 
ers, CAPEZIO Toe and Ballet slippers 
are the popular choice in the best retail 
stores of the country. 


Vi aVIYaVYavliYavliVavliVavlivaxiiveyl 


We still have some desirable territories 
open. Write today for our agency plan. 


BYVavit avi Vari axl Vax axial Vax Yani Yaxivax 





g co CS 











Established 1887 


209 West 48th Street New York City 
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The Haig model in stock—B, 6-11, C, D, 5-11 
589 Black Calf—$5.85—590 Tan Calf 


SHOE 


At the N.S.R.A. Style Show, Chicago, 
Jan. 4, 5, 6 and 7, Hotel Sherman 
and Palmer House 


At the Boston SHOW—JAN. 10-11 
Also The Penn. Shoe Retailers Convention 


January 24-26—Washington, D. C. 
Hotel Willard 


M. A. PACKARD COMPANY 
BROCKTON MASSACHUSETTS 
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Sound Warning Against Possible 
Overbuying of Colored Shoes 


Des Moines Retailers at As- 
sociation Meeting Says 
Blacks Will Be Good 


Des MoIngs, Iowa (UPTS)—Attend- 
ing the regular monthly meeting after 
returning from a gorgeous style show 
is a trying task. Yet a majority of the 
Des Moines Retailers Association mem- 
bers put forth the added effort to dis- 
cuss the subject nearest their heart. 
Fortified with a well served chicken 
dinner and the strains of an excellent 
dance orchestra in Younkers Tea 
Rooms, they jumped into the subject 
with enthusiasm. 

The vice-president of the associa- 
tion spoke quite feelingly on the topic 
of a concerted action on the part of 
the members toward advertising shoes 
and various accessories as Christmas 
gifts. With the clothing, jewelry and 
furniture stores doing generous adver- 
tising for this trade, he thought it was 
only fair that the shoe dealers make 
a bid for some of this special business. 
The idea of giving shoes as Christmas 
gifts might take good salesmanship to 
put across, but such items as evening 
slippers, bedroom slippers, Zippers, 
fancy buckles, etc., should be enticing. 

While on the subject of advertising, 
the members were in favor of the com- 
ing idea of concentrated advertising 
that the National Association is trying 
to promote. They thought this would 
be of great value to the public as well 
as the retailers. 

The president then reported on his 
visit to the St. Louis Style Show. He 
was impressed with the display of 
colors and said that buyers could be 
easily led astray. It would seem that 
colored kids for spring would constitute 
about 75 per cent of the sales, but he 
was personally of the opinion that 
blacks would hold their own. In fact, 
he was quite positive they would be 
good for 50 per cent, and he was going 
to purchase accordingly. 

Another member also stated that he 
never saw so many fancy colors, some 
of them apparently impossible for sale 
purpose. Yet the representative of 
the manufacturer assured him that he 
had sold 16,000 pairs in a certain 
southern locality. Since the reptile 
leathers for ladies were on a wane, he 
noticed a tendency to replace them with 
colored patents, and even the satin 
styles were coming out with colors to 
get their share of the business. He 
could see no radical change in the 


patterns, the basic principles being 
about the same. There was an inclina- 
tion, however, to doll up the patterns 
with fancy trimmings. The ties also 











seemed to be coming back, and the 
medium priced shoes were showing ex- 
tremely high heels. There was also a 
line of shoes in printed fabrics, known 
as Gingham Kids, which he thought 
would be good sellers. 

A buyer for his own chain of stores 
said he took a chance on the whims of 
the ladies and purchased 50 per cent 
of his early spring stuck at the St. 
Louis Style Show. In two weeks, it is 
his intention to buy 25 per cent more, 
and then in another two weeks to go 
East and purchase the balance to round 
out the season. Said he knew it was 
just a gamble, but was willing to risk 
it. 

One branch manager had a hunch 
that patents, which have been the big 
sellers for the past six months, will 
begin to slip about the middle of 
February. But the other members 
thought that patent leathers will al- 
ways be good. ° 


One-Day Specials Speed 
Trade on Dull Tuesdays 


CLEVELAND, OHIO (UTPS)—In check- 
ing up October sales in the shoe de- 
partment of the Stearns Co. store, 1021 
Euclid Avenue, every Tuesday was 
found to be a bad day. Sales ran 
consistently low and the _ shoppers 
needed a tonic to bring them out. The 
other five working days were showing 
a lively business. 

After a careful analysis of the sit- 
uation, it was decided to run a special 
on these days. According to W. C. 
Haak, assistant manager, this proved 
to be the proper remedy. Specially 
priced shoe items were advertised and 
exhibited each week during November 
and the inducement brought forth a 
great response. The usual Tuesday 
dull business was entirely lacking. 
Now with the Christmas trade, it is 
no longer necessary to run the specials. 





Shoeing Adm. Moffett 


CHICAGO — The Saturday before 
Thanksgiving, Chicago, was the scene 
of a great football classic—the Army 
and Navy game. A game such as this 
always attracts folks who are more or 
less in the public eye, and wherever 
these people go, they are usually rec- 
ognized and given quite a bit of atten- 
tion. The sight of an admiral’s official 
car parked in front of the Edwin Clapp 
Store on South Dearborn Street caused 
a crowd to gather, anxious to see Ad- 
miral Moffett who was being fitted with 
a pair of Edwin Clapp shoes. 





Ohio Retailers 
Buying Spring 
Stocks Early 





Will Play Up New Styles in 
January and February to 
Stimulate Sales 


CLEVELAND—Sales representatives of 
shoe manufacturing’ establishments 
who are stationed here report that 
Cleveland and northern Ohio shoe re- 
tailers have been coming into the mar- 
ket earlier this year than ordinarily 
for spring and summer foot wear. 

There is a determination on the part 
of some of the larger merchants of 
Cleveland to not put quite so much 
emphasis on the special sales during 
January and February as has been 
done in the past. 

The merchants have been buying for 
some time largely on a sixty days’ 
budget and under that plan the aver- 
age stock ought not to be so large at 
any season in the year as to make it 
necessary to practically wipe out all 
profits made during the regular selling 
season of a model, by plunging into a 
series of special sales, marking down 
prices and running advertising over- 
head up. 

There is a tendency by some of the 
shrewdest merchants in Cleveland to 
play up spring styles in January and 
February, so as to increase sales of 
these models. Thousands of Cleve- 
landers will buy them for wear South 
of Mason Dixon Line on winter vaca- 
tions. But why not persuade Cleve- 
landers to wear them on local streets 
under the sheltering care of goloshes, 
and to bring the bright footwear out 
in the open at home or in the offices 
or theater or at the society function? 

Shoe windows are to be especially 
decorated with the spring and summer 
wearing apparel and advertising is to 





feature it, during January and 
February. 

On to Washington 
PHILADELPHIA—Plans are rapidly 


taking shape that will make the Re- 
gional Convention of the Pennsylvania 
Shoe Retailers Association to be held 
in Washington, D. C., Jan. 24-26, fairly 
teem with interest. Manufacturers are 
going to stage their own entertainment 
and a diversification of style shows and 
vaudeville is promised. 

Jesse Adler, of New York, is going to 
preside at the Open Forum, a fact 
which presages “pep,” “punch” and 
profit for those attending. C. J. 
Mensch, managing director, states that 
three-fourths of the exhibition rooms 
have been taken and that several are 
contracted for each day. 
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Texas-Oklahoma Show 
to Have a Cinderella 


Dauuas, TEX.—The Texas style show 
will be held at the Adolphus Hotel, 
Dallas, under the auspices of the Texas 
Retail Shoe Dealers Association, the 
Oklahoma Retail Shoe Dealers Asso- 
ciation, and the Southwestern Shoe 
Travelers Association, whose conven- 
tion dates are January 31, Feb. 1 and 
2. Herbert Carpenter is in charge of 
the selection of the models. , 

From the fifty models, Cinderella will 
be chosen, whose qualifications will be 
the most perfect 4B foot. On the last 
day of the convention, Cinderella will 
be driven about the city in her coach- 
and-four; the shoes which she wears 
will be made especially for her, and 
she will be given an opportunity to 
display shoes at other shoe conven- 
tions and style shows. 

In addition to the main style show, 
there will be a dozen displays of shoes 
of every style and color, of every ex- 
hibitor, during the three days of the 
convention on the perfect 4B feet of 
the models. Already a large number 
of exhibitors have made arrangements 
to display their new creations, all in 
4B size. It is anticipated that there 
will be between 2500 and 2700 shoe 
merchants and travelers at the conven- 
tion. 


Obtain Display Window 


DENVER, CoLo. (UTPS)—The Muth 
Shoe Company, which for fourteen 
years has maintained an attractive shop 
on the second floor of the Mining Ex- 
change Building, has secured a modern 
display window on the ground floor, 
on busy Fifteenth Street. The window 
is adjacent to the entrance of the build- 
ing and is fitted up with handsome 
walnut fixtures. 


H. M. Young with Bell 


NASHVILLE, TENN. (UTPS)—Despite 
the fact that Bell’s Booteries now sells 
dresses and has a beauty shop in con- 
nection with it, it is still known as 
“Bell’s Booteries.” John A. Bell has 
turned over the management of the shoe 
department to H. M. Young, who came 
here from Louisville to take charge of 
the store. 
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Lion 
Here is a “reptile” combination walking heel 


Oxford, so popular with the younger set. 
Also in patent combination....... - 
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Selected from Houston, Texas 


Alexander Wears LIAAA 


CHicaco—Eleven triple A is not a 
common size by any means, and it is 
rarely found to be the shoe size of an 
athlete. Grover Cleveland Alexander, 
who made St. Louis famous by his 
ae pitching in the recent 

orld Series, wears this size and pur- 
chased a pair of imported black Russia 
oxfords at the Edwin Clapp Store on 
South Dearborn Street wheh here re- 
cently to attend the Army and Navy 
football game. 


Finds Diversified 
Ads Pull Trade 


DENVER, COLO. (UTPS)—Tober’s two 
popular stores, at 1519 Lawrence 
Street and 714 Fourteenth Street, have 
a large family following, are large ad- 
vertisers in a general way, usually in- 
corporating an appeal to the various 
ages in each advertisement. In a re- 
cent large display ad, for example, 
there were cuts and descriptions of 
two models of women’s pumps, a sec- 
tion devoted to Zippers, one to men’s 
winter weight oxfords, another to silk 
hosiery, and even the tots were appealed 
to. The merit of an advertisement so 
diversified is that it is quite sure to 
catch the eye of at least one interested 
in the purchase of shoes, whereas the 
ad appealing to a single type catches 
only the occasional individual. As prices 
are always included, this kind of ad- 
vertising is especially effective, as 
these prices are always as low as is 
compatible with quality. There is also 
another class of advertising that has 
been found to be very profitable. There 
are hundreds of people who religiously 
read the want ads who pay no attention 
to display advertising. There is no 
reason why a merchant doing business 
along legitimate lines should not take 
advantage of this incontrovertible fact. 
Tober’s do. Sometimes a dozen good- 
sized ads are interspersed among these 
columns. And this advertising pulls. 





Bambergers to Expand 


NEWARK, N. J.—L. Bamberger & 
Company, to accommodate a constantly 
expanding business, is about to erect a 
$10,000,000 addition to its department 
store, in the form of a sixteen story, 
basement, sub-basement and sub-base- 
ment mezzanine building it was learned 
yesterday. This will double its present 
extensive floor space, and be represen- 
tative of the last word in modern retail 
facilities, combining, as it will, every 
feature of present-day building con- 
struction and store conveniences which 
have been evolved by the best minds of 
the nation, who have expert knowledge 
in the requirements of every branch of 
the highly specialized retail drygoods 
business. The women’s shoe depart- 
ment will expand from 7500 to 19,500 
square feet. 





S. V. Mason Transferred 


CINCINNATI—S, V. Mason, formerly 
of the H. M. R. Store of Toledo, has 
been transferred to Cincinnati to take 
charge of their department:in the Irwin 





Store on Race Street. 








Patent Leather—Importantly Stylis 








Keenly aware of fashion s trend, Blachford ws featur 
tng patent leather im many different models. including 
lovely veruons of the strap the step-an. the Colomal 
and the pump 

Row or buckle or contrasting applique enhance the 
smartness of glistening black each style revealing real 
wdiiduality Such 4 callection makes chooung cor 
reet shoes a pleasure 
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New Fall Hosiery to Match 
H & C BLACHFORD 
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Selected from Toronto, Canada 








PEACTCKS 


America’s Smartest Shoes 


“BARCLAY” 


$Q75 


Patent 


Write Betty Barnes 
for New Style 
“Blue Book” 
LET MER eo 


SHOP FOR Yeu 
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1004 GRAND AVENUE 
648 MINNESOTA AVE. 





Selected from Kansas City, Mo. 
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STATE and JACKSON—Chicago 
ORRINGTON aod CHURCH—Evanston 








Lytton New 
Fall Brogues 


“Bronx” —of Norwegian Calf 


$8 


| Pa tegen Brogues are in the best Eng- 
lish tradition. Particularly “Bronx” 
—broad of toe, with a perforated wing tip 
—a man's shoe if there ever was one. Its 
sturdy lines promise long service 








RMN ERMAN RAR RER ARSE RAR RA ARE RRRS RRR RARR SRR ERKRRRERREREE EE EE 


SERRE K AERA RAE RRR ARERR AREA ARERR RARER 





Selected from Chicago 








BOOT AND SHOE RECORDER 





December 25, 1926 





GRAY SUEDE IN STOCK 


Ditto Parchment, Patent, Satin and White 


B-283—Pearl Gray Suede ° B-709—Parchment Calf (Abbo Patent Piping) 
B-284—Parchment Calf . B-708— Patent Leather (Parchment Calf Piping) 





Net 30 Days 











“ ” 
Okay B-282—Pearl Gray Suede 
B-258S—Parchment Kid 
B-256—Pearl Gray Suede . B-573—Black Satin 
B-259—Parchment Kid . B-572—Patent Leather 
B-260—Patent . B-224—White Satin 


THE MENIHAN COMPANY . 
Rochester, N. Y. 


SAMPLE LINES WILL BE ON DISPLAY AT 


HOTEL SHERMAN 
Jan. 4, 5, 6 and 7 
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Offer Unusual Service 
to Male Shoppers 


St. Louis—The St. Louis Hanan 
store has sent to its male customer 
list a letter outlining suitable 
Christmas gifts for women which can 
be bought in the store. Enclosed was 
a postal card with days and hours 
marked to be circled by the customer 
at what time a salesman could call with 
samples of the merchandise offered in 
the letter. This was done to catch the 
busy business man and make his gift 
problem simple and practical. Fred 
Maxted, manager, stated that the idea 
was just inaugurated and results could 
not be checked. 


Special Low Priced 
Dept. a Success 


MINNEAPOLIS — After ten months’ 
trial of the “third” or balcony shoe 
department, Dayton’s pronounce the 
experiment a complete success. This 
store always has had the two shoe 
departments—the regular department 
and the downstairs department. A 
year ago, the managers decided to es- 
tablish a special department to reach 
a certain class of trade. It was in- 
stalled on the balcony, just over the 
regular department with N. S. Nichol- 
son, manager of the store below super- 
vising. A flat price of $6.50 was set. 
The sales section was beautifully fuy- 
nished with mirrors and the stock was 
concealed. Manager Nicholson is just 
back from the East on a buying trip 
in which he has ordered a large line for 
this $6.50 department and that is his 
answer to any question as to how it’s 
going over. 

The college and high school girls 
and employed girls of their age are the 
particularly numerous patrons. “At 
noon and after about 4 p. m.—those 
are the hours when they have us jump- 
ing,” said Mr. Nicholson. ‘“They’re 
after collegiate effects in moderate 
prices and we give ’em to ’em. And 
no, it does not hurt business in either 
one of our other shoe stocks.” 


_ 
a _. _Denabdeons— 

Style -- Quality -- Service 
“VARSITY” 


™ Shoes For Men 














of laces. A real good for $7 
Donaldson's Men’ Department — 
Main Ploor—Wiecliet ‘ant Seceah Saecs 
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Selected from Minneapolis 








Colorful and Timely 

Names Help Sales 

Tie up with Popular Individuals 
or Institutions, says Heppel 


DaLLas (UTPS)—“Give ’em a name 
of some local color and they will move 
out,” said W. S. Heppel, manager of 
the shoe department of Gus Roos & 
Company of Dallas, in discussing some 
interesting ideas he originated for sell- 
ing shoes. 

“Men are not much attracted by 
such names as ‘Sheeley’s’ or the 
‘Bowery’ as they are by popular in- 
dividuals or institutions they know all 
about. As an example I moved a good 
many sporty ox-blood low quarters re- 
cently when they appeared dead on the 
shelves, by placing a pair in the dis- 
play window and calling them the 
‘S. M. U.’? They were good shoes and 
under a good name they went. Young 
men were attracted by the ‘S. M. U.’ 
that never would have noticed the 
‘Bowery’ or like names.” 

“S. M. U.” in Dallas stood for the 
Southern Methodist University of 
Dallas, a college whose baseball and 
football teams were champions of the 
Southwest Conference. Everybody was 
talking “S. M. U.” Mr. Heppel had 
sold some of the ox-bloods to students 
at the college and he realized the 
psychology of the situation. “S. M. U.” 
sold when the “Bowery” would never 
have moved. 

Mr. Heppel said the “Tunney” as a 
label on a pair of classy or sporty look- 
ing men’s shoes for a few weeks after 
the Dempsey-Tunney fight would move 
the goods while the “Gladstone” or the 
“Wilson” as a label for the same shoe 
would fail to attract attention. Like- 
wise, it is the opinion of Mr. Heppel 
that “Ty Cobb,” “Tris Speaker,” “Babe 
Ruth” or “Alex, the Great,” as names 
for certain styles of shoes in the win- 
dow would bring more sales than if 
the same styles were labeled some name 
the local people know nothing about. 

Mr. Heppel has not made his show 
card in the window, introducing a cer- 
tain style, read “Ty Cobb” or “Red 
Grange.” He probably will, because 
he believes the best result can be had 
by giving a shoe the name of something 
or some individual in the limelight. 


Kuhn, Cooper, Geary Co. 
Moves to New Location 


NASHVILLE, TENN., (UTPS)—Kuhn, 
Cooper, Geary Co. express themselves 
as much pleased with their new loca- 
tion, at 422 Union Street. They 
moved from their old location on Fifth 
Avenue, which they had occupied for 
twenty-two years, to the Union Street 
store, which is only a block away. For 
Christmas, they are sending out a mail- 
ing folder, with a colored Sack urging 
the early shopper to come to them for 
gifts. Inside are pictures of the dif- 
ferent numbers, house slippers, bou- 
doir slippers, party footgear, children’s 
shoes, and hose, with a few lines of 
description and prices given below. 
This is in addition to their newspaper 
advertising. The members of the firm 
are Ed. P. Cooper, P. J. Geary, F. E. 
Kuhn. In the new store, they have 
found it advantageous to have two 
telephones, one listed as an office phone 
and the other as the salesmen’s phone. 
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*“‘Unreasonable Returns”’ 


NASHVILLE, TENN. (UTPS)—The 
regular monthly meeting of the Nash- 
ville Shoe Retailers’ Association fea- 
tured a talk by one of the members, on 
some problem vital to the business. 
Morris Ellis, of the Ellis Shoe Com- 
pany, who talked on “Unreasonable 
Returns,” threw the meeting into an 
open forum and asked each member to 
tell of the most unreasonable return he 
had had recently, and just what ad- 
justment had been made. The result 
was that every one agreed that after 
all, the customer must be pleased, re- 
gardless of whether or not the com- 
plaint is unjustifiable or not. 





Shoes for 
Everywoman | 






Gatveston’s Only Ladies’ Exctusive Shor Shoppe 
2700 Ave. E Phone 7300 















Selected from Galveston 
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A Woman's First Duty 
is to be 


BEAUTIFUL 


A*°? one of the principal adjunets to beauty 

are—beautiful shoes At social activities 
where the importance of heauty and smart at 
tire is emphasized our shoes will gracefully 
campliment the oceasion 
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\ For definite information of authentic footwear 
Yi fashion for Fall you wilt-find our selection most 
S| revealing And you'll appreciate the prices 
N Showing a John S Grav creation in patent tic 
y Gray trim on instep and Cuban heel Priced at 
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| = WELTON'S =f 


315 South Warren Street Phone 2.0825 
Post-Standard Building 


Selected from Rochester, N. Y. 
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Marie Tie 
A representative style in our Growiny 
Girls’Fashion Welts, which retail at 5 to 
7 dollars. te! 


Martha Oxford Frances Oxford th 
The Greenfler range is from $2.50 to $4 One of our Misses Welts—which are kr 
retail. profitable 4 and 6& dollar sellers. 


GreenfieX 


Because it is good business for us We welcome those thoughtful -* 
to be in Chicago during the Show, buyers who really take advantage . 
it is likewise ‘“‘good business” for 
you who attend to examine this 
outstanding line of Growing Girls, 
Misses and Children’s Welts, and Shoes stand the closest scrutiny of 


of this unexcelled opportunity to 


make comparisons, for Green 


the famous Greenflex Children’s materials and workmanship—of ; 
Shoes. style and price. 
Our display is in , 
Hotel Morrison, 
Room 527 


The GREEN SHOE MANUFACTURING CO. | 


960 Harrison Avenue Boston, Mass. 
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Announce Policy Change 
in Teaser Mystery Ad 


Kansas City, Mo. (UTPS)—A bit 
of mystery is included in the teaser ad 
of Shirley’s, 3201 Troost Avenue, one 
of the important away-from-downtown 
stores. 

In announcing a sale of all stock be- 
ginning December 9, a change in policy 
is announced, the character of the 
change being left to the imagination of 
the reader. 

“A vital and complete change in 
policy,” the ad reads, “‘one that will be 
far reaching in its influence on the shoe 
business in cities where Shirley stores 
are located—will be announced soon.” 

And there the reader is left with 
only the information that to make this 
change possible the entire stock must 
be sold and large reductions. 

No information regarding the con- 
templated change could be obtained 
from the management of the store. 


Whitehouse & Hardy 
Open in Philadelphia 


PHILADELPHIA (UTPS) — White- 
house & Hardy, Inc., have inaugurated 
an expansion program with the open- 
ing of their first store in Philadelphia, 
at 1511 Chestnut Street. 

The renovation of the Chestnut 
Street building for the needs of the 
shoe establishment has been completed 
and the first sales were conducted dur- 
ing the week beginning Dec. 6 with 
the introduction of a new shoe to be 
known as the “Fifteen-Eleven” to mark 
the opening. 

Whitehouse & Hardy, Inc., was 
founded in New York City in 1903, 
the first store being located at Broad- 
way and Twenty-sixth Street. A short 
time after its opening, the store was 
removed to the Metropolitan Opera 
House Building. 

The first store was quickly followed 
by the opening of two more establish- 
ments at Broadway and Forty-second 
sm and at Broadway and Wall 

reet. 








Genuine Alligator 


The 
Dominant $tr_s Note 
sa Footwear for Fart 


Specially Priced... 
$12.50 


STRICTLY HAND-MADE 








Faflik Opens New Store 


CLEVELAND—Joseph G. Faflik, one of 
the best known shoe merchants in the 
outlying section of Cleveland, is open- 
ing a new store in the Union Trust 
Company’s Building on Lorain Avenue. 
The interior decorations are of walnut 
with gold and black trimming. The 
chairs, rugs and other fixtures are in 
harmony with the decorative color 
scheme. 





Boston Shoe Buyers’ 
Show, Jan. 10, 11 and 12 


Boston—New England will be well 
represented at the Boston Shoe Buy- 
ers’ Show at the Copley-Plaza Hotel, 
Jan. 10-12, 1927. All display rooms 
at the Copley-Plaza have been sold; all 
room reservations for shoe buyers 
have been made, and the hotel is filled. 
Auburn, Me., will have nine factories 
represented at the show; Haverhill, 
twenty-seven; Lynn, twelve; Boston, 
ten; New Hampshire, sixteen, and 
Brockton, eight. 

A feature of the production will be 
the choosing of “Miss Cinderella” of 
New England, the girl with the most 
pleasing personality, and the most 
nearly perfect 4-B foot. “Miss Cin- 
derella” will be picked by twelve well- 
qualified shoe buyer judges, as follows: 

esse Adler, Adler Shoe Co., New 
York; Spencer Ladd, Jacksonville, 
Fla.; Everett Petot, Petot Shoe Co., 
Cleveland; William Bailey, Ainsworth 
Shoe Co., Toledo; Joseph Sensenbren- 
ner, Senac Shoe Co., St. Louis; O. G. 
Adams, Carson, Pirie & Scott -Co., Chi- 
cago; W. J. Gibbs, Marshall Field Co., 
Chicago; Maurice Goldorft, Goldorft 
Shoe Co., El Paso, Tex.; H. E. King, 
King Bros. Shoe Co., Bristol, Tenn.; 
Mose Cohen, Mose Cohen Shoe Co., 
Nashville, Tenn.; C. S. Tayte, Sears, 
Roebuck & Co., Boston; Harry C. 
Weiss, J. Weiss Shoe Co., New York. 

A complimentary luncheon will be 
served each evening at the Copley- 
Plaza to visiting buyers and exhibitors. 
There will be vaudevilie from Keith’s 
Circuit, and instrumental music by Ray 
Warren’s orchestra. Ned Wayburn, 
New York theatrical producer, will 
have the entire staging of the show; 
Mr. Wayburn brings to Boston his own 
scenic effects and ballet chorus. The 
entire production is under the personal 
direction of Eugene A. Richardson, 
publisher of The Shoe Buyer. 





Sanitary Appeal Helps 


Kansas City (UTPS)—C. H. Jen- 
sen, manager of the Walkover Shoe 
Shop, has an unusual sales appeal 
which he is finding quite effective in 
making sales of two pair of shoes. one 
tan and one black, or even two of the 
same color and style. 

The appeal is based on sanitary ar- 
guments and is almost brutally truth- 
ful. A change of shoes is necessary, 
the customer is reminded, for the same 
reason a change of shirts or hose is 
necessary and for the same reason a 
motor car carries a spare tire. 

The appeal has been most successful 
in increasing the sales of blacks for 
evening wear although Mr. Jensen’s 
experience in inducing men to wear 
correct footwear is about the same as 
is reported elsewhere. 





Novel Catalog of Shoes 


St. Louis—The Vogue Boot Shop 
has just mailed 11,000 Christmas cata- 
logs. It is designed and cut out to 
represent a shoe box with the cover in 
green and red holly paper effect. The 
first shoe featured in the book is the 
Pirate Boot. Other styles and many 
mules are listed. 
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What arch support 
do yourfeet need? 








The natural curve of the arch varies with 
the individual just as size and width of feet do. 
We discovered that long ago when we brought 
out the first Arch Support Shoes. 

So, you see, ordinary “Arch Support Shoes” 
may injure more than they help. Coward Arch 
Supports alone are built in three elevations, high, 
low and medium. Here a skilled fitter knows 
just what degree of propping your arches need 
and supplies you with just the nght shoes. 


Coward 
Shoe 


SOLD NOWHERE ELSE 








270 Greenwich St., Near Warren St., N Y f 





Selected from New York 





PANS 





19 Lexington 


Selected from Baltimore, Md. 
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Drew ARCH REST Shoes for Women are cum “veeun” 
truly quality footwear. No: 6505—Pat, Leather 6-38 


No. 6566—Sorrel Kid.. 6.00 
Not only is this reflected in the thousands of In Stock "AAA to D up to 10 
pairs worn daily, but it is noticeable in the 
many new patterns constantly added to the 
line which keeps it lively beyond doubt for 
the women who demand style in comfortable 


shoes. 


Values in shoes can best be recognized by 
Repeat Customer Business. Drew ARCH 
REST Shoes fully meet this field. It will 
be worth-while to keep this in mind and visit 
our complete display while at 






THE “DELRAY” 

No. 6777—Allover Black Kid 
$5.50 

No. 6778—Patent with Bi 


ack 
Galuchat Tongue........ $5.50 
14-8 Leather Heel with Good- 


NATIONAL SHOE RETAILERS’ ASSOCIATION Se tel bw to 
CONVENTION 


Chicago—Jan. 4-5-6-7 


Drew Headquarters 
Hotel Sherman — Room 1129 
Morrison Hotel — Room 1127 


The IRVING DREW COMPANY 
Portsmouth, Ohio 


No. 5148—Black Kid. .85.00 
14-8 Leather Wingfoot Heel 
No. 5864—Same in 11-8 Heel 
with Medium rounded toe and 
broader wie 

In Stock AAA to E up to 10 


STYLE SHOES 


CUSTOMER LINE 
























BOOT AND SHOE RECORDER December 25, 1926 


the New “LITTLE FALLS” Leather 


comes in all the Spring Shades, and in 
weights as suitable for women’s fine 
footwear as any other women’s upper 
leather. 

Tanned and finished in. the usual 


“LITTLE FALLS” excellence. 

If you have not seen 
“MANHATTAN” 

in shoes, ask your manufacturer to show 

you a pair. 


Novelty and Embossed Leathers are 
available in a variety of patterns in 
shades to match the Spring Colors. 








omen: 


Barnet Leather (0., tne 


Tanners of “LiTTLE Faris” Leathers and “LORRAINE” Leathers 
ONE PARK AVENUE, NEW YORK CITY 


Tanneries: LirTLe Fauis, ACew York 


Distributing Agents: Boston Distributors 


_ SAN FRANCISCO ye & BarRNET LEATHER Co., INc. 
MILWAUKEE be pT TLEFAUL gy} OF MASS. 


CINCINNATI \ 4° ER\)/ 
ST. LOUIS N TR 98-100 South Street 


ROCHESTER \ J Boston, Mass. 
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Mrs. Kine’s Caitpren’s SHOES 
for every juvenile age 


































$9044 GIRLS’ “GABBY” 
Patent Leather Champagne inlay, turn 
2%-7. AA to D........eeee 4.50 





Si4t WELT BLUCHER BOOT 


$7046 IRIS $3035 “CITY STRAP” ay Petes and smoked elk— 26 
Patent Leather turn— — ae Te 2°15 
ly erg tee . ON eee eee 1.35 SE-t8, GG @...5.....06-ee 
; ; “og he eS eNeespeee 1.75 Sst tide, aie 
gceoeieed < ‘ye y 3g eetpeaenea 35% 
irks < i Ss ee pepe 375 BBY sees eeeeee eee eeeeee 1.85 
mame *°"*** | in © jerrerererrrerrrrssrrs. 2.25 
B, HG Bocwseccce 2.75 Also blucher oxfords in 


Patent, tan and smoke— 


BD ccvccccccccccccccceces 1.60 
SHB nce cccccccccccecceses 1.90 
BD .cccccccccrescccesss -25 
White elk --++1.75, 2.00, 2.40 


READY 


For three generations, Mrs. King’s 
Children’s Shoes have enjoyed a 
leadership in their field recognized the 
country over. 

Yet in no time in that period do we believe 
the models presented have the style, the char- 
acter, the fitting quality or the value of the models 
now ready for the coming Spring Season. __ 

In welt—in turn—each in its class, offers for infant, 
child, miss or growing girl the correct shoe for the occa- 
sion, whether play or dress, and at the right price. 


IN STOCK SERVICE 


Many of these shoes are to be found available through- 
out the season in a stock department that is really kept 
up to date, and from which the retail merchant may 
order with the assurance of twenty-four-hour complete 
shipment. 


MRS. A. R. KING, Inc. 
811 N. Nineteenth St. 
Philadelphia, Pa. 


OUR TRADE WILL LAST AS LONG AS BABIES ARE 
BORN WITHOUT SHOES 
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Shoe Market News 


Sources of Supply That You Should 
Follow—Weekly Opinions of 


The _ between- 
Brockton seasons lull 
which last week gave evidences of 
breaking, continued this week with 
a few more shops closing a depart- 
ment at a time for stock-taking, and 
a few others getting away on spring 
runs. Many salesmen are home for 
the Christmas season, bringing more 
encouraging reports of the future 
and some good business orders. One 
concern reported sales in a single 
day of 28,000 pairs, received by mail, 
and 6000 more received otherwise. 
There is growing interest to stress 
shoes to be worn with different indi- 
vidual suits for men; _ colorful 
leathers, combinations and stitch- 
ings, in men’s shoes are popular with 
the buyers. 

Pastel shades look like good num- 
bers in women’s shoes for spring. 
The future in women’s lines appears 
bright, several manufacturers de- 
clare. Concerns making stock shoes 
of the cheaper grade are not so busy 
as those making higher grades. 


Boston turing business is 
spotty. All, however, are facing 
1927 optimistically. The majority 
of buyers visiting this market are 
confining their orders to “at-once” 
deliveries, or to goods for early 
spring shipment. One of the big kid 
leather houses reports: “All the 
business we can handle, with rose 
blush a favorite, followed by shell 
gray and pastel parchment.” “It 
looks as though ‘Dawn’ shade was 
about to break big in the spring 
orders requirements of shoe manu- 
facturers,” said a representative of 
this house last week. In kid leathers 
selling for men’s shoes, black comes 
first, then a golden brown, with 
stroller tan as the third choice. 
There is much interest in the Chi- 
cago convention, with over 60 New 
England exhibitors, “The New 
England Special” train will leave the 
South Station, Boston, on the after- 


The shoe manufac- 


Leaders of Industry 


noon of Jan. 1, so as to be all ready 
for “New England Night” at Chi- 
cago on Jan. 4, with Everett Bradley 
of Haverhill as chairman. 


Sell Orthopedics Right 


By Charles Barr Field 


Vice-President Ground Gripper Shoe 
Co. 


The Ground 
Gripper Shoe Co. 
has recently 
closed the first 
six months of its 
fiscal year show- 
ing the largest 
volume of net 
sales in the his- 
tory of the com- 
pany. This, to my 
mind, is indica- 
tive of a very dis- 
tinct tendency on 
the part of retail shoe merchants to- 
ward high-grade welt shoes, and 
toward authentic shoes of a comfor- 
table and corrective nature. In the 
Ground Gripper Shoe Co.’s twenty- 
five years of existence, it has kept 
pace with the style qualifications of 
the shoe mode, without sacrificing 
any of the Ground Gripper ortho- 
pedic characteristics, for always do 
we remember that our business has 
been built on the production of ortho- 
pedic footwear for men, women and 
children, and never do we put on a 
“frill or a fancy” that might mar 
good fitting, or corrective, Ground 
Gripper shoe construction. 

It has seemed to me that many 
times more orthopedic shoes could 
be sold by the retail shoe merchant 
if he would set them apart as a very 
definite part of his stock—if he 
would give them “atmosphere”—if 
he would place in complete charge 
of the fitting and merchandising of 
his orthopedic shoes a competent 
man—one who loves his orthopedic 
shoe stock—who will see to it that 
it is sold and fitted’ right: It is abso- 





Charles Barr Field 


lutely important that in selling 
orthopedic shoes, especial attention 
be given to the accurate, or scientific, 
fitting thereof. Every retail shoe 
merchant selling orthopedic shoes 
should be sure that his sales force 
thoroughly understands the correct 
fitting of this type of shoe. 

The public is being educated, and 
it should be the duty of every retail 
shoe merchant who sells shoes of a 
corrective character, to see to it that 
the public is further educated, to 
know the value of a last that fits— 
that once selecting the last with the 
proper orthopedic features, it can be 
worn comfortably in a ball room, as 
well as in an office, or on the street, 
or home. Feet can be shod with shoes 
that are orthopedically correct and 
allow toes and arches sufficient free- 
dom, and yet be shod “smartly.” No 
one’s feet need be conspicuous in un- 
attractive shoes, even if the wearer 
chooses the extreme in a corrective 
shoe. 

These three rules may perhaps be 
a help to the retail shoe merchant 
in the successful selling of more 
pairs of orthopedic shoes: 1—Give 
your orthopedic department the 
right “atmosphere”—good display, 
segregation of stock, if possible. 
2—Put a competent man in charge 
of the orthopedic department—a 
man who understands the merchan- 
dising and the fitting of corrective 
shoes. 3—Educate the retail shoe 
salespeople in the orthopedic depart- 
ment to fit orthopedic shoes accu- 
rately, and educate them to present 
your stock attractively to the cus- 


tomer. 

° Production this 
Haverhill Ps, 
creased substantially. The majority 
of local shoe men have been success- 
ful in getting some late December 
business into their factories. It has 
been the purpose of the manufac- 
turers to impress upon the minds of 
buyers the mutual advantage of De- 
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cember buying, consequently limited 
business on the strength of these 
arguments has been booked. The 
opening of the year will find or- 
ganizations “lined up” for handling 
volume business, with production 
units better equipped than ever be- 
fore. 

The style trend is pretty well set- 
tled, with the new shoes running 
mainly to ties, fancy pumps, straps, 
and step-ins. Color forecasts made 
earlier are largely correct. Increas- 
ing talk of grays in kid for late 
spring is regarded as worthy of note. 
In trimming, paisley and the fancy 
printed leathers, both in sheepskins 
and calf, figure prominently. High, 
slender heels, 20/8 to 22/8, are be- 
ing featured in the wood heel plant 
production. 

Chicago will claim over two-score 
of the local shoe men the first week 
in January, and many of the local 
producers are placing high hopes in 
the business returns from the com- 
ing Chicago show. 


A new edition of a style 
Lynn book, by a Lynn de- 
signer, shows 180 drawings of new 
styles, all original and no two alike; 
also all useful and artistic. Multiply 
this by the many leathers, and com- 
binations of leather, and one gets an 
idea of the complexity of styles. 
Possibilities of new style develop- 
ment are limited only by the capacity 
of merchants to absorb them. 

A jam in the shops is expected in 
January, after buyers come to the 
Boston market and place their or- 
ders for spring shoes. Some firms 
are already complaining of tardy de- 
liveries of much-wanted leathers of 
the new styles. A repetition of the 
rush for shoes, similar to that of 
last January, is expected. Factories 
have been braced up to meet it. 

In leathers, the light tones, like 
pastel parchment and rose blush, 
continue to lead. Grays are coming 
along later. There are more patent 
leather shoes in the shops than 
might be expected. A report from 
Paris, received recently by one Lynn 
firm, predicts a vogue of patent 
shoes, trimmed with white or gray. 
More calf will be cut, for it is com- 
ing from nearby tanneries in finer 
colors and more artistic finishes than 
ever. There is Rumanian calf, a 
multi-colored leather; lamee calf, 
which gleams in metallic lustres; 
frost calf with a lustre like that of 
the frosting on a cake, and silk calf 
delicately indented with thread lines. 
Colored patent shows the familiar 
copper and cherry lustres, and new 
blues and even greens. 





Ties are of most interest in pat- 
terns just now. Some ties ride high 
and others low. Shanks are being 
opened up on both ties and oxfords. 
New step-ins have clever throat 
trims to conceal their gores. Straps 
are wider for immediate delivery 
shoes and slender for spring. Asy- 
mettric shoes, or shoes having “off- 
side” trims, are shown in some fine 
lines. Rippling panels of lustre 
leathers are used to good advan.age 
by one firm. There are many dif- 
ferent trims for bases of straps. The 
artistic trim, whether it be on the 
vamp, the shank or the quarter, is 
the life of the style of the shoe. 


More Shoemaking Time 
Please 


By James Daly 
of Daly’s Golden Rule Shoe Factory 


“Shoes and 
shoe-making keep 
on improving,” 
says James Daly, 
of Daly’s Golden 
Rule factory, “and 
I trust that shoe 
merchandising is 
doing the same. 
We, and I mean 
all good shoe- 
makers generally, 
are going to make 
better shoes next year than we did 
this, even as we made better shoes 
this year than we did last. We, and 
I continue to mean all shoemakers 
generally, have better leathers, bet- 
ter machinery and better styles and 
better workmen, too. But there is 
one important thing that we lack. 
We need more time to make the new 
style shoes. We should have more 
cooperation from buyers on this 
point. There is too much of the 
policy of waiting until the last min- 
ute and then expecting shoes to be 
rushed through the works. Manu- 
facturers ought to have more time 
to perfect the details of the new 
styles. Aside from the tasks of se- 
lecting leathers, lasts and patterns 
of the newest styles, which is more 
difficult than ever, there is the larger 
task of improving the details of shoe- 
making, so as to produce a finer 
product. Those merchants who are 
eager to build up to better grades 
would do well to get in their orders 
early and to otherwise cooperate with 
manufacturers, so as to get better 
shoemaking. No shoe is a real good 
style unless it is backed up by real 
good shoemaking. 





James Daly 
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“So far,” continued Mr. Daly, “I 
have been speaking of general trade 
policies as I see them. If you will 
permit a remark on my own account, 
I would like to say a word for the 
Golden Rule method in industry. I 
think it the best that I have dealt 
with during long years of varied ex- 
perience with shoemaking. A 
thought of the Golden Rule is timely 
this Christmas season, in whatever 
branch of the trade a man may be 
employed.” 


° “It is our belief,” 
Chicago said a younger 
member of one of Chicago’s oldest 
shoe manufacturing institutions, 
“that merchants are unknowingly 
making their own business less 
profitable by extremes of so-called 
‘hand to mouth’ buying. We our- 
selves believe that sensible applica- 
tion of the ‘small orders frequently 
given’ plan is the salvation of the 
retail shoe business, but extremes of 
this are dangerous. Regardless of 
conditions, the manufacturer must 
have a reasonable time to produce 
shoes, and if the best are to be made 
this time must not be reduced. 
Stock departments are a part of 
every manufacturer’s plans, but even 
these cannot be maintained unless 
merchants indicate their choice 
somewhat in advance, since stock de- 
partments are made up of the most 
popular selling numbers. 


“If every merchant waits until the 
last moment to buy, no manufacturer 
in the world can be ready to meet 
the demands for quick shipping, and 
everybody is inconvenienced. Staple 
shoes of all sorts should be ordered 
now . . . part of the style shoes, too, 
leaving the more extreme style num- 
bers for later selection, as the de- 
mand of the public develops. Our 
future orders are fair but not up 
to the mark that they should reach 
at this season, and we believe that 
some of the merchants will be dis- 
appointed in deliveries after the first 
of the year.” 


Gets Army Contract 


COOKEVILLE, TENN.—The Menzies 
Shoe Co., which recently established a 
branch shoe manufacturing plant here, 
announces that the branch has been 
awarded a contract for Army shoes 
amounting to $645,000, one of the larg- 
est contracts placed for shoes since the 
war. The main plant of the company 
is located at Fond du Lac, Wis., and in 
addition to the new branch in Cooke- 
ville another branch is also now being 
established at McMinnville, Tenr., the 
company has announced. 
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N.S. R.A. 


Morrison Hotel 
Room 519 


Mr. Max Sherman will 
represent the Samuel 
Cohen Shoe Company 
line at Room 519 dur- 
ing the NSRA Conven- 


tion. 


Jan, 4-7, ’26 








La Salle Hotel 
Room 614 


In Room 614 Mr. 
Samuel Cohen will 
greet the trade in be- 
half of the Samuel 
Cohen Shoe Com- 
pany of Boston. 
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Open House 


At Boston 


That the merchants and 
buyers who visit Boston may 
view our complete lines, we 
will have open house at our 
Salesrooms at 72 and 76 Lin- 
coln St., Boston. 


At Copley Plaza 


Samples of our jobbing line will 
be shown at Room 115 and of our 
factory lines at Room 171 at the 
Copley Plaza during the January 
Shows. 
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La Salle Hotel 
Room 615 


Samples of Women’s 
Novelty Shoe Mfg. 
Co., of Lynn, Mass., 
and the Progressive 
Shoe Co., of Derry, 
N. H., will be shown 
by Mr. Herbert H. 
Hicks in Room 615. 
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La Salle. Hotel 
Room 616 


A complete sample line of 
the C. & S. Shoe Mfg. Co. 
of Salem, Mass., will be 
shown by Mr. Frank Sul- 
livan in Room 616. 











With a complete line of specialties and novelties that appeal to style demands; 
with the samples and jobs that this leading wholesale housé and own factory 
connections has been famous for, during the many years, we believe we offer 
a balanced proposition that should be of great interest to the buyers of the 


country. 


SAMUEL COHEN SHOE CO. 


BOSTON 


MASS. 
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Shoe Men Hear Report 
of N. E. Research Council 


The 235th meeting and dinner of the 
Boston Boot and Shoe Club was held at 
Hotel Vendome, Boston, on the evening 
of Se President Horace R. 
Drinkwater presided in his usual effi- 
cient manner. Secretary Anderson 
read the names of fourteen members 
who have been added since the previous 
meeting. 

The principal speaker of the evening 
was W. J. Barrett, industrial engineer, 
who gave a constructive address on 
“Service.” Special music was supplied 
by the Canadian Glee Club of the 
Canadian Club of Boston. 

A large part of the evening was oc- 
cupied in listening to a report of the 
Research Committee of the New Eng- 
land Council, embodying a study of all 
the fundamental probiems facing the 
New England shoe industry. These 
were made by members of the club who 
served on the council. Those who spoke 
on the subject included Major Charles 
T. Cahill, Alfred W. Donovan, George 
B. Hendrick. Reports wear read from 
Albert M. Blake and M. P. Gaddis. 

The consensus of opinion among 
those who rendered reports, as well as 
of all members present, was a spirit of 
optimism regarding the future of the 

ew England boot and shoe industry; 
that New England is maintaining its 
position in regard to shoe production in 
the United States in general. 





The Industry Is Honored 


CuHIcaGo, ILL.—The nominating com- 
mittee appointed by the Ways and 
Means Council of the Chicago Chamber 
of Commerce Division, No. 30, have 
presented the following names for 
chairmen and members of the division 
committee for 1927: For chairman, 
Reuben Metz, men’s shoes; for vice- 
chairman, L. L. Murphy, The Firestone 
Footwear Co.; for members: A. R. 
Shurtleff, Imperial Belting Co.; P. C. 
Wilson, American Oak Leather Co.; A. 
N. Edwards, Edwards Saddlery Com- 
pany; William N. Eisendrath, Monarch 
Leather Co.; Hugo Hartmann, Hart- 
mann Trunk Company; Gair Tourtellot, 
Tubular Rivet & Stud Co.; William J. 
Corbett, C. W. Marks Shoe Company; 
George W. Boynton, Boynton Wool 
Scouring Co.; R. E. Smith, J. P. Smith 





Shoe Company; S. E. Germain, The 
Germain Company. . 
Increases Capital 


BROOKLYN, N. Y.—Cantilever Cor- 
poration of Brooklyn, N. Y., is increas- 
ing its capital from $1,.500.000 to $2,- 
000,000 by an issue of $500,000 of 8 per 
cent cumulative preferred stock. The 
new capital will be used for the com- 
pany’s expanding business. Through a 
subsidiary, The Cantilever Shoe Co., 
Ltd.. of Northampton. England, the sale 
of Cantilever shoes has been extended 
to all the important cities of England 
and Scotland and to Sweden, Norway 
and Denmark. 

Cantilever Corporation also has 
entered the children’s shoe field. The 
junior line is made in a branch factory 
at Harrisburg, Pa. 











Governor - Elect - Huntley N. 
Spaulding, of New Hampshire, 
President of me Spaulding Fibre 

0. 





Forty Years a Tanner 


Gavigan Honored at Party 


PEABODY, Mass.—James N. Gavigan, 
for the past dozen or more years sheep- 
skin superintendent at the A. C. Law- 
rence Leather Company’s plant in Pea- 
body, is now completing his fortieth 
year of active service for that company. 
In recognition of this a group of his 
friends, consisting of foremen under 
him as well as the highest officials of 
the company, held a recent get-together 
at which just tribute was paid to his 
loyalty and long service. C. P. Kelley, 
vice-president, in behalf of the com- 
pany, presented Mr. Gavigan with a 
purse of gold. Joseph Herman, as- 
sistant superintendent of the sheep- 
skin unit, in behalf of foremen and 
others associated with Mr. Gavigan, 
officially presented him with a silver 
service. 

Mr. Gavigan has the distinction of 
being longer in the service of the A. C 
Lawrence Leather Co. than any other 
present employee. He started at the 
bottom in 1886 and has risen through 
various departments and branches of 
the industry until he occupies today 
one of the leading positions among 
sheepskin tanners. Willis R. Fisher, 
president of the National Leather Co.., 
and the A. C. Lawrence Leather Co., 
paid an approoriate tribute to the high 
place which Mr. Gaviean occupies in 
the hearts of his associates and in the 
esteem of the officials of the company. 





Converse Opens Branch 


MINNEAPOLIS—The Converse Rubber 
comvany of Malden, Mass., has taken 
15,000 sq. ft. floor svace in the North- 
west Terminal buildings here and 
placed Warren T. Fifer, formerly of 
Chicago, in charge as manager. Dis- 
tribution of the company’s rubber 
footwear will be made from here to 
Minnesota, North and South Dakota 
and Montana. 





New England Industry 
Receives High Honor 


BostoN—The industry comes into a 
new prominence with the recent elec- 
tion of Huntley N. Spaulding, presi- 
dent of the ———. Fibre Company, 
as Governor of New Hampshire. Hunt- 
ley N. Spaulding, with his brother, 
Rolland H. Spaulding, are principles in 
the manufacture of Spaulding’s count- 
ers, innersoling, and many other fiber. 
ae, with factories in Rochester, 

orth Rochester, Milton, Townsend, 
Mass.; Tonawanda, N. Y., and with 
their own stores in New York, Boston, 
Philadelphia, Cleveland, Detroit, Cin- 
cinnati, and Chicago. The Spaulding 
Fibre Company also operates its own 
factory and stores in London, England, 
and Paris, France. 

Mr. Spaulding is the second person 
of the House of Spaulding to be elected 
as chief executive of the Granite State, 
as his brother, Rolland, held this high 
office from 1915 to 1917. The governor- 
elect has served his State with distinc- 
tion during the past three years as 
chairman of the board of education; 
during the war he served as food ad- 
ministrator under Herbert Hoover. 
Despite their civic responsibilities, 
Huntley N. Spaulding, with his brother 
Rolland, are both very active in the 
management and general conduct of the 
Spaulding Fibre Company. 





1926, Best Year Ever 


MILWAUKEE—“We are winding up 
the most successful year in the history 
of our business,” said G. Mueller of the 
Kozy Komfort Shoe Company, “and al- 
though our factory capacity was in- 
creased to 2400 pairs daily we have 
been behind in our orders ever since 
last spring. Every year the demand 
for a better grade of slippers seems to 
increase and this year we have put 
more beauty and style into our product 
than ever before. We were compelled 
to cancel considerable business for the 
holidays and have been bending every 
effort to make deliveries on schedule to 
our customers. We look forward to an 
even better year in 1927 and the Kozy 
Komfort line will be more beautiful 
with new slipper ideas and styles than 
ever before.” 


Ornament Business Big 


Cuicaco—I. H. Cowan, sales man- 
ager of the Novelty Shoe Company of 
Chicago, in commenting on the fall 
business of his house, expressed com- 
plete satisfaction over the shipments of 
his company, and the outlook for the 
early months of 1927. “An incident in 
our business which ought to be a sug- 
gestion to the merchants is the sale of 
shoe ornaments. We have sold close to 
$25,000 worth of cut steel and other 
ornaments to our customers this fall 
and we are still receiving orders. 
Buckles have been and will continue to 
be an accessory item in the sale of 
women’s footwear which means profit 
to the shoe merchant. The demand for 
small decorations to supplement the 
severity of smart patent leather and 
satin slippers is one that every mer- 
chant should take advantage of for ex- 
tra business.” 








ee ad 
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Shoe Satin That Wears 


Skinner’s Shoe Satin is preferred by leading 
shoe manufacturers for two reasons—its rich 
appearance and unusual wearing quality. 

Retail shoe merchants find their customers 
more ready to accept footwear of Skinner’s 
Shoe Satin. The Skinner label in the heel of 
a satin shoe is a potent sales argument. 

Creole, a new Skinner shade for 1927, will 
be much in demand. 


“Look for the Name in the Selvage”’ 


WILLIAM SKINNER & SONS 


New York Chicago Boston Philadelphia 
Mills, Holyoke, Mass. Established 1848 


The world’s largest manufacturers of Shoe Satin 





Skinner’s Shoe Satin is 
36 inches wide, with a 
four-ply cotton back. It 


is supplied in all the * « 
fashionable colors. This 

label in shoes made of (inne S 
Skinner’s “Brooklyn” and 


5004” only. 


Shoe Satin 
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Light Colors Wanted 
in Thirty Leathers 


RocHEsTerR, N. Y., (UTPS)—Light 
colored shoes will be increasingly 
popular during the coming season, 
judging from orders received at one 
of the large factories here. The fac- 
tory received orders for nearly all the 
work it could handle, but the styles 
were such that thirty different kinds of 
leather were reauired to fill the orders. 
As a result the factory cannot get to 
work on the orders for three weeks 
until the leather which has to be made 
special in the thirty different qualities 
required, is delivered. It was sig- 
nificant however that despite the large 
variety of leathers required in the or- 
ders, the colors were practically all 
extremely light shades. 








Kelliher with Panther 


BrocKToN—Michael J. Kelliher, of 
this city, for the past 26 years travel- 
ing machine expert for the United Shoe 
Machinery Corporation, has resigned 
his position, and on Jan. 1 will become 
associated with the Panther Rubber 
Co., with New England branches in 
Chelsea and Stoughton, as manager of 
the department for shoe factory sales. 

Mr. Kelliher will direct a new 
branch of the Panther business. 
Through his long experience with shoe 
manufacturers and executives he has a 
wide acquaintance in the trade. Mr. 
Kelliher is equally prominent in fra- 
ternal organizations, being exalted 
ruler of Brockton Lodge of Elks, a po- 
sition he has held for many years. He 
is a member of the city of Brockton 
highway commission, of which he was 
chairman for many years. 





Barlin Brothers Move 


BROOKLYN, N. Y.—Due to an unusu- 
ally rapid growth in their business, Bar- 
lin Brothers, fine turn shoe manufac- 
turers of Brooklyn, have found it 
necessary to take new and larger quar- 
ters at 79 Bridge Street. The new 
plant gives them a great deal more 
floor space than they had in their old 
location, and M. Barlin, one of the 
members of the firm and sales repre- 
sentative, states they will be in a bet- 
ter position to give their customers a 
finer product and quicker delivery. 
The firm originally located in New 
York, and about two and one-half 
years ago moved to Brooklyn. 


Wins Gold Medal 


BROOKLYN, N. Y.—The International 
Jury of Awards of the Philadelphia 
Sesquicentennial Exposition has 
awarded to Cantilever Corporation of 
Brooklyn, N. Y., the Gold Medal for 
“Shoes of Comfort.” It is interesting to 
recall that at the Philadelphia Cen- 
tennial Exposition of 1876 a similar 
medal was awarded to Ewdin C. Burt 
for fine shoemaking. The present 
Cantilever Shoe business is the out- 

wth of the former Edwin C. Burt 
Gosinese. Edwin C. Burt was a noted 





shoe manufacturer in his day and won 
“a string of medals” at foreign exposi- 








tions. 





Return to Banquet 


BrockTtoN—Returning to a custom 
that was abandoned during the war as 
an economy measure, the Brockton 
Shoe Manufacturers’ Association will 
have a banquet in connection with its 
annual mecting. The session will be 
held at the Commercial Club. Follow- 
ing the spread, officers will be elected, 
and it now is the intention of the nom- 
inating committee to have President 
John I’. Kent and the present board of 
officers re-elected. Mr. Kent has 
served as president for nearly fifteen 
years, 


Walk-Over Family Feast 


BrRocKTON — Continuing its happy 
custom of fostering goodwill among the 
entire Walk-Over tamily, more than 400 
executive department employees gath- 
ered at the Walk-Over Club Vec. 21 for 
their annual Christmas party. There 
was a tempting spread, after which a 
special group presented a snappy min- 
strel show in which many of the officers 
of the company were soundly “roasted” 
good-naturedly. Santa appeared and 
distributed appropriate gifts from a 
huge tree, after which dancing was en- 
joyed. 








Reynolds Get-Together 


PROVIDENCE, R. I.—Salesmen of The 
Reynolds Company throughout the 
United States and Canada are planning 
a little get-together celebration at the 
Sherman Hotel in Chicago, during the 
National Shoe Retailers Convention. 
The company feels that it is a good 
time to get the salesmen together and 
exchange ideas which will be of mu- 
tual benefit. 





Renounces Bachelordom 


CuiIcaco—Archie Weissburg of the 
Novelty Shoe Company was recently 
tendered a “bachelor” dinner by his 
friends in the trade to mark his en- 
trance into the realms of the Bene- 
dicts. The party was staged at the 
Hotel La Salle and Archie was started 
on his career as a married man in a 
fitting manner. 





Archie Weissburg 








Obituary 





W. H. Magill 


ROCHESTER, N. Y. (UTPS)—William 
H. Magill, prominent in the leather in- 
dustry, was buried here last week. A 
large delegation of Rochester leather 
merchants attended the services at the 
home and church. Mr. Magill died at 
Albuquerque, N. M., where he went 
four months ago for his health. 

Among the pall bearers was Richard 
P. Martin, of the Richard P. Martin 
Company, leather dealers of this city, 
with whom Mr. Magill got his start in 
the industry oven ten years ago. In 
1912 he left the Martin company to 
join the Hellyard-Merrill Company, of 
Salem, Mass., and travelled extensively 
for that company both here and abroad 
until last year when illness forced him 
to resign. 


Dexter Wilbar 


BrocKTON—Following a long period 
of ill health, Dexter E. Wilbar, one of 
the best known of the old-time shoe- 
makers in the Old Colony district, and 
remembered in the earlier days as a 
member of the firm of Niles and Wil- 
bar, died at his home Dec. 15. He sur- 
vived his wife only six weeks. He was 
one of the most ardent muster fans in 
the State and for several years served 
as president of the New England Vet- 
eran Firemen’s League. He leaves two 
sons, District-Attorney Winfield M. 
Wilbar of the Plymouth and Norfolk 
district, and Everett E. Wilbar of 
Fitchburg, and a daughter, Mrs. Eva L. 
Dunbar of this city. The funeral was 
held Dec. 17 from his home at Brockton 
Heights. 


Andrew J. Tilton 


HAVERHILL, Mass.—Andrew J. Til- 
ton, for many years prominently identi- 
fied with the local shoe manufacturing 
industry, died at his home here, Dec. 13. 
Mr. Tilton for over 40 years (under 
the name A. J. Tilton Shoe Co.) made 
shoes in this city and was a leading 
business man of the city. He was a 
heavy realty holder, both in factory and 
residential property. The Burgess- 
Lang cement buildings in the downtown 
shoe district were built on land owned 
and sold by Mr. Tilton, also the new 
Witherell & Dobbins Sunlight factory. 


Edward Luedke 


MILWAUKEE—Edward A. Luedke, 65, 
salesman for the Milwaukee Shoe Co., 
and former manufacturer, fell dead 
Thursday morning, Dec. 9, at Juneau 
Avenue and Jackson Street, here. He 
was taken to - gg pn Hospital and 
pronounced dead. It was due to natu- 
ral causes according to the coroner. 
Mr. Luedke is survived by two children, 
one son, Edward A. Luedke, Jr., and a 
daughter, Mrs. Bruce Berckmans, both 
of Morristown, N. J. 
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Sell Temselves 


‘R. 








HESE two shoes, from the very start, have 
sold themselves right off the retailers’ shelves. 


Smart—neat—trim, women all over the country 
have found in these types just what they have de- 
sired in waterproof foot covering. 


Placed on the counter or in the window, The 
Radcliffe and Glider will sell themselves. 


United States Rubber Company 


GLIDER RADCLIFFE 
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Attractive Ads Sell More Pairs 


Show Cuts of Rubber Shoes When “Talking” to 
the Public in Newspaper Copy 


VERSHOES were moved fast 
O as Christmas gifts by every 

retail shoe merchant who fea- 
tured them. In stores in warmer 
climes, low rubbers in bright shades, 
and gay-colored rubber gaiters sold 
well. There were many attractive 
trims, and merchants, generally, 
gave their rubber footwear stocks 
good publicity, and as a result these 
stocks helped to swell the totals of 
Christmas business. Now that the 
big event is over, it is hoped that 
there will be less than the usual num- 
ber of exchanges and the minimum 
amount of returns and refunds. 


F you have not already done so, it 

is now “high time” to plan for 
January sales, “to clean house” on 
old styles of rubber shoes, so as to be 
all ready for the new things which 
are offered by the rubber manufac- 
turers every season to keep pace 
with the fashionable footwear pro- 
tection demands of the consumer. 
Time was, as the older merchants 
remember well, when women folks 
wore old shoes and disreputable 
looking rubber footwear on stormy 
days—but the last five years have 
seen big changes, with rubber shoes 
“stepping right on it” with every 
style trend of. leather-soled shoes. 


PAPER-BOX manufacturer in 
the East suggested that more 
pairs of rubber footwear might be 
sold if they were presented to the 
public in attractive cartons. He be- 





January Sale, Newspaper Ad Copy 
NEED RUBBERS ?—Our 
January Sale 
Saves Money for You 
Rubber footwear is included in 
our big January Clearances of 


stock left over from the Christ- 
mas rush, 


Rubbers, Galoshes, Boots 


are all underpriced now—You 
need to protect your shoes and 
your feet ’Gainst Rough Weather. 
Why Not Buy Rubber Shoes and 
Save Your Money as Well as 
Save Your Health? 


(Descriptions and Prices) 
(Store Name) 











lieves that rubber shoes should be 
surrounded with as pleasing wrap- 
pings of paper and cardboard con- 
tainers as high-grade leather or satin 
shoes. This advice is right in line 
with the counsel we have been giv- 
ing weekly in this letter—“to give 
rubber footwear the right ‘atmos- 
phere’, in window and in interior 
display, which includes ‘wrappings.’ ” 








Here’s a type of rubber which it 
will pay to push. It’s a good wet 
weather protector for low shoes. 





E are showing on this page 

two pieces of copy which the 
retail shoe merchant may use to ad- 
vantage in his daily newspapers. 
We are also showing two types of 
rubber footwear which might be il- 
lustrated in these ads just above the 
words in the parantheses “‘(Descrip- 
tions and Prices).” It is always 








Rubber footwear advertising attracts 

more attention if cuts are used. This 

gaiter shows a type of rough 

weather shoe protector for the little 
folks. 


profitable to talk to parents about 
protecting the health of the children, 
by buying footwear which will pro- 
tect their feet. An added argument 
in selling children’s footwear pro- 
tection is that rubbers preserve the 
life of leather shoes. The sug- 
gestion of “something that will give 
more wear to children’s shoes” al- 
most always results in the sale of 
that item of merchandise. 


ERE is an interesting bit of 

rubber shoe gossip which the 
retail shoe salesman may pass along 
to the sociably inclined customer: 
The reason that flappers, both boys 
and girls, allow their overshoes to 
flap, and swish and swash, and re- 
main unfastened and unbuckled, is 
for health reasons, primarily. Of 
course, there may be quite a few 
grains of style consideration in this 
method of wearing footwear protec- 
tion—but, say the shoe solons, the 
real reason is for the sake of ven- 
tilation—so that the feet and limbs 
may have as much contact with the 
fresh air as possible—and all will 
admit that in crowded streets, in 
stores, and trains, “the flappers” 
have chosen the “flapping” vogue 
wisely. 


N January advertising, do not*for- 
get “the combination sale” plan— 
with, perhaps felt slippers and over- 
shoes offered—or felt slippers, 
leather shoes, and rubbers as a com- 
bination “bargain.” 





January Sale, Newspaper Ad Copy 


SALE OF BEAUTIFUL 
BOOTS 
Of Rubber—Also Overshoes 


Water-proof boots— They will 
keep your feet dry while you 
walk in snow and slush in the 
great outdoors—We have boots 
for fishing—boots for hunting— 
boots for the man who spends 
the most of his time in the great 
outdoors—Rubber Boots for sport 
—rubber boots for work. 

Here is your opportunity, at our 
January Sale, to Get Maximum 
Wet Weather Protection for 
your Hard-earned Dollars. 


(Descriptions and Prices) 
(Store Name) 
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Lengthen Your Selling Season 









5 deewt can add 100 days of profits by 
putting in a stock of 
now to meet the Spring demand. 







Unlike high arctics RAYNBOOrS are as 
useful in March and April as in Decem- 
ber—a necessity for every woman. 











Raynboots fit perfectly—and only one 
snap to fasten. They go on and off 
easier than a glove. 






One Snap—on 
Unsnap — off 





RAYNBOOTS are the Hit of 1926 








See them at the January Shows 











Cambridge Rubber Co., Cambridge, Mass. 


Boston New York Chicago 

















THE CHICAGO TRAVELERS’ 
ASSOCIATION 
TO “STRUT THEIR STUFF” 
| AT HOTEL SHERMAN, 
| y CHICAGO, JAN. 3, 1927 
| \, For Visiting Delegates to the 
| N. S. T. A.—N. S. R. A. Meet 
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Dave Marks, 
Chicago, 
Chairman 





The Shoe World Centers at Chicago, January 3, 1927 


The Men We Tell About Here Are Among the N.S. T. A. 
Convention Headliners—Other Shoe Traveler News 


By HELEN M. HANEY 

















And Their Ladies 





Chas. W. Evans Chas. W. Morrill T. A. Delany 
D vis : 
The National National Vice- Fg Aco ta 1 The National 
° Secret 
sinha wae ieee The Chicago Shoe Travelers Treasurer enna 


are again to be the gracious 
hosts to visiting convention 
delegates at the annual ban- 
quet to be held at the Sher- 
man Hotel on Monday evening, 
Jan. 3. Among the program’s 
headliners are: John McKeon, 
president of the National Boot 
and Shoe Manufacturers’ As- 
sociation; Herbert N. Lape of 
the Julian & Kokenge Co.; Bu- 
ford Jones of the Thomson- 
























Crooker Co. 
Frank B. King John McKeon Everit B. Terhune, publisher quit tee, 8: B bee, Teo 
Chairman N.8.T.A. Pres. N. B. & of the “Recorder,” is toast- Vice-Pres. Thom- Pres. Julian é 
Style Committee 8. M. A. master. Sam ’n Henry, the son-Crooker ShoeCo. Kokenge Co. 







popular radio artists from 
WGN, are going to entertain 
—and after “the eats” there’ll 
be a dance. 

Please note—im portant: 
Tables will be arranged to 
seat eight persons. There will 
be a limited number of tables 
in the dining room—already 
more than half of the 100 
tables have been taken. There- 
fore early reservations are in 
order. Apply for reservations 
to Dave Marks, Chairman, 510 






















































L. D. Ream Homer H. Beals Security Building, Chicago. HE. B. Terhune, Frank L. Arm- 
President of Iowa National Railroad y 8 Boston, Publisher strong, Past Pres., 
Association Chairman —————— Recorder’ New York Ass'n 
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Rhinestone Colonials 
are always 
























Popular Numbers for 
Evening Wear 


No. 17539 illustrated with Victory Buckle 
Holder. $36.00 the dozen pairs. 


Many other good patterns and all good 
sellers. 














Send for our selection 






Shoow OrnamMenls 


LEADERS FOR OVER FIFTY YEARS 


DALRYMPLE~DVDLEY COMPANY 
HAVERHILL, MASS, 






Dalco Pump holds for all occasions. They hold 
pumps snug to the feet especially desired by 
dancers. 


Many effects obtainable in plain, 
beaded, and rhinestone designs. 





No. 5009 illustrated in patent leather 
with colored inlay. Very attractive 


number at a popular price of $2.70 the 
Order our three dozen assortment at 


dozen pairs. r\ 
eee. 




















$7.00 and see what quick turnover is 
possible. 
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A. J. McLeod F. A. Whiffen 
President Rochester President South- 
Association western Ass’n 


HE N. S. T. A. Board of Gov- 

ernors meet at the Sherman 
House, Chicago, at 3 o’clock Sunday, 
Jan. 2. Delegates are requested to 
be on hand for the annual convention 
at the Sherman House, Chicago, 
promptly at nine o’clock, Monday 
morning, Jan. 3. 


RESIDENT CHARLES W. 

EVANS of the N. S. T. A. is 
planning to conduct the delibera- 
tions of the National body at Chicago 
on Jan. 3, with all possible des- 
patch, so as to adjourn early 
enough to give the shoe travelers 
plenty of time to get ready to at- 
tend the joint banquet of the N. S. 
T. A., and the N. S. R. A. 


HE Wisconsin Shoe Travelers’ 

Association will hold its election 
on Dec. 30. Here is the list of can- 
didates for the various offices: L. L. 
Imig of the Rich Shoe Co., Milwau- 
kee, president; he has served in that 
office for the past year; John Kowal- 
sky of the Walter J. Booth Shoe Co., 
Milwaukee, vice-president, which of- 
fice he has had during the past year; 
Henry Klos of the Ault-Williamson 





Lou Friedman, member of the firm 
and sales repreiatins of Beker 
& Friedman, Inc. 


Shoe Co., Auburn, Me., was also 
nominated for that office. C. W. 
Johnson of the Adams Shoe Co., Mil- 
waukee, is the only nominee for sec- 
retary-treasurer; he has held that 
office for the past four years. Can- 
didates for the board of governors 
include: Charles Roussey of the Rich 
Shoe Co., Milwaukee; Frank Larkin, 
Freeman Shoe Co., Beloit, Wis.; Gus 
Heil, Huth & James Shoe Co., Mil- 
waukee; Henry Kuehn, E. P. Rhodes 
Co., Chicago; L. P. Brandenburg, 
Adams Shoe Co., Milwaukee; Milton 
Meissner, Felz Shoe Co.; and Fred 
Schmidt, James Shoe Co., Milwau- 
kee. Three are to be elected to the 
board of governors. 


N. CAHILL, well known shoe 

¢ traveler, who for the past ten 
years has covered Pennsylvania, has 
resigned from his position with the 
Roberts, Johnson & Rand branch of 
the International Shoe Co. to take 
up the manufacture of his patented 
shoe cartons, as well as the general 
folding box business, with factory at 
Harrisburg, Pa. Mr. Cahill advises 
that he considers the carton busi- 





Harry P. Lynch, 
President Boston 
Ass’n 


ness very much from the retail shoe 
merchant’s standpoint. His first 
shipment of “Open Front” Cahill 
cartons went to Rock Springs, Wyo. 
C. N. is showing at Room 621, Hotel 
Morrison, during Chicago conven- 
tion days. 


OU FRIEDMAN, member of the 
firm and sales representative of 
Beker & Friedman, Inc., is now cov- 
ering his territory in the Middle 
West and South and will “wind up” 
his trip at the Chicago convention, 
displaying his line at the La Salle 
Hotel. 


T a recent meeting of the Chi- 

cago Shoe Travelers’ Associa- 
tion, the following candidates were 
presented for the offices mentioned: 
For president, Sam G. Solomon and 
Vice-President D. W. Christian; for 
vice-president, George W. Collins 
and Jas. E. Murray; for secretary- 
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L. L. Bnow 
President Phila- 
delphia Ass’n 


F. HE. Hart 
President Indiana 
Shoe Travelers Ass’n 


treasurer, Chas. L. Heilbrun and Ira 
Mack; board of governors, M. W. 
Spencer, John Walsh, Dave Marks, 
Chas. Weiss, Ben Shapiro and George 
C. Farnum. 


HE Boot and Shoe Travelers’ 

Association of New York is “‘forg- 
ing to the front” with two candidates 
in the field for the National Vice- 
Presidency—namely, Frank L. Arm- 
strong, former president, end P. J. 
Watson, who some years ago headed 
the organization of “The Big Me- 
tropolis. 


T a recent meeting of the Wis- 
consin Shoe Travelers’ Associa- 
tion, Frank J. Larkin was unani- 
mously proposed as a candidate for 
the office of National vice-president, 
and a strong letter from the Badger 
State secretary, C. W. Johnson, was 
sent to the National secretary, T. 
A. Delany, setting forth Mr. Lar- 
kin’s qualifications for that high 
office, now held so admirably by 
Charles W. Morrill of Boston. This 
letter, unique and forceful in its dic- 
tion, will be read in due form at the 
Hotel Sherman by T. A. D. 





H. S. Bouvé, who will show line of 
J. A. Jonas Shoe Co., Haverhill, 
Mass., at Chicago Convention 
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. 


The fashion genius of 
two continents 1s sea- 







sonally pre-viewed by 
STRASSBURGER 


and his designers. 











rasburger 
lil. Cs, NC. 


THE STRASSBURGER-STILES 
SHOWING FOR SPRING DE- 
LINEATES THE MODES. IN 
FOOTWEAR THAT WILL BE AC- 
CEPTABLE TO WOMEN OF ELE- 
GANCE WHO MAKE le tout beau 
monde THEIR RIGHT OF WAY. 





VISIT ROOMS NEW YORK SHOWING 
IN ROOMS 
1510-1512 
see 1408-1405-1407-1409 
AT THE HOTEL SHERMAN HOTEL IMPERIAL 
DURING THE CHICAGO SHOW JANUARY 10 TO FEBRUARY 15 


STRASSBURGER-STILES,Inc. 
BROOKLYN, NEW YORK 
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Start the New Year Right 


and Get 100% Value 
from 
Your Display Windows 
in 
1927 
with the 
NEW 
IMPROVED 


RECORDER 
SHOW CARD SERVICE 


Orders Mailed Now Start with January Cards 


4 BEAUTIFULLY EMBOSSED ART 
LEATHER FRAMES (like above) 


8 CARD itiee cae MONTH $ Y0p mon fh 


50 BLANK PRICE TICKETS 


December 25, 1926 





















Double Service: 6 Frames and 12 Cards per Month - ° $4.00 Per Month 





ALSO 
COUPON THE RECORDER STOCK RECORD BOOK 
Recorder Show Card Service, 
i West Madison 8t., FOR COMPLETE AND ACCURATE 
Please enter our order for _ the 4 STOCK RECORD KEEPING 
iy aa yeee ian Ge Gns.. We eames 
to pay you $5.00 per ‘month for this Mailed Postpaid on Receipt of 


service. 


We carry Men’s, Women’s and Chil- Your Check 
dren’s Shoes and Hosiery. 


(Cross out lines not carried). 4 
We prefer the (Grey) (Bronze) Mat 50 
board frames. 

i netitenetaanent 


Letter our name on the mats as per 
copy attached to this coupon. 


ENE RE ee Sone eae THE RECORDER SHOW CARD SERVICE 
189 W. Madison St., Chicago, Illinois 


eee eee eee eee eee eee eee ee 
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SHOE STORE SERVICE SECTION 


Devoted to Findings, Fixtures and the Proper Display of Merchandise 


_—rr 


a 











| January What-to-Do’s When They’re 


Due to be Done 


January 3-8 

First of all, get rid of the decorations, show 
cards, etc., that suggest the Yuletide holidays. 
Where these things are on view after the holi- 
days, the impression created is that the mer- 
chant is not abreast of the times. 

Plenty of exchanges this week—a good chance 
to get some good advertising free by showing as 
much eagerness to serve in making exchanges 
as in making sales. 

If you’ve taken inventory, run an Inventory 
Sale. Use special show cards, price tickets, win- 
dow stickers, etc. 

Remember that there are plenty of dress-up 
occasions to come before the winter is over, and 
there’s still a market for the right footwear for 
these occasions. 


January 10-15 


By now you should have all the display ma- 
terials that you will use in January. Plan ahead 
on some special settings for your February win- 
dows. Some good suggestions covering this are 
illustrated and described in this Shoe Store Ser- 


If the weather favors it, a drive now on rub- 
bers and galoshes should bring your stock of 
these items down to where you want it. 


January 17-22 


It is well to tie up with the nationally adver- 
tised “Thrift Week.” 

In connection with this use some display idea 
that is out of the ordinary—such, for instance, 
as showing with each shoe actual money to the 
amount that is saved on that shoe. 

If you are in a locality where winter sports 
are in full swing, put some emphasis on footwear 
for these. Should your stock on them be heavy, 
offer price inducements. 


January 24-31 


Advance showings of spring styles will arouse 
interest. An early bid for spring business, in 
view of a late Easter, will tend toward filling 
some valleys in your sales curve and increasing 
the total sales. The public (women especially) 
are now reading about spring footwear in the 
fashion magazines, and will be attracted by win- 


rrr rr 


al 





vice Section. 


dows that show these modes. 











Sport Shoe Selling Suggestions 


ANY shoe merchants do not 

know what to do with the 

week following Christmas. 
There’s usually nothing doing ex- 
cept exchanging footwear purchased 
for Christmas gifts. Salesmen just 
sitting around hating the business. 
What a change the pushing of 
sport footwear will make of this 
week, and following weeks! Eager 
customers, busy salesmen, profitable 
sales! Looks good, if true! The 
merchant. has it all in his own hands. 
Thousands and thousands of pairs 
of skates will be received as Christ- 
mas gifts. A very small percentage 
of these will have skating shoes at- 
tached. Looks like a good oppor- 
tunity! Then there’s sport hosiery. 
The stores in other lines selling ho- 





siery will be taking a rest—just the 
time for the aggressive shoe mer- 
chant with a hosiery department to 
“horn in” on this business, and inci- 
dentally get rid of his sport hosiery 
stock at a profit before clearance 
sale time. 

Winter sports of all kinds will be 
at the peak of their activity. That 
is the time to take advantage of the 
opening for sport footwear—just 
when it is needed most. 

Another reason for having a 
couple of weeks for sales of sport 
footwear lies in the fact that it is 
too early to hold a clearance sale. 
The longer this can safely be put 
off the better. The merchant should 
adopt as his calendar of selling 
events in the order given herewith: 





Sports footwear, clearance sales, 


early spring styles. 


COUPLE of good selling adver- 
tisements and window displays. 
will do a lot for the advancement of- 
sport footwear sales. Anywhere. 
where there is a skating rink, or a. 
horse pond where the kids skate, 
makes it possible to sell sports foot- 
wear. If the people of the com- 
munity are not interested in outdoor- 
sports, the shoe merchant should get 
busy and start the game rolling. It 
means business for him. Sports con- 
tests, fancy dress carnivals, exhibi- 
tions and other phases of winter- 
sports should be encouraged by both 
the enthusiasm and the finances of- 
the shoe merchant. 
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To suggest that Whittemore’s Superior 
Shoe Polish be used on the shoes just 
bought will be sufficient to make many 
polish sales. Customers at the moment 
of purchasing will invariably ‘“‘fall in” 
with your idea that shoes should be 
“properly dressed” frequently. It is most 
effective sales strategy to offer this re- 
liable shoe polish at the moment when 
there is no sales resistance. 








BOSTONIAN SHOE CREAM 


Is an all the year round seller. It can be had in 
black, tan and all colors for plain and fancy leather 
shoes, including the popular reptile grains. Bostonian 
Shoe Cream (neutral) is especially prepared for foot- 
wear made of delicate shades of leather, plain or in 
combinations. The heaviest boot or the lightest shoe 
may be maintained in the best condition by regular 
use of Bostonian Shoe Cream. 














OIL PASTE SHINE POLISH 


Offers a quick easy way to restore footwear to its 
original freshness. Spreads evenly, dries quickly and 

can be brushed up to a sun-bright shine. Many prefer 

Oil Paste Shine Polish, “in the handy can,” for black, 

tan and patent leather shoes. 








Carr 
GOLD AND SILVER DRESSING 


Which bears the Whittemore name can be relied on 
for results. Sure to satisfy the most critical. Can 
be had (heavy) for kid footwear and (light) for 
brocade shoes. 


J good feature a) 
Is it . be able to sup- 

mer’s 

custo hat 






CLEANALL 


Is a perfectly safe preparation for removing dirt and 
stains from clothing and footwear. It is non-inflam- 
mable. 





Keep well stocked with Whittemore’s Superior Shoe 
Polish. Sold by all jobbers. Price list on request. 








~ _WHITTEMORE BROS. 


SUPERIOR SHOE POLISH MANUFACTUERS NEARLY A CENTURY 


; BOSTON, MASS. 


Se. er 
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Figure 1 


A lattice setting that anyone can 
easily put together by following 
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the instructions below 


Don’t Be Afraid to Splurge 


On Your Early Spring Displays! 


HE opening of a new season 

l is much a matter of effort on 

the part of the shoe merchant. 
If he starts his efforts early there is 
likely to be an early start in buying. 
People cannot resist the new styles 
long after they are shown. 

There is another logical reason for 
an early. start this year. Easter 
comes late and if an early spring 
season is enjoyed there is all the 
more chance that Easter sales will 
be increased.. In any event the early 
buyer will find herself in need of 
another pair of shoes before the 
summer white season is ushered in 
and this will increase the pairage, 
which means much to the success of 
the shoe merchant. 


By A. E. Edgar 


in a setting. The merchant or sales- 
man can do wonders with lattice 
strips if he only tries. Another rea- 
son for their use in early spring dis- 
plays is that they form a base upon 
which to arrange flowers, a symbol 
of spring that every merchant. will 
wish to use freely. 


The Elegance of Simplicity 


The setting suggested in Fig..1 is- 


so simple that the errand boy could 
build it. It is composed .of two 
pilasters or panels at the sides, an- 
other in the center, with a simple 
arrangement of lattice strips that 
binds them together into a delight- 
ful background. 


. Figure 2 
A trellis background with artificial 
vines produces a very pleasing 





effect 


Lattice strips about 1% to 2 
inches wide are usually used in such 
displays. It is best that they be 
smoothly finished with a plane, but 
even roughly sawn strips may be 
used when properly painted or 
stained. Care should be taken that 
the ends are finished and pointed if 
they can be seen by the onlooker 
from outside the window. 


F the lattice is painted a dark 
green, the panels may be in al- 
most any color that the merchant 
thinks will be attractive. They should 
be light in tone, of course, to empha- 
size the sunshine of spring. Strong 
colors and dark colors should be 
used only in the trim- 





Two of the spring set- 


mings of a display at any 





tings suggested here are 
based on the use of lattice 
strips. These are ad- 





time. 











vanced because they are 
easy to secure, easy to 
finish and easy to handle 











Figure 3 
A background de- 
picting a medieval 
castle has proved 
@ very strong at- 
traction. The cen- 
tral structure pro- 
jects out into the 




















The pilasters or panels 
may be made of wall 
board or lumber. If they 
are to be twelve inches 
wide two six-inch boards 














window 18 or 24 
inches 
Running back to 
the castle is a slop- 
ing grassy field in 
which are placed 
1 shoe stands, en- 
'| twined with vines 
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Profitable Service 


For over twenty years Dr. Scholl’s system of giving relief 
to foot sufferers has been in satisfactory use by leading 
shoe dealers throughout the world. 


The system embraces a definite foot comfort giving cor- 
rection for each trouble, enabling the merchant to render 
an honest, dependable service to his customers at a hand- 
some profit. 


Learn more about this Foot Comfort business. Feature it! 
Give your patrons relief, comfort—foot happiness! 


Visit our booth (Space 29) Mezzanine Floor Hotel Sherman 
during the N. S. R. A. convention, January 4,5, 6 and 7. 





THE SCHOLL MFG. Co., Inc. 
Largest Manufacturers of Foot Specialties in the World 


213 W. Schiller St., CHICAGO 


62 W. 14th Street 112 Adelaide St., E. 114 Giltspur Street 
New York Toronto London 


Branches in all the leading cities of the world 











tieing up with the 


Washington and Lincoln 


may be cleated together and painted 
or covered with paper, felt or cotton. 
The design at the top is made by 
tacking or glueing blocks of wood to 
the panel. These give depth to the 
panel and may be painted a contrast- 
ing color. 


HE center panel of wall board 

may be finished with a poster of 
a spring landscape, or tinted a plain 
color. A very pretty result is ob- 
tained by producing a mottled effect. 
A ground color is first laid on and 
allowed to dry. A harmonizing color 
is then selected and daubed on with 
a sponge until the entire panel pre- 
sents a mottled effect. A metallic 
paint may be added by spraying. An 
old nail-brush may serve to spatter 
the color on the panel. The brush is 


Figure 4 
Here’s a suggestion for a window 
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birthdays of 


That will depend upon the nature of 
the center decoration. 

The lamp decoration is easily made 
by the display man. It is made of 
strips of wood two inches square. 
The base is constructed of pieces of 
different lengths and arranged 
around the standard as indicated in 
the sketch. The shade may be a real 
one or one prepared by the display 
man. 


HE arrangement of the floor of 
the window may safely be left to 
the display man, but it is urged that 
a portion of the display be raised on 
platforms in every display. Where 





TPN 
4 MOL 





Figure 5 

Use a St. Valentine's Day setting 

like this and feature party foot- 
wear in the window 








is a little more intricate in construc- 
tion, but it should not stump the 
display man who wants to use it in 
his window. If the curved top can- 
not be made satisfactorily or pur- 
chased at the mill, it may be omitted 
and a small finishing decoration 
placed above the cross-pieces at the 
top. The rest of the decoration is 
made of strips of wood and a couple 
of boards for the top and bottom 
cross-pieces. This decoration may 
be painted in light tones or dark, 
according to whether the back- 
ground is light or dark. Contrast 
is necessary to bring out its lines 
distinctly. It may be used with a 
curtain background or against the 
permanent panelled background of 
the window. 

This decoration may occupy the 



























































dipped into the paint greater part of the 
and the surplus ( Speingime back of the window, as 
drained off, then a ii illustrated, or it may 
stick is rubbed across if ; be built in smaller pro- 
the ends of the bristles sa il | 1927 | —. portions to form a 
and the paint is spat- Selectio Mi . Younso lesser place in the set- 
tered on the panel. io § M ‘i A ting. 
This should be care- Aiiacia Bh, aoF : . , A very unusual set- 
fully done and _ the og ae, “fh _ ting is illustrated in 
effect will be very Springs oe ee the sketch reproduced 
pleasing. Pump % *: ‘9. in Fig. 3. It is not 
If the merchant de- Figure 7 original with the 
sires he may dispense Th Matin writer, but adapted 
with the center panel ot adie cian pees from a similar back- 
and hang a curtain the comments on them ground used in a de- 
drape, a rug or a Figure 6 in this article Figure 8 partment store. As 
painted or embroidered used there, it formed 
silk panel in its place. If this is platforms and tables are used the a setting for a grassy field in which 


done it may be desirable to use a 
wider frame instead of the lattice 
strips, or two strips a couple of 
inches apart. 

Sprays of flowers should be used 
on the lattice on both sides of the 
pilasters at the sides, but not neces- 
sarily across the top of the panel. 


spindly heights of the standards of 
shoe stands is avoided and the dis- 
play bettered. Platforms similar to 
those illustrated may be made of 
wall board over a wooden frame. 
They may be painted or covered 
with fabric. 

The setting illustrated in Fig. 2 





stands were placed, entwined with 
vines, the merchandise representing 
flowers at the tops of the stands. If 
this plan is followed the floor should 
not be left on a level, but given a 
gentle rise at one corner as indicated 
in the sketch. If grass mats are 
used, boxes and platforms beneath 


[CONTINUED ON PAGE 274] 
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ImprRovED Victory HoLpEerR 





Note the change in clamp con- 
struction. Pressure of knob 
over the hole makes this new 
holder fit vamp very tightly giv- 
ing a rivet effect. TO BUCKLE 





Crown Your Buckle Business 
with Victory! 3 


NS 
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Buckles will sell big during the late Winter and Spring 
months. They mean extra profit for the dealer. But buckles are 
not 100% saleable without a good buckle holder. The improved 
Victory holder will prove a business-getter for many dealers 
during the coming months. ‘ 


\ 
N 
N 
\ 
N 
\ 
N 
N 
\ 
\ 
N 
\ 
N 
\ 
\ 
\ 
\ 
N 
N 
N 
\ 
\ 
\ 
N 
\ 
N 
N 


With this holder an opera pump can be adorned with a 
buckle by a simple twist of the wrist and extra sales made. Many 
retailers use these holders for window display purposes; they 
do not mar the pump yet make an excellent effect with a pretty 
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buckle. 
We will prosecute Write for name \ 
infringements on —— “of nearest \ 
this patent jobber N 
N 
N 











FLEMING & KEEVERS CO., Inc. 


MANUFACTURERS AT 
NORTHAMPTON — MASSACHUSETTS 
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Sell "Em Better By the Bright Lights 


Flashes from Electric Sign Advertising 


AVE you ever seen a “Main” 
H Street without electric signs? 

There “ain’t” no such animal. 
One of the causes of a street becom- 
ing “main” is electric signs. 
Light attracts and pedestri- 
ans, motorists, buyers, are 
drawn to patronize the stores 
on that street by the bright- 
ness and cheerfulness created 
by the brilliance of electric 
signs. 

Any merchant on any street 
should heartily welcome all 
the signs that go up in his 
neighborhood. The faster 
they are erected, the greater 
the attraction and the sooner 
his will become -a “main” 
street if not now a popular 
thoroughfare. 

And what does an electric 
sign do for the individual 
business? First of all, the 
sign identifies the business. 
It is like a trademark. Cus- 
tomers and prospective cus- 
tomers find the store easily if 
the sign is readable at a dis- 
tance both day and night. 


UT a sign can do more 

harm than good. It must 
give the right impression. If 
it does not bespeak quality, 
prospective customers will 
misjudge your goods. They 
will get the impression from 
the poor sign that your mer- 
chandise is also of poor qual- 
ity. -Rather no sign at all 
than one that would turn 
business away by its lack of 
quality appeal. 

One of the most effective 
uses of quality sign advertis- 
ing is tying it up with the 
national advertising of a 
product. You have seen much 
of this kind of advertising, 
signs containing both the 
merchant’s name and the trade-name 
or mark of the product. The 
greatest benefit to the dealer from 
this form of sign advertising is, of 
course, the natural increase of trade 
and profit from new customers who 
come in to buy the nationally adver- 
tised article. The combined influ- 
ence of the merchant’s local and the 


made its 


By J. L. MacGregor 


manufacturer’s national prestige, 


broadcast by a quality sign, is a 
business-building force that never 
fails. 





Sachs Shoe Store at Buffalo, N. Y., has 
store front flash forth pleasingly 
and profitably by the use of the electric sign 


It is almost universally recognized 
by merchants that quality sign ad- 
vertising pays. But many procrasti- 
nate in purchasing a sign because of 
the investment required. If these 
merchants were to consider the fact 
that the rent they pay is based upon 
the traffic value of their location, 
and according to the number of feet 


store-frontage, they would hesitate 
no longer in having a sign erected. 

The merchant pays in rent for 
every person who passes his store. 
The more who pass and the 
greater his frontage, the 
higher his rent. If his store 
front is not attracting suf- 
ficient trade, it is not func- 
tioning properly and he is 
paying too much rent for 
his location. In other words, 
he is paying rent for a certain 
location without getting the 
full benefit from that loca- 
tion. 


N attractive electric day- 
and-night sign improves 
the appearance of the store 
front, increases its pulling 
power in any location and 
makes the rent money invest- 
ment pay dividends by in- 
creasing sales and profits. 


Store Shows Advance 
Season’s Shoe Models 


DENVER, CoLo. (UTPS)— 
An event of interest to the 
buying public who prefer cus- 
tom made shoes was the re- 
cent exhibit of advance 
footwear modes in the shoe 
department, on the second 
floor, of the Neusteter Co. 
The showing lasted two days, 
was well attended, and many 
valuable orders were secured. 
The Neusteter Co. has the ex- 
clusive agency for “Pengras”’ 
Bench Made women’s shoes, 
and a New York representa- 
tive staged the exhibit. South- 
ern resort models were given 
conspicuous display, as this is 
the time of the year the 
thoughts of those who can 
afford to migrate turn toward 
the warm, sunny places. Wo- 
men of individuality were especially 
appealed to, as orders were taken for 
shoes in any combination of fabrics 
or colors to suit the personal taste, 
and as it was possible for patrons to 
place orders at a cost that did not 
exceed the regular price of a good 
shoe, those attracted were quick to 
avail themselves of the opportunity. 
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Shows you how to bring more and bet- 
ter trade into your store ... 32 pages 
of seating suggestions for modern shops apes 
in this interesting and practical book : 
“New Styles in Shop Seating” 


if “Gentlemen, I want to compliment you on your book 
; “New Styles in Shop Seating.’ It is a genuine help for 
the modern shoe store owner and reflects a keen ap- 
breciation of our problems. Any man interested in 
attracting better trade and building prestige for his 
store should read this book.” 

So writes a successful eastern shoe store owner. Perhaps 
this book will help you. Shall we mail you a copy? It 
is free. How proper seating can give your store an air 
of distinction—attract more and better trade—greater 
capacity at less cost and bigger profits on your invest- 
ment, all explained in this free book. Simply use the 
coupon below. 


The “American” Free Service Plan 


“American” engineers and draftsmen are at your service 
to suggest new ideas in seating arrangements. In the 
past fifteen years thousands of shoe store owners have 
accepted this free service. And as a result American 
Interlocking Shoe Store Chairs are building profitable 
business daily. This service is yours for the asking. 
Fill in and mail the coupon today. 


American Seating Gmpany 
1016 Lytton Building Chicago, Illinois 
Branch Offices—New York: R. 601-119 W. 40th St. 


Philadelphia: R. 703-1211 Chestnut St. 
Boston: R. 302-69 Canal St. 
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American Seating Company 
1016 Lytton Bldg., Chicago, Ill. 


Gentlemen: Send me, without obligation, your helpful 32 Page Book, “New 
Styles in Shop Seating.*’ 
Address Personally to . .....--.-------+-------+--+e-ese-0e0 











AOE STORE CHAIRS 


A See ce 








See Our Exhibit at Rooms 700-701, Hotel Sherman, N. S. R. A. Convention, Jan. 4-5-6-7 





December 25, 1926 -BOOT AND SHOE RECORDER 


ee a eee 


ka wneer 
STORE FRONTS 


ARE ATTRACTIVE 
LIKE A BEAUTIFUL FACE 


Take any assembly for example. There usually It features reproductions of Kawneer 

ppears a bright, beautiful face which appeals and letters from their owners, AT- 
“ . o orig, a P TRACTIVE DESIGNS in every 
and is the center of attraction. i ; 


Send for the “PROFIT TEST” booklet 


line of business are shown therein. 
Your store front can have this same distinc- 
tion. It can be separated from nearby fronts in 
a way that will increase your sales and pro- 
duce a remarkable gain in profits, THE 
KAWNEER 


/ COMPANY 
THE : /, 4413 Front Street 


Kawneer | ies tt 


ee 


BRANCH OFFICES AND SALES AGENCIES IN 90 CITIES 
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Use this COUPON 
for Catalogs 
and Literature 


on 


Store Equipment 
and 


Specialty Merchandise 


The Western Service Depart- 
ment of the Boot and Shoe 
Recorder furnishes gratis to 
subscribers information and 
suggestions on matters of store 
equipment and specialty mer- 
chandise. 


ee 


OC Show Cards () Autographic Sales Regis- 
C) Stock Record System ters “3 
CL) Bookkeeping System — C Foot Measuring Devices 
C] Store Front Construction CO X-Ray Machines 
C Show Cases OR 4 ; 
| Conitens epair Equipment 
C Shelving (1) Play Room Equipment 
C0 Store Ladders C Carton Labels 
CL) Seating C Literature on Leather 
O Aa = (0 The Hosiery Survey 
. ichti 
5 tenes Pre ora CD Advertising, os +d ll 
C) Shoe Mirrors Novelties 17 vor Children 
ee my meg CO For Men 
“7 ispl y Fixtures oO Souvenie For Women 
C) Hosiery Display Fixtures O Fer Children 


C) Leg Forms : 
(Color Reflectors Merchandise 


C Floral Decorations C) Hosiery (state kind) 

C) Special Backgrounds O Arch Supports, metal 

Cj Placques O Arch Supports, non metal 
CL) Rugs C0 Shoe Dressings 


Pill . 
: Valimecs C Shoe Ornaments 


C Decorating Plush C Shoe Trees 


To dealers checking the 
coupon at side catalogs and lit- 
erature will be sent by some of 
the leading manufacturers of 
the articles specified. 


To aid in finding just what you 
want, please inform us as fully 
as you can regarding your re- 
quirements. 


Address Shoe Store Service Dept. 
Boot and Shoe Recorder 
189 W. Madison St. 
Chicago, Ill. 


12/25/26 
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Advantages of Flexible 
New Way Shoe Shelving 


HE fact that New Way shoe shelv- 

ing is sectional and interchange- 
able and can be moved at will is a 
point well worth considering when con- 
templating the purchase of shelving to be 
used in the shoe department. 





THT 


With our standardized system a quick installa- 
tion can be made, and further, because of a 
standardized system, the equipment should 
always carry a good valuation and is not de- 
preciated in the event of moving from place 
to place or from store to store. 





New Way shoe shelving is made Of still further advantage is the fact that it is 
- both wall and center types ossible to buy this product at an extremely 
with adjustable, reversible, in- ow price—a_ rice which compares favorably 
terchangeable shelves. Display with cheap, “built-in” types which are not in- 
section has plate glass hinged terchangeable and lack exibility, and makes 


° : ° . the purchase of New Way sectional, inter- 
— ‘sd inte oat 7 fi itted changeable oe positively the best buy on 
with three 10-inch adjustable the market from the standpoint of economy 
plate glass shelves. Lower part and service. 


of display has hinged mirror RLS SI aT oO 
° r comptete ata ogue tandardau 
door adjustable to any angle. Shoe Store” will be sent free upon request. 


GRAND RAPIDS prs CASE CO, 


of Finest Store Furniture 


World’s Largest Manufacturers 





Grand Rapids, Mich. - Portland, Ore. w7.s9/ Baltimore, Md. - New York N.Y. 
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Fairy Forms 
Will Sell More Shoes 


Do your customers “pass-up” your 
windows as merely those of 
“another shoe store?” 


Those who do stop to look at your 
displays—are they interested—or— 
do they quickly turn away? 


The Fairy Form way of displaying shoes 
makes it possible to give your windows new 
life—to make them interesting—to create a 
buying desire. Passers-by will be attracted. 
They will be impressed by the new character 
of your displays. They will want to go into 
your store. 

Fairy Forms—made of Fairylite, a very light, 
resilient material—bring out the style and 
character lines of your models. They create a 
snap and style that is individual—they give 
your shoes a new sales value. Yet Fairy 
Forms are so sturdy that they will stand up 
under hard usage. They are strong enough 
to hold the shoe lines perfectly. 


Color, so essential to an attractive display is 
now possible through the use of Fairy Colored 
Forms. Striking color contrasts or beautiful, 
harmonizing effects may easily be created. 


; Secure Fairy Forms 
From Your Manufacturer 


The manufacturer from whom you purchase shoes 
will gladly supply you with Fairy Forms for display 
models. These forms are molded on his own lasts 
and accurately tree his styles better than any other 
shoe form made. Ask for Fairy Forms with your 
next order. 


We will gladly send sample forms on request ; write us today. 
Fairy Forms are fully protected by American and Foreign Patents. 








Fm 
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FAIRY FoRMs 


The Shoe Form Company, Inc. 
Auburn, N. Y. 


p-NE= a Qn @)sauis 








Main Office and Factory: 3 ° 
134-140 N. Robey Street Chicago 





Schack’s New Wonder Light Is 
Not Made of Aluminum—tThere- 


fore Will Not Corrode 


These lamps are made of Rayalium, the only metal ir 
the world that will not corrode, rust or tarnish. The 
is no breakage and they will not burn off like glass with 
mirror back. They will last a lifetime. Guaranteed for 
20 years. 


Each lamp is equipped with shut- 50 
ter, 4 foot cord, 6 color screens and ° 
standard screw base plug and socket yh Lene eae 
that will fit any installation. Complete 

with 6 color screens. Elec- 


Ps — Spot or Flood light Une light, not included. 
. mp. 


SCHACK 
ARTIFICIAL FLOWER CO. 
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SPOT OR FLOOD 


Downtown Salesroom: 
63 E. Adams Street 














CORRECT 
STORE 
SEATING 







Chairs of artistic design at absolutely 
lowest prices. 


An all veneer chair and an all up- 
holstered chair 
ARE CONSTANTLY IN STOCK 


Send for illustrated circular of other styles. 
Educational Furniture Corporation 


723 Seventh Ave. New York, N. Y. 
Distributors Wanted. 
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Patent Leather Renewer 




























In response to an ever increasing demand we are now offering a con- 
venient two ounce bottle of Repco Patent Leather Renewer for home use. 


Repco Patent Leather Renewer is used for repairing, refreshing and 
refinishing patent and enarnel leathers, black celluloid covered wood 
heels, rubbers, etc. It is easy to apply and gives a bright, jet black finish. 


Packed with a brush in individual cartons, one dozen to a container. 


Recommend this renewer to your customers. 


For Sale by Shoe Findings Dealers 


United Shoe Machinery Corporation, Boston, Mass. 


San Francisco Branch: 859 Mission Street 
J. K. Krieg Company, 39 Warren Street, New York City 
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Get the Kiddies 


CPO OVAOVD OH CL HOP SG GIG 




















as Tauck attention to 
styles for growing feet 
as yOu now give to the 
hurrying and scurry- 
ing for something “‘new”’ in women’s 
Shoes, your Junior Department 
would be the busiest, livest shoe 
store in town? 


meFERRIS SHE so: 


For over 50 years makers of Children’s, Misses’ and Growing Girls’ Finest Shoes 


PHILADELPHIA 


Welt Factory at Philadelphia, Pa.—Turn Factory at Cleveland, Ohio 





Patent leather with ameled 
12/8 heel. "Style vo 35. 
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Mothers follow 


GCPOVPOY GP GIOP OVA Li OPOPGIGIGE 


In a comparatively few outstanding shoe shops of the 
country real creative thought is given to satisfying the style 
desires of the growing girl. And it is this characteristic 
which is chiefly responsible for their 
position as an outstanding shop. 
There is a greater style-knowledge 
and style-appreciation among the 
the young girls of today than ever 
before in the history of the shoe 
business. 





“ome 66 a 























Parchment lizard vamp with 
overlay design—dquarter and 
covered heel in Airdale suede. 

Style No. 45. 














In stores and departments throughout 
America where there is real appreciation 
of the growing girls’ ideas and a sincere 





attempt to meet them, you will find that 


° Patent leath ith parchm 
Ferris shoes are generously bought. eed tine. Be. 99 sateut de 
sign. Enameled —_ os 

yle No. ‘ 











The FERRIS SHOE CO.—Finest Shoes for Growing Feet—PHILADELPHIA 


QQROROVODOQQOADQOAD OAD OAD ODVODODVOAPVOAD 
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AVIES 
Genuine Kangaroo 
ARCH SUPPORT SHOE 


HIGH GRADE LEATHER In 


BACKS TAY, SIDESTAY, 
Stock 


HEELSTAY AND BLUE LINING. 
FELT 

PADDED N ! 

TONGUES. Ow. 




































BCD & E WIDTHS 
The DAVIES ARCH SUPPORT SHOE 


In the construction of our Arch Support last, 
a specially designed arch support effect is used 
when combined with a corrugated steel arch 
support shank attached in such a way that it 
leaves a perfectly smooth insole without any 
ridges whatsoever, which gives that much de- 
sired strengthening effect. Davies Arch Sup- 
port does not bear on any particular point but 
is distributed over the whole foot. This fea- 
ture has made our Arch Support Shoes such a 
marvelous success. 





FIRST QUALITY 
HALF 
RUBBER HEEL. 














EXTRA HBAVYWEIGHT 
CORRUGATED STEEL 
ARCH SUPPORT 
SHANK. 


Style No. B-568 


Genuine Imported Australian. Black 4 50 
Kangaroo Arch Support Blucher..... e 














FULL GRAIN LEATHER 
Style No. B-497 

















INNERSOLE 
Genuine Imported Australian Brown 5 00 
}9 IRON OAK OUTSOLE] Kangaroo Arch Support Blucher..... . 
By actual test it hee —_ Style No. B-5568 
proven that Kangaroo leather Genuine Imported Australian Black 
is 17% more flexible than any 4,40 
Saati tenmed. tt has the asthe Kangaroo Arch Support Blucher Oxford 
ness of Kid and the durability 
of Calfskin. Style No. B-5497 
The Kangaroo skins used in Genuine Imported Australian Brown 4 90 


Davies Shoes are selected for Kangaroo Arch Support Blucher Oxford 


their fine grain and tightness 
of fibre. 


N. S. R. A. Convention, Chicago Sth Annual Boston Shoe Style Show 


"hom sce Security Bantaing Yn” for Our Kid and Kangeroo Catalogne = eens 048 Bin Hotel 





DAVIES SHOE MANUFACTURING CO.: RACINE, WISC. 


DISTRIBUTORS 





State of Maine Northern New York and Vermont State of Oklahoma 
SIMMONS-BRAMHALL CORPORATION E. G. MOORE COMPANY, INC. HUTCHISON WHOLESALE SHOE CO. 
Belfast, Maine Plattsburgh, N. Y. Fort Smith, Arkansas 
States of Delaware, Maryland and District of Columbia Southern California City of Detroit 
ROBERT E. TUBMAN COMPANY REM WAL SHOE COMPANY LADD-KOERBER, INC 


Baltimore, Md. Los Angeles, Calif. Detroit, Mich. 
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The Ward Homestead 
at Shrewsbury, Mass. 





The “Argyle” 








Een ' 


Veestige 


UILT originally in 1730 and enlarged to its 

present size in 1785, the Ward Homestead in 
the quiet town of Shrewsbury, Massachusetts, is 
an impressive example of the sound craftsmanship 
of those days. Home to generations of a famous 
family—the indomitable Artemas Ward, first com- 
mander-in-chief of the American Revolutionary 
Forces, lived here the greater part of his life—it 
stands today essentially the same as in the olden 
days. A veritable link with the glorious past, it 
is the embodiment of Prestige! 


The EDWIN CLAPP SHOE is the embodiment 
of sound craftsmanship in the world of shoemak- 
ing. Established in 1853 it has always remained 
true in its essentials to the indomitable principles 
of its founder—always “Highest Grade Only.” 
Linked with the glorious past of American shoe- 
making, its Prestige is a matter of pride to the 
entire industry. 


We Will Be at the 
N. S. R. A. Style Show, Chicago 
at the . 
HOTEL SHERMAN 
Rooms 1414 and 1416 
January 4, 5, 6 and 7 


Highest Grade Only 





ESTABLISHED 1653 


EAST WEYMOUTH, MASS. 

















252 BOOT AND SHOE RECORDER 


December 25, 1926 








THE 


wcnena MOST SALABLE 


IN 
AMERICA 


AT THE PRICE 


Beautiful Specialties 


at moderate cost 


A big shoe man was overhead to remark :—“I 
believe Hartman has the most salable line in 
America at the price.” THAT MEANS SOME- 
THING! 


It also means something that November 1926 
orders exceeded 1925 by 45% and that orders 
for December delivery were nearly 100% more 
than a year ago. 


We also quote from a recent letter :—“The new 
numbers just received are satisfactory from the 
style standpoint, and are equal in material and 
workmanship to many numbers we have received 
this season at a much higher price.” 


Does this suggest 
anything to youP 










HARTMAN 
SHOE COMPANY 
HAVERHILL, MASS. 





Boston Office—183 Essex St. 











“SINCE 1862” 





In these sixty-four years of service, 
the HAMIL.TON-WADE COM- 
PANY has supplied shoe manu- 
facturers in the United States, En- 
gland and Canada with quality 
trimmings demanded in all grades 
of shoes. 


Our line is most complete, consist- 
ing of Welts, Pipings, Bindings, 
Facings, Fancy Stays, and shoe 
novelties, in all kinds of leather and 
imitation leathers. 


We are patentees of Biwelt, the 
Cork Sole Welt so well known for 
its easy application and perfect fit. 


Don’t forget TUTONE Biwelt with 
TuTONE trimmings to match. 


Biwelt Insures Quality, 
Style and Fit 


HAMILTON-WADE COMPANY 
Makers of the Well Known Biwelt 
BROCKTON, MASS. 
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Profits \@ 


ervice 









e0Siap, 


SCIENTIFIC 








~ 
Profils 

PROFITS! PROFITS! PROFITS!— The Battle Cry of the American Army of 
Commerce—(the sole Objective of these long drawn Commercial Conflicts.) 

Fortunate in surviving a twelve month barrage of Cold Steel Competition, the Dis- 
appointed Dealer looks back upon his Imm ovable Shoe-Mass, half believing, and vainly 
hoping that a Sudden Turn-Over might stem the tide of Defeat. 

He shakes off the dust of the ‘Full Shelf Skirmish,” wiggles out of the Shoe Slaugh- 
ter, and rushes madly past the monumental but useless Cash Register to the ledger page 
which tells the tale of Conquest or Defeat. 

What a Crimson Column of Casualties! 


Dealers! Avert a similar catastrophe! 


Prepare for Profits. Fall in under the POSNER STANDARD. 
Your Turn-Over WILL be realized! 


We offer YOU a dealer co-operation which is without compare in the Juvenile Shoe Field today 
—Exclusive representation, extensive In-Stock Service, a consumer follow-up system which is Con- 
sistent atid Productive, the service of our advertising department, gratis. 

This unique merchandising plan is backed by a product so outstandingly STYLED AND 
QUALIFIED as to make it the Leader of its Class. 

Almost a Half Century of Juvenile Shoe Manufacturing Exclusively, means incomparable 


Leadership on the ““Turn-Over’’ Road to PROFITS. 


We will be glad to talk it over at the Hotel Sherman during 
the Chicago Convention and at the Willard Hotel at the 
_Washington Convention. 


Mail inquiries will receive our prompt attention, and we are 
certain that further details of our merchandising plans will 
agreeably surprise you. 


D®A.POSNER, SHOES, INc. 


142 WEST BROADWAY 
NEW YORK CITY 
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Id - 10 the Last Pennys Worth 


Edwin Jarl, Chariton, Ia. - Sells his 
stock of more than 518000 Profitably 
through KELLY SERVICE 








Wuen Kelly Service gets on the job merchandise sells--profitably and at high speed. 
@lt is a fact beyond possible question that Kelly Service has established the past 
few months, a record never previously approached in closing out merchandise stocks. 
@In every line of merchandise from furniture to dry goods, Kelly Service has more than 
demonstrated its ability to turn stocks completely into cash and at satisfactory prices. 
’ @Kelly close-out plans will be explained to you confidentially and free of charge 
Simply mail the coupon below. —E 
























The T. K. Kelly Sales System, 
Minneapolis, Minn. 
Gentlemen: 


BP FS AN NE NINETY TS 


Knowing that your Plans are Free and-Confidential, I want you to 
explain how you will close out my business profitably and dispose of all my 
stock and fixtures. 





f My stock inventories $ 









| My business since January Ist totals $ 





Signed without obligation 


Firm name 








Individuals, name and position 








Address 
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Made in all the popular com- 
binations and leathers. 


We have created an extremely attractive new line of footwear for 


your inspection at the Morrison Hotel—Rooms 833-834— 
during the National Shoe Retailers Convention. 



































You will find just the styles you want—and at the right price. 


BURROWS SHOE CoO., Inc. 


ROCHESTER, N. Y. 
NEW YORK CITY SALESROOM 640 MARBRIDGE BLDG. 
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New ADDRESS 


January 1, 1927, We Will Remove Our Boston Office 





from to 
207 ESSEX STREET 183 ESSEX STREET 
Room 404 Room 308 


You are invited to make our new office your headquarters 


while in Boston. : 
A most extensive line of new, novel creations in boudoir, pad- 
ded sole and leather sole slippers. 


The WILEY-BICKFORDSWEET COMPANY 


Boston Office: Factory: 
183 Essex Street—Room 308 Worcester, Massachusetts 
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The Practical 
and Popular 
DU-FLEX 
RUF-TRED 

SOLE 











or Bevel Breast. 





















This sole is made of the well-known Du-Flex Gristle material which 
is an amber shade suitable to use with all leathers. 


It is very tough and springy, as the name implies. 


A wonderful all-round shoe bottom, ideal for sports, and equally 
suitable for.street wear. The rough surface of the sole and heel 
prevents slipping. It has a reinforced toe that adds to the wear, 
and is stitched direct to the welt in the regular way. 


It is now made for Men’s, Women’s, Boys’ and Youths’ Shoes— 
a fact of interest now that the Winter season is here. Heels Square 


AVON SOLE CO. 


Avon, Mass. 


Exclusive Manufacturers of 


DU-FLEX SOLES 












BOOT AND 


In Room 1546, Hotel 
Morrison, Little Witch 


Shoes will be shown by 
Bruce Wilkins 
C. A. Wilkins 
C. Mort. Phinn 
George Smith 


Max Goot 


SHOE RECORDER December 25, 1926 


Children’s Stitchdowns—Built by Dads 
Tested in the Laboratories of Their Own Households 


Like the witches of old-time Salem, they, too, are 
defying custom, and are thereby becoming 
famous—for longer wear—better materials—finer 


looks. 
Large In-Stock Dept. Always at Your Service 


VAUGHAN BROS. 


Salem, Mass. 








WINTER TIME IS SLIPPER TIME 


THESE ARE 


THESE OFFER 
E X C EPTIONAL 
VALUE. THE 
UPPER STOCK 
IS SELECTED 
CALF STOCK. 
THE SATIN 
QUILTED AND 
HEELS AND 
SOLES HEAVY 


No. 62—5 to 8 
PADDED. 75c 


No. 51 65c 








Men’s Tan 
Calf Mules 
No. 403, $1.25 per pair 
Men’s Red Calf Mules 
No. 401, $1.50 per pair 





Red or Blue Felt Lined 


No. 62 Calf No. 51 Embossed Leather 
72 PAIRS PER CASE 


2% 10 days F. O. B. Philadelphia 
No order accepted for less than case lots 


LAING, HARRAR 
& CHAMBERLIN 


43 N. THIRD ST. 
PHILADELPHIA, PA. 


IN STOCK NOW 


DELIVERYIS 
IMPORTANT IN 
THESE GOODS 
AT THIS TIME. 
WE CAN SHIP 
INSTANTLY. 


MISSES’, CHILDREN’S AND INFANTS’ 


SLIPPERS 









8t4 to il 
85c 
75¢ 


11% to 2 
95c 
85c 





No. 501; $1.35 per pair 
MEN’S SIZES 6 TO 11 
Packed in 36 Pairs Per Case 
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great variety—Semi-Soft Soles for 
the toddlers—and very flexible 
light weight stitchdown-type semi- 
hard soles for the youngster wear- 
ing up to size 5 Infants’. 


Why not make it a point while in 
Chicago to look up the permanent 
display. of Ideal Baby Shoes which 
is maintained at our office, 325 W. 
Jackson Blvd? 

Come in and pass judgment on 
the sales possibilities in your store 
for this leading line of Baby 


You can examine the most com- 


plete line of Baby Shoes on the 


market. Infants’ Soft Soles in Shoes. 
We will gladly send you 
a copy of the catalog 
9 
Mrs. Day’s Ideal Baby Shoe Co. 
Danvers, Mass. 
CHICAGO NEW YORK 
325 W. Jackson Blvd. 387 4th Ave. 
shoes are not made 


Better: Jlit¢kbe2z 


* . 
ie 
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Ge take this 
opportunity to extend 


Holiday Greetings 


and cordial good wishes 
for the pear to come 


Seton Leather Co. 
Newark, N. FJ. 


December 25, 1926 
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You are cordially invited to visit our display of 


MEN’S FINE SHOES 
at the 


Palmer House 
CHICAGO 


during the 


N. S. R. A. Convention 








A. E. Nettleton Co. 


H. W. COOK, President 





Syracuse, New York 
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No. 107—Black 
No. 108—~-Checolate 
No. 110—Red 
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No. 90—Chocolate 
No. 92—Red 
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Ne. 12—Chocolate 
4—Red 
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All Members of the Gro-Cord Family 


Select the appropriate style for your requirements 













No. 16—Chocolate 


almost invisible cord tire cords skillfally 


VISUALIZE the visible and 
They truly provide foot comfort 


imbedded in all our GRO-CORD products. 
and assure service, non-slip for sport and service shoes. 


Wy 


Get on the right side of “GOOD BUSINESS” with these “dyed-in-the- 
wool” business makers from the GRO-CORD family. 

They are alive with style and every one of them will give you a “sales 
argument” that will have competition “licked” to a standstill. 
GRO-CORD soles are made from top grade materials by our own special Ne. 75%—Black 
patented process that absolutely assures long wear and a hundred per 


AeA 


DOOM 


No. 54—Chocolate 






WANG NG 


TN 






The combination of good shoes and GRO-CORD soles is one that nothing 
in the world can beat ... and the best part of it is that men want 
them and will not accept other makes for their second pair. 


UU) 


i 








AWG) 


Sr. 
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ul] 


THE LIMA CORD SOLE & HEEL CO. 


SCANS 


NAW 


Designs and material patented. 


Note: Those persons infringing on our patents or naming their product to mislead the 
public, or copying designs on the ‘“‘“GRO-CORD”’ trade mark will be prosecuted. 


We 


ul 
AIA 


WANG 


No, 52—Chocolate 
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Ladies’ Alligator 
No. 71—Black 

No. 72—Chocolate 
No. 74—Red 
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Boys’ and Youths’ is 
Alligator \ 
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No. 764%2—Chocolate 
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Men’s Alligator K 
No. 75—Black Ss 
No. 76—Chocolate Kk 
No. 78—Red = 
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No. 24%—Chocolate 
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No. 102—Chocolate 
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No. 108——Black 
No. 104——Chocolate 
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No. 890. Wall Street Last, 
Proven Arch 15 Lace Ox- 
ford. No. 39 Seminole Tan 
Calf. 13 Iron Sole. Rub- 
ber Heel. 












No. 891. Same as above 
except in Black Velour 
Calf. 











No. 34. Proven Arch. 
Two Hole Tie. Color 108 
Lotus Calf. 156 Rubber 
Heel. Rubber Top. 


See us at 
THE MORRISON HOTEL 
Room No. 525-6 








Nationally Advertised 











The men and women whose 
business you are seeking on 
dress shoes at $9.00 to $12.00 
are not unfamiliar with the 
Proven Arch Shoe, which sup- 
ports the arch across the ball 
as well as from heel to ball. 


It is advertised consistently in 
magazines that these people 
read—such as Good House- 
keeping, Cosmopolitan, Elk’s 
Magazine, Hearst’s Interna- 
tional, American Journal of 
Nursing. You will find them 
receptive to the Proven Arch 
Shoe because they have 
learned that it affords all the 
foot style they want, together 
with all the foot support they 
need. 


Certified Shoe Corp. 


Rockford, IIl. 






























“The Trail That Leads” 6000006 “The Trail That Leads” 6606000, 











oD 


Women’s 





Men’s 


bpbrpaoa hp» 
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Children’s 
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While in Boston 


Buyers Should See iS 














ae Work 


Shoes for Sport 
and 


a Play 


A “Bread and Butter” line for the wholesale trade 
will be at room 306—186 Lincoln Street, to wel- 
come the trade. 


TRAIL MOC SHOE CO. 





GOGSGO4GG646644644 664 4 6 4 4 4 4 4 4 4 
a i hi Bb hi hi hi hi ha ha hi ha ha hi ha ba hh ha he ha be hh be he be he 


Saco, Maine 








We now offer Fern’s 


Fine Turns to sell at 


$8 to $10 with a real 





R. A. Style Show, January 
4, 5, 6 and 7. 


If you buy fine shoes, re- 


member to see Fern’s Fine 


Turns. ¢ 


margin of profit for 


. the retailer. 


Mr. Oscar Fern, himself, and Mr. 
R. E. Fredericks will show the full 
line of Fern’s Fine Turns at the 


Hotel: Morrison during the N. q. 
FERN SHOE CO. Gns-sttep. we st 





er. Rose blush on 
vam and trim. 


Newburyport, Mass. Basket | weave on 








18/8 heel. 





























December 25, 1926 BOOT AND SHOE RECORDER 


When You’ve Seen the Shoes in 


Chicago, Come to 


New York and See 


” : 
“SUZANNE 737—Roseblush gore step-in, parch- 
pee inca anep ted. een Galt ment kid saddle, combination 
8 color buckle. High grade 


tie. Darker gray kid trim. 

High grade McKay, short vamp, McKay. Med. toe. 13/8 Cuban 

20/8 spike heel. AA to C.$4.50 heel. A to C $4.00 
me in Titian Kid with 738—Same in shell gray kid with 

gingham trim to match, AA to darker gray kid saddle. A to 

Cc $4.50 Cc. 

#$10—Same in )astel parchment patent with black 
with roseblush trim. AA to ©. lizard saddle. A to C...84.00 


“t\iard tim, A'to'..” 8480 Every smart style and 
color that will be 


worn this spring. 


IN STOCK carat 


“KILTIE” Z 4051—Shell gray kid gore step-in. 
we for Genuine steel beuded buckle. 
Roseblush kid D’Orsay with High grade turn. . toe. 
ba Sl _ one oS = - 19/8 Spike heel. AA es 
underlay match on quar I edia D li y 
and vamp. High de McKay, mm te e very 
short vamp. 50/8 Spike heel. 4050—Same in roseblush with 
AA to C. $4.50 
805—Same in Shell gray kid with 300—Same in all 
patent, steel 
Garker gray kid . trim | and beaded buckle. AA to C.$4.75 
Ge aed aoe ad c 301—Same in all satin, steel 
ter. to C. poe ’ 
ee $4.50 beaded buckle. AA to C.$4.75 


M. J. SAKS SHOE CORP. 


144 Duane Street, New York 
“IF IT’S NEW, SAKS HAS IT” 
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Appropriate in many combi- 
nations ; 3 to 4 weeks delivery. 


Back of Fair Sex Shoes is a 
manufacturer of experience and 
good intent, in whom his cus- 


tomers place implicit confi- 








Lynn, Mass. 


This manufacturer whose 
styles are right in step with 
the mode—whose_shoe- 
making is better than is 
usually given in 6 and 7 
dollar retailers, is repre- 
sented by Nat Weiss in 


Chicago, whose address is 


HOTEL MORRISON _ 
Rooms 725 and 726 


ROGROGRMOGDMOGNE 
BOSGCHSGOLICHBO) 
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Room 775 
Hotel Sherman 







and 


A Man’s Line 


worth seeing 


e 


















Popular Priced 
Styled Right 
Made to Sell 


e 













“Just come in 
and see us” 





€ 





Room 775 Hotel Sherman 
& 


Connolly Shoe Co. 


Stillwater, Minn. 


e 













MEN’S FINE WELT SHOES 
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At this Holiday Season that 


brings one year to a close and 
opens the gates of another, we 
send to you our Greetings ~ 
trusting that the year ahead 
may bring to you increasing 


SuUCCeSS and happiness 





SCHWARZENBACH. HUBER & CO. 
462°478 FOURTH AVENUE 
NEW YORK CITY 


Represented by 
W. A. GALLUP, Cincinnati, Ohio T. F. LEARY, Boston, Mass. 
D. J. FINN, Philadelphia, Pa. HENLEY #&» McGAGHEY, St. Louis, Mo. 
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Scherer Color preeminence 
. in colored kid is emphasized 
by the decided preference 
now being shown by shoe 
styling and selling authori- 
ties for our 






















ROSE BLUSH 
STONE 
PASTEL PARCHMENT 
CHAMPAGNE 


You rightly expect to find 
the most perfect expression 
of the color mode in Scherer 


shades. 
































OSCAR SCHERER & BRO. Inc.. 
29 SPRUCE ST., NEW YORK 


SCHERERS 


COLORED KID OF ABSOLUTE FASHION AUTHORITY 
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Dr. Case 


Specialist in human 
efficiency from the 
ground up 


Dr. Case has concentrated a life-time on 
the analytical study of the human foot. His 
wealth of anatomical knowledge and inven- 
tive genius have been merged with the style- 
sense and craftsmanship of the Peck organ- 
ization. 





























An unusual line of shoes has resulted. 
Shoes which rest the nerves, properly flex 
and protect the foot muscles, give support 
where support is needed, and make walking 
wholly efficient. 


All this without any sacrifice of that well- 
turned style for which all Peck Shoes are 
noted. 


We prescribe a sample 
order of the Dr. Case Arch- 
Spring Shoes, which will con- 
vince you to put in this re- 
markable shoe. The improve- 
ment in your profit will be 
most satisfactory. 











Six styles in stock. 
AT CHICAGO SHOW 
Morrison Hotel Ask for our agency propo- 
Room 1737 sition. 
Charles Jenkins 


? 
5 
$ 





AT BOSTON SHOW 
Elks Hotel 
Booth No. 70 
Room No. 613 
J. M. Travers 








BOSTON OFFICE 


10 High St. mé 
Room No. 432 ~ 


PECK SHOE COMPANY 


WORCESTER ~—— MASS. 
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STYLE 


#C-6350 


IN STOCK 
’ AA to C, $4.50 
Pat.” Vamp, 
































Parchment 
and Pelican 


Trim Saddle 




















GROVES 
NOVELTIES 


Whatever 
women’s novelties, here’s 
the likeliest place to find 


them on the floor. 


you want in 


‘Sure fire’ creations ‘‘Kept 


Konstantly Koming.”’ 


Carried in widths AA to C. 


Reem 1835 
MORRISON 
HOTEL 


Chicago~Jan4567 
GROVES SHOE CO 


Juccessors to 
Chicago, lll.~ 







roveséhood 
real OM. ire: isa hs 
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Frankenthaler Ribbons, Inc. 


Ribbons for the Shoe Trade 


242 TO 252 WEST 36th STREET 
NEW YORK 


Telephone—Lackawanna 9266 


“Mail Us a Sample of the Leather You Want 
Matched and Leave the Rest to Us and You 
Will Not Be Sorry” 











Boudoir slippers as dainty and 
styleful as a woman’s lingerie, of 
which they are almost a part. 
Such is the Greeley idea of what 
boudoir footwear should be and 
such is a Greeley Boudoir slipper. 
The best stores feature them, 
naturally. Have you seen 
our new samples? 


A. W. GREELEY 


Manufacturer 


Haverhill 





Mass. 











Women’s Comfort Turns 


Genuine Black Kid, 
Solid Leather, Rubber 
Heels, 3 to 8, C, D, E. 


One Strap $1.20 
Oxfords $1.75 


Plain toe or tip. 
Less Than 36 Pair 
Lots—I15c Extra 
Terms: 2% 10 Days, Net 30 


Philadelphia Shoe and Leather Co. 
1839 Wylie St. Philadelphia 








BROOKS ToE SLIPPERS 


. TOE SLIPPERS 
BOX TOES 
618 BLACK KID 








Misses’ “ue to 2 
Child’s 6 to 11 
No. 608 
PINK SATIN 

Women’s 2% to 8 $3.40 


Misses’ 11% to2 3.35 
Child’s 6 to 11 





SHOE MEG. OF i! 
Street Philadelphia, Pa. 


BROOKS 
1725~35 No.6 
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The Line of Least 


Resistance 


Hi Style—Beautiful Patterns. 
Substantial—Hand Turn Shoes. 
Popular Price—To Retail from 


$8.00 to $10.00. 
Fitting Qualities—Unmatched. 


Service — Unmatched deliveries 
that can only be assured by a 
sound well-order organiza- 
tion. 


Uplift-Arch—We have been 
licensed to use the Uplift- 
Arch in our Turn shoes 
—A_ feature — spoken 
of by the leading shoe 
minds as the greatest 

improvement ever 

made in Turn 
shoes. 

























HOTEL MORRISON 
Room 1439 
Convention Week 


Vernon H. Moss 
in Attendance 


COPLEY PLAZA 
HOTEL 


2d Week in January 


Moss=SEAMANS SHOE COMPANY 


HAVERHILL MASSACHUSETTS 
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Something New! 


The Standard “Spattee” 
See It at the Chicago Convention 


$$$ $$ $$_________, 


Say APPLIED FOR 
| 


“SPATTEES” 


TRADE MARK REG. oe 





The success of our Standard “Spattee” has 
been nothing short of a sensation. Dealers 
everywhere have found this new and distinctly 
stylish number one of the most profitable in- 


troduced in recent years. The demand for it 
is enormous. 

You will find the Standard “Spattee” in vari- 
ous styles on display in Room No. 928 of the 
Hotel Sherman, Chicago, during the Conven- 
tion of the National Shoe Retailers Association 
January 4th to 7th inclusive. Our interests 
there will be represented by Mr. Leo Pincus 
and Mr. I. Gutenstein who will be pleased to 


give you complete information and. prices. 


S. RAUH & COMPANY 


310-18 SIXTH AVENUE NEW YORK 
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Mr. Ben Allen will be at Chi- 
cago during the Style Show, 
January 4, 5, 6, 7. 

We will exhibit at Booth B, 
Shoe Buyers’ Style Show, 
Copley Plaza Hotel, January 
10-11. 








the wood-heeler. 


Ask one of our representatives to show you how this new groove 
improves the appearance of Louis heels. We will be glad to mail 


samples on request. 


Slipper City Wood Heel Co., Haverhill. 


Maple Wood Heel Co., Newburyport, Mass. Conway Wood Heel Co., Conway, N. H. 


Maple Wood Heel Co., Rochester, N. Y. 


Under the 


Fred W. Mears Heel Co., Inc., Cincinnati. 
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Have You Seen Our New 
Groove On Louis Heels? 


By grooving and shanking our Louis heels in one operation, we have 
entirely eliminated the broken line at the breast. 


The sheer, smooth cut of this new machine enables us also to over- 
come the rough breast which has always been a source of trouble to 


Management of UNITED SHOE MACHINERY CORPORATION 





7 Se. 
¢ 
° 
vd = 
“ “i 
OT 
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is : 


2 A RM a Ek TE BN ew 






Heels that are right for every 
style—no matter how ad- 
vanced that style may be. 
















Star Wood Heel Co., Haverhill. 
Fred W. Mears Heel Co., Inc., St. Louis. 
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Don’t Be Afraid to Splurge 


them will give the hilly effect sug- 
gested. Excelsior dyed grass-green 
may be used to imitate the grass in 
a setting of this nature: The stand- 
ards of the shoe stands may be 
wrapped diagonally with strips of 
crepe paper, and at intervals large 
leaves may be added to give the 
stand the appearance of a stem of a 
plant. The tops of the stands may 
be covered with fluted crepe paper 
oval in shape, and the shoes set in 
the center. 


HIS background is adaptable to 

different uses. It is suitable for 
a spring setting, as suggested, and 
very well adapted for a display of 
children’s footwear. When used in 
the latter connection, fairies, giants 
and animals in cut-out form may be 
introduced into the display. 

This castle is not merely painted 
on canvas and hung in the back- 
ground. It is far more interesting 
because it is built in relief. It will 
be noted that a square corner is pre- 
sented to the view near the center. 
This corner will project into the 
window about twelve or eighteen 
inches, or, if the window is deep 
enough, probably two feet. Only 
two sides of this square part of the 
castle are seen, therefore only two 
sides need be built. The ‘buildings 
seen above the walls are built on a 
triangular shelf attached to the back 
of these two sides. The towers and 
additions are attached on the out- 
side. At the left of the square part 
of the castle is a round tower with 
towers at the top. Other towers and 
buildings are constructed in the 
same manner. 

It is not necessary to follow this 
particular plan of the castle, but it 
will serve as the basis for the struc- 
ture to be built. The walls may be 
of wall board or wood, the additions 
of heavy cardboard, blocks of wood, 
round and square boxes, etc. The 
indented tops of the towers may be 
made of cardboard. 


[. will take time, and a little ex- 
perimenting, but the result makes 
this worth while. After the castle 
is constructed it is to be painted to 
represent stone masonry. The roofs 
should be green or red. The window 
openings may be filled in with glass 
or parchment paper of different 
colors, and lights may be arranged 





[CONTINUED FROM PAGE 239] 


at the back so as to shine through 
them. The unusualness of this set- 
ting will be its chief attraction. Try 
it. 
Looking Toward February 

February is a month of patriotic 
displays. Lincoln and Washington 
settings will be desired. In many 
stores the two are combined. In Fig. 
4 a suggestion is sketched for a com- 
bined setting in which the portraits 
of these two great Americans are 
used. These portraits may be 
draped with American flags. The 
suggestion is given now so that you 
may plan for it early and not have 
to use makeshifts at the last minute. 

The shield and eagle are appro- 
priate patriotic symbols. The eagle 
may be purchased in plaster or 
papier “mache, or painted on card- 
board and cut out. The shield may 
be painted or produced with red, 
white and blue paper. These two 
units should be preserved and made 
use of in later patriotic decorations. 


A Valentine Setting for Party Foot- 
wear 


SUGGESTION is given in Fig. 

5 for a Valentine display. This 
anniversary is so commonly observed 
by young and old that it is worthy of 
a place in the list of displays. It is 
easily constructed and is very at- 
tractive and will appeal to the emo- 
tions of the great American public. 

The center decoration is composed 
of two pilasters to which a disc is 
attached. The pilasters may be two 
boards and the disc may be of wall 
board or cardboard. The hearts may 
be cut out of cardboard. The large 
center heart has a dart piercing it. 
This dart may be made of thin wood 
or wall board. Ribbon is tied to the 
dart and festooned below the heart 
as shown, small hearts being pasted 
to the ribbon at intervals. The dart 
may be painted gold or silver; the 
hearts should be red. 

Across the top of the window a 
frieze of linked hearts is shown. 
These may be cut out of cardboard 
and connected with links of brass or 
tied together with ribbons. They 
are then tacked to the board form- 
ing the frieze. 

Stands may have heart-shaped 
tops and rest on heart-shaped mats, 
or the floor may be laid out in geo- 
metrical designs with hearts form- 
ing the lines. Good taste should be 





used in planning a Valentine win- 
dow. The color scheme should be 
red and white. Crepe paper printed 
designs may be cut out and used to 
advantage in these displays. 


The “Voice” of the Window 


HE Show Card Service of the 
BooT AND SHOE RECORDER will 
supply the shoe merchant with an 
adequate service of show cards and 
price tickets at a very low cost, and 
to those not subscribers to this serv- 
ice we suggest that the particulars of 
the service be secured. Show cards 
are a very important part of the dis- 
play. They are the titles to the pic- 
tures presented, the explanations of 
the settings. They also supply the 
suggestion that the footwear dis- 
played is desirable and that the pur- 
chase should be made at the moment. 
For those merchants who write 
their own show cards we offer a few 
suggestions in Figs. 6, 7 and 8. 
Three distinct types of cards are 
shown. Fig. 6 is effective in black 
and white, although it is capable of 
many variations of color that will 
add much to its value. A gray card 
with lavender lettering for the first 
three words and the scroll, gold for 
the name of the style and green for 
the explanatory words following it, 
would be a good combination. The 
stripes running up and down the 
card may be composed of these three 
colors in alternate order. 


HE type of card shown in Fig. 7 

is particularly suitable for the 
opening of a season. It is easily 
drawn in pen and ink, painted in 
water color, or reproduced with 
printed pictures cut out and pasted 
to the card. The particular design 
shown was taken from an advertise- 
ment, traced on the card with a 
transfer sheet and inked in at the 
last. 

The effectiveness of a plainly- 
lettered card with a hair-line border 
is seen in Fig. 8. Cards of this na- 
ture are easily read and remembered. 
They may be reproduced in black on 
white or in almost any variety of 
combinations. It may be stated, 
however, that black on a white card 
is more desirable than colors. If 
colors are used the cards should be 
colored in contrast. 

Let’s get the spring season going 
early and reap the benefits of a 
longer selling period. 
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QuoTING JOHN C. McKEON 


At the Joint Style Meeting in New York, November 4th, John C. 
McKeon, President of the National Boot and Shoe Manufacturers’ 
Association of the U. S. A.,; Inc., representing more than 90% of 
national production, said :— 


“Instead of always thinking of more 
styles let us think of more business on the 
styles that have already been created.” 


A sound and logical policy beyond question, and one which will 
help reduce the element of chance—the gamble and risk of stocking 
novelties of uncertain or problematical sales appeal. 


May we suggest the application of this theory to our product 


“BARBOURWELT” 


Over TEN MILLION pair of shoes made with BARBOURWELT 
have already been sold. Its sales appeal and consumer acceptance 
are definitely established. Hundreds of retailers have ample evidence 
of the popularity oo BARBOURWELT with their customers, and 
the turnover obtained through four whole selling seasons. 


Rather than chase the visionary 
rainbow of “something new” con- 
sider the wisdom of repeating 
again this year the satisfactory 
turnover that you know is possible 


with BARBOURWELT. 










BARBOUR WELTING COMPANY 


BROCKTON, MASS. 


a 











9 
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WHERE TO BUY 
-Men’s Shoes 


RADE ONLY” 


EAST WEYMOUTH, MASS. U.S.A. 








HENRY LILLY CO. 
88-90 Reade St. New York 
AUCTION pe SALES 


° 
SHOES and RUBBERS 





Every Wednesday and Friday 











E, 


(P),. A. PACKARDCO. “mtu (P) 








NETTLETON 
Shoes of Worth 


A. BE. NETTLETON CO. 
H. W. COOK, President 
N. ¥., U. S. A. 

MEN'S FINE SHOES EXCLUSIVELY 












Stacy Adams Co. 
Manufacturers ef 
MEN’S FINE 
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What Is Selling 





Left—Irwin’s of Cincinnati is making a strong appeal to the f 





hi fi tdi 


with 





this Kaffir Kid pump which retails for $12.50. 


Right—A hand made oxford of genuine ostrich selling for $14.00 is the newest offering of 
Stecker’s of Philadelphia. 


Below—Napier’s Minneapolis Booterie is appealing to the debonai 


chic el t which spells 





Youth” with a “Bobbie” oxford in Tan Pigoat at $8.50. 





Covering the Entire Country in a Telegraphic Style 
Survey, Giving Positive Information 


H. LOUDON, manager at 
@ Feltman & Curne, Indianap- 
olis, reports a growing demand for 
black oxfords, especially with the 
smart dressers. Three new spring 
styles are now being shown in pat- 
ents with reptile trimming and 
high heels, patents trimmed with 
dull calf skin, and another snappy 
style in gray kid with reptile trim- 
ming. 


ADIES’ legettes are being fea- 

tured in grays, tans and beaver 
at Marott’s Shoe Store. They are 
in the favorite reptile 
trimming and are becoming quite 
fashionable. 


EVERAL of the Washington 

Street merchants are showing 
spats in gray and fawn. Gray over 
the black low shoe and fawn over 
the darker shades of tan are being 
featured with considerable demand. 
The cooler weather has brought 
about the demand for spats, and it 
is generally believed that there will 
be more sold this winter than last, 
on account of the sales for the 





heavier low shoes in English grains 
and heavier leathers. 


HE GUARANTEE SHOE COM- 

PANY of San Antonio fea- 
tured in a special advertisement a 
gingham kid pump, with high spike 
or box heel, and Paul’s played up 
@ gingham satin pump with steel 
buckles. These were the first really 
new novelty shoes to make their ap- 
pearance locally for several months. 


NUMBER known as “Betsy 

Ross” pumps were shown in 
The Vogue. This pump carries a 
large nickle buckle and high Puri- 
tan tongue, and is being offered 
in mirror patent, black satin, Bur- 
gundy kid and navy blue kid. 


L. VERMILLION, buyer for 

@ Palais Royal, Washington, 

D. C., states that “satins are con- 
servative and not very active, al- 
though they have a market with 
some women. It seems as though 
buckles were in perpetual demand. 
It certainly is a buckle season. One 
pump that is a leader for sales is 
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What Is Selling 














Left to right—One of the Petot chain “Feature” shoes that comes in black and tan kid, 
also patent. Plenty of style and comfort for $5.00. 


The Wise Company of New York reports good sales on the “Lanier,” a combination of 
silver tinsel cloth with silver kid at $6.00. 


From Wright’s of Ogden, Utah, comes the word of a satisfactory business on a patent 
one-strap $8.95 pump. 








in colonial style, with gold metal 
buckle, patent leather and cuban 
heel. Another is the genuine alli- 
gator and suéde combination that 
comes in either black or brown, 
also a striped pump of gun metal 
calf with suéde border and heel and 
cut steel buckle.” 


E. DAVIS of the Hess 

@ Store, Baltimore, reports 
that. blacks continue to be strong 
among the conservative patrons of 
the department. He also says that 
there is a good demand and ten- 
dency toward the browns with rose 
tinge and also gray and tan russias. 


UMPS and novelty oxfords of 

brown and black suéde are much 
in demand, according to Mr. S. D. 
Siegel, buyer for Joel Gutman & 
Co. Brown patent colt and pin seal 
trimming are among the many 
novel effects which are featured 
with these shoes. While black 
suédes and patent leathers are sell- 
ing well, the novel effects are in 
more demand than are the plain 
effects. 


YMAN’S is featuring ingeni- 
ously trimmed step-in pumps. 
These include brown suédes piped 
with kid, black suédes piped with 


patents, patent leathers piped with 
dull calf, all of which are exclusive 
models with this store. 


ROGUES and semi-brogues are 

in good demand in men’s 
shoes, although there is also a sat- 
isfactory volume of business be- 
ing done in blacks and the darker 
tans. The light tans are not so 
strong. 


OODMAN’S SHOE STORE is 

successfully showing import- 
ed Scotch and Holland grains. Both 
brogues and semi-brogues are sell- 
ing well. There is also the custom- 
ary call for blacks. Tans of all 
kinds are good, with the low shoes 
far outselling the high shoes in 
spite of the winter season. 


UYERS and managers are 

unanimous in declaring that 
there is a marked tendency toward 
novelty oxfords. The conservative 
type of oxfords are, for the most 
part, only taking up space in 
shelves. For it is the oxfords with 
various novel trimmings, as well 
as novel effects in heels and styles 
that are in demand. The popular- 
ity of these shoes is expected to 
grow with the present season. 
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WHERE TO BUY 
Men’s Shoes 








STOCK DEPT. 5 


SNAPPY SNAPPY 
ACTION! STYLES! 
“They've Cot to Be Stetson 
te Be Snappy” 
THE STETSON SHOE CO., Inc. 
South Weymouth, Mass. 


















HAND LASTED 


BIon F-ReYNo Lops Cow, 
BROCKTON, MASS. 
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WHERE TO BUY 
Children’s Shoes 


6 Oe re 





— 








“ELAM” 
Flexible Turn Shoes 
For the Jobbing Trade Exclusively 


F. S. ELAM SHOE Co. 
ROCHESTER, N. Y. 
Boston Office, 183 Essex Street 
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WHERE TO BUY 
Standard Shoe Materials 


—™ 6 ee 











Tanneries at Danversport, 95 South St., Boston. Mass. 








Colored 
Chrome 
Sides 











Beggs & Cobb, Inc., Boston, Mass. 





est Virginia 


Exacting standards of manufacture 
produce Uniform Quality. 


Pulp Product Department 
est Virginia Pulp & Paper Company 
Detroit New York Chicago 
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WHERE TO BUY 
Men’s & Women’s 
Slippers 





i alll 





Novelty Slipper Co. 
Makers of 
Boudoir Slippers of the 
Better Kind 
123-181 West 19th Street 
New York City 











footelz, ? a, 
aieiigen store, Dp 


The Quality 
Swan ShoeCo., Baltimore, Md. 














PARISTYLE FOOTWEAR MFG. CO., ~~. 


41-45 Washingt Brest, i 
New York Office, Room” 1116, 1328 ‘= 
HIGH GRADE TURN MULES and D’ORSAYS 
Satins, Kids, Brocades and Fancy Patterns. 












tum; rubber heel; 
rights and lefts: 8 to 8. 
WM. SUMNER SMITH 


325 Menroe Street Chicago, Ill. 











IN STOCK—One Strap, Black 
Kid, D width. 
High grade 
bench made 
turns with 
rubber lift. 







THE DAVID SHOE MFG. CO. 
129-1385 W. Central Parkway, Cincinnati 


WHERE TO BUY 


Store Fixtures 


ali ill el eel 
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GOODWINDOWS 
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Left to Right—The Lexington stores of Baltimore are well oon with the reception 
is A $36 


this tan kid with cherry patent tip and rose blush tri 3 





| ed 


The Slipper Shop of Fort Worth reports a good response to the patent kid with its strip- 
ing of gray and black Cingham kid. 


The Boutowne is one of Wolock and Bauer’s new creations. Their Chicago stores are 
featuring this in five charming combinations. 











A. DOOSE, buyer at the Cres- 
¢@ cent, Spokane, Wash., says 
the “Broadway,” a four-eyelet, 
broad-toe, spike-heel oxford, is 
showing considerable action. It is 
carried in five models which rep- 
resent stock of from $800 to $1,000 
per model. This gives an indication 
of the volume sales that are ex- 
pected. The popularity of this 
model is due to the fact that it is a 
decided change from the multitude 
of strap patterns shown through 
the recent months. They are also 
to fit, giving the wearer a sense of 
feeling “They were just made for 
me.” 


HE demand experienced at 

Nisely’s Kansas City store, ac- 
cording to Manager J. E. Merri- 
man, is similar to that reported by 
most K. C. stores. “The patents 
have the call, and we sell as many 
of them as any other two styles. 
Black and white satin with cut- 
steel and rhinestone buckles are 
popular for evening wear.” 


L. WHITMAN, manager of 
@ Woolf Bros., is finding en- 
couragement in the outcome of the 
color race being run in his store. 
He finds in it one bit of evidence 
that the men are looking a little 
more to the appearance of their 
feet. This has always been a -tan 
store, but lately the blacks are. be- 
coming more popular. 


ARRY McLAUGHLIN of the 

Potter Shoe Co., Cincinnati, 
advises: “There has been a most 
pronounced increase in the demand 
for russian boots and leggetts dur- 
ing the past few weeks by the 
younger element. The boots are 
preferred in patent and. colored 
kids, and the knee-length leggetts 
are shown in felt and colored leath- 
ers. Both are considered very 
smart, taking the place of the high 
golash among the fiappers. How- 
ever, the colored golash to match 
the fur coat or fur-trimmed coat is 
much sought. 

“The genuine alligator footwear 
is enjoying unusual popularity just 
now, being worn with the brown 
fur coats. Gray shoes to match 
gray coats are also being sought. 
For afternoon wear, patents and 
brown kid, also dull leathers with 
dull calf and cut-steel buckles are 
unusually good, pump and strap ef- 
fects predominating.” 

In other Cincinnati stores it is 
noted that some black suéde with 
patent trim is selling, while brown 
suéde with blending trimmings is 
having a growing demand. There 
seems to be no limit to the height 
of heels. The tie oxford is popular. 
Some very smart black tailored 
shoes are shown, but for this type 
of shoes the browns are in the lead 
at present. 

The new evening slipper to make 
its appearance is a combination 
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What Is Selling 





THREE GOOD REASONS WHY THE CHILDREN’S TRADE IS GOOD IN ATLANTA. 
ltisa 


Left—The All America Shop calls this new three-tone shoe the “See Seque.” 


patent kid with tan lizard and cherry patent trim. 


Below—M. Rich & Bros. are making friends of the younger girls with a snappy doggy tan 
calf oxford. 


Right—The Fred S. Stewart Co. reports that their patent kid oxford with a saddle of Gold 
and Tan Shark at $7.50 is meeting with an excellent reception among growing girls. 








gold and silver kid in the high one- 
strap effects which promises to be 
popular, as is also brocades in the 
various shades. 


B. CASPARI of Caspari & 
@ Vimond, Milwaukee, is find- 
ing that patents are still holding 
their own, as they have done all 
this season. There is some demand 
for the heavier type of footwear for 
ladies, and hence the volume on the 
oxford styles has been fairly good. 
The volume on buckles has been 
good, regardless of the Christmas 
season. Mr. Caspari anticipates the 
buckle business will continue to be 
good during the spring season. 
Men’s sales are about evenly di- 
vided between blacks and tans. The 
moderate styles with medium toes 
are going best in the higher grades 
of shoes. 


C. MICHAELS of the Boston 
@ Store reports that the patents 
are leaders, principally in Colo- 
nials, which have been good all the 
season. Mr. Michaels said that he 
had concentrated attention on the 
footwear which was moving best 
during the season and had reor- 
dered those lines several times. 





HE best seller at Verner’s, 

Pittsburgh, is a black suéde 
one-strap, trimmed with patent. A 
light, airy welt with a spike heel 
and an unusual silk cord instead of 
the regular lacing ribbon. 


WINFIELD of the Red Man 
e Store on Smithfield Street, 
selling men’s shoes exclusively, is 
having a tremendous demand for 
blacks, and says: “I am selling 80 
to 90 per cent black shoes, and must 
say tans are very poor, a fact over 
which I am not well pleased. High 
shoes are leading by 65 per cent, and 
I am doing a great business despite 
the fact that the real shoe weather 
has just started here. 


RANK GILLESPIE of the Gil- 

lespie Shoe Store, Knoxville, 
Tenn., predicts a colored kid sea- 
son, preferably light tans, reptile 
trimmed in oxford effects. Patent 
ties have been going strong for 
several weeks but are being suc- 
ceeded by the patent and satin 
pumps with buckles. 

“As the season progresses, the 
popularity for the tan shoes in- 
creases, with every indication that 
the favorite shoe for spring will 
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WHERE TO BUY 


Women’s Novelties 








KHANNA NNN, 
EVERYBODY WANTS— 


Cherry Patent with brown 
suede and rost blush trim- 
ming! We have them! Send 
for samples—our expense. 


Samuel Cohen Shoe 
72-82 Lineoin St. 
Boston, Mass. 








“Duane_Shoe @ 
v3. WOMENS’ SPECIALTIES 
Latest Styles at 
4 Popular Prices 
ere Always in Stock. . 
143 ST.~NEW YORK CITY 















oe 


WHERE TO BUY 


Shoe Ornaments 


Ce ee ee ee eee 





<7 








MAZER BROTHER 
Newest Importations 
Cut Steel and Rhinestone 


SHOE ORN, 
Studded Heels 
6°8W.32nd St.New Yor! 














WHERE TO BUY 


Miscellaneous 








ATLANTIC PRINTING CO. 
SEAVER-HOWLAND PRESS 


Producers of Distinctive Shoe 
Catalogues and Shoe Booklets 


470 Atlantic Avenue Boston, Mass. 





Telephone LIBerty 8673 











Makes Ol Shoes Look New 
THE NU-SHINE CO. 
Mkt. St. Reidsville, N. C. 








Do You Know? 


That you can buy or sell it through 
the “Where to Buy” columns. This 
feature in its my service is a time 
saver in meeting immediate needs. 
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WHERE TO BUY 
Ballet Slippers 














improved Im Steck 
Seft Tee: Child's $1.15; 
Hy nee tee! Child's 











BALLET SLIPPERS—IN STOCK 
of the unusual kind 
6102 Bik. Glazed Kid, Soft Toe 
Child’s 6 to 1i—$1.35 
isses’ 11% to 2— 1.40 
‘omen’s 22 te 8— 1.45 
Also Hard Toes 
SCHWARTZ & HERDER, Inc. 
Svecialists in Ballet Manufacture 
241 No. 11th Street - Philadelphia, Pa. 














IN STOCK 
BLACK BALLET SLIPPERS 


Ladies’ 
$1.25 pr. 
Minses 
$1.20 pr. 


Childs’ 
nec pr. 
147 a St., New York, N. Y. 


LYONS AND COMPANY 
Hend Ture BALLETS 


Wo's. Miss’. Ond’s. 
$1.50 $1.45 $1.40 
Also Hard Toes 
IN STOCK 
Bend for Samples 
138 Duane St. 
New York, N. Y. 


























Al. Meadors Talks 


to Student Teachers 


NASHVILLE, TENN. (UTPS)—The 
value of having shoes fit, and having 
those shoes of the right sort, was the 
theme of Allen Meadors’ recent talk at 
the George Peabody College for Teach- 
ers. Mr. Meadors, who is the president 
of John A. Meadors’ Sons, spoke on 
“Orthopedic Footwear,” to the class of 
teachers which is composed of persons 
from over the entire country. Peabody 
College is the second largest teachers’ 
college in the United States, and any 
one who speaks there, is using a goo 
way to disseminate the information he 
has, as his audience is made up of 
teachers, who go back to their respec- 
tive States to repeat what they have 
learned at Peabody.. The Home Eco- 
nomics Department invited Mr. 
Meadors to speak to them, and he 
seized the opportunity to stress the fact 
that while expensive shoes are not a 
necessity, well-fitting, well-made shoes 
are a real necessity, and are a founda- 
tion for comfort and good health. 


McHugh Joins Firm 

Boston—James McHugh has been 
taken into the firm of Frank Blackmer 
& Co., a local shoe store supply house. 
Mr. McHugh started in as errand boy 
ten years ago and his steady advance- 
ment has been the result of. conscien- 
tious work. 





d line is showing gains 


December 25, 1926 























Above—Otto Hassel of Chicago calls this business man’s shoe the “Cladstone” and sells 
it for $8.00 with cloth linings. 


men of Philadelphia with their 
“Megafone”’ line, which includes a score of classy patterns at $7.75 and $8.75. 


Below—The Ceuting’s are waking up the young 


Right—The Hanan stores give the Prince of Wales credit for the revival of the two-tone 
formal town dress oxfords. This one of black calf with gray suede insert sells for $15. 





be in the light tan,” declares W. B. 
Kane of the Spence Booterie, add- 
ing that straps and ties will be the 
favored style. 

This shop has been doing an ex- 
cellent business on all their tan 
numbers, with the black patent 
holding their own. A genuine al- 
ligator, medium heel and one strap, 
an attractive shoe well adapted for 
street wear, is having a good sale 
at present. 


REW G. WHIDDON of the 

Leon Kahn Store, Dallas, said 
that women are showing increased 
interest in alligators, and that this 
in sales 
monthly. The best sellers, however, 
are colored kids and patents. Cherry 
is a favorite color even for street 
wear. The Kahn store is selling 
men’s tan oxfords on a ratio of 
about three to one pair of blacks. 
The oxford sales are three times 
the high shoes. 

The Neiman & Matcus Co., which 
is featuring a variety of plain step- 
ins, are finding they meet the ap- 
proval of the smart women. They 
are also showing oxfords in blue, 
green, cherry and combinations, all 
in plain designs. 

Zesmer’s Bootery finds the com- 
binations of colors are getting the 
call, with step-ins and pumps lead- 


ing the field. A. Harris & Co. re- 
port the same story, and add that 
plain designs are gaining favor 
with the women. 

A bit of real news is the decided 
tendency of all the stores in show- 
ing the narrower toes. It seems 
that the Dallas women are tiring of 
the short, round toes. If the South- 
west abandons the round toes, it is 
a safe bet that the rest of the coun- 
try will do likewise. 


W. ASHMORE of the J. A. 

@ McDavid Store, Greenville, 

S. C., says: “Patent leathers con- 

tinue good, while tan oxfords, high 

and low heels, are going better dur- 

ing the past few weeks. There is 

a steady strengthening demand for 

corrective footwear and more com- 

fortable, serviceable shoes in the 
regular lines.” 


ECENT styles at Chisholm’s in 
Cleveland feature a new black 
patent strap slipper of exquisite 
design. Instead of having the usual 
colored leather trim, this one has 
a narrow hand-painted rose design 
on the strap and around the border. 
Another black patent shoe has 
square toes, 19/8 heel and trimmed 
with nickle Spanish buckles. Good 
action is being shown on both these 
numbers. 
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ARTHUR S. PATTON LEATHER CO. 


COLORED PATENT LEATHER 


AND 


COLORED SIDE LEATHER 


In All the Approved Colors 


BEGGS & COBB, Inc. 


Sales Department and Main Office 


76 South St., Boston 





1602 Locust Street 
St. Louis, Mo. 


305 W. Lake Street 
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WM. B. HEALD 





Chicago, Tl. 











STORE SUPPLIES 


WANTED TO PURCHASE 





MERCHANT NEEDS 








H 








tyuced -Yakefield 








are in keeping with 
the most luxurious 
shoe store appoint- 
ments. The con- 
sulting service of 
our experts is free. 























Sell Us Your Left Over 




















New Stock Issue 


MILWAUKEB, Wis.—The Mayer Arch 
Support Co. of Milwaukee has _ in- 
creased its capital stock from $5,000 
common to $10,000 common and $20,000 
preferred. 


Large Assortment of 
Brocades 
Imported Cut-Steel Buckles 
Domestic Rhinestone 
Buckles and Heels 


S. Aprile & Co., Inc. 


Importers 
61 West 50th St., New York City 











Start Making Lower Grades 


BRIDGEWATER—The L. Q. White Co. 
has begun manufacture of a cheaper 
line of shoes than it has been making, 
and already experiments have proved 
so successful that production has been 
more than doubled in two weeks, giv- 
ing ee to more than 100 addi- 
tional hands. 


New Tannery in Milwaukee 


MILWAUKEE, Wis.—The Drisole Tan- 
ning Co. has been organized at Mil- 
waukee with Harry B. Boultan, A. W. 
Batton and Charles B. Quarles as in- 
corporators, to engage in the operation 
of tanneries and to carry on a manu- 
facturing business. 
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The LYONS & HERSHENSON LINE 
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A 
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Watch for 
Valerie Armstrong 
“the Ziegfeld Girl” 
on the 
Runway 


5 
A. 


a) 
2 
es) 


7 * 

of Spring Footwear 
in Women’s, Misses’ and Children’s Novelty McKays 
will be on display at the Boston Shoe Buyers Show 


COPLEY-PLAZA HOTEL, January 10-11-12—Rooms 138-143 


HOTEL MORRISON, CHICAGO, January 3-4-5 
During the N. S. R. A. Convention 


BEN WEINER 
CHELSEA, MASS., Boston Office, 207 Essex St. 
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The Business Barometer 
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Business Changes 


DENVER, CoLo.—Boston Shoe Store, 
shoes, succeeded by Beal’s Shoe Store. 

LOVELAND, CoLo.—Conrad B. Snyder, 
shoes, etc., reported succeeded by Mun- 
sell Nu Wae Shoe Co., Inc. 

Cuicaco, ILL.—Victor L. ‘eo 
(Barkey Boot Shop) (1413 E. 55t 
St.), shoes, reported will be succeeded 
by G. B. Forsyth, Jan. 1, 1927. 

Alex McSkimming (1942-46 Mont- 
gomery Ave.), shoes, etc., sold out to 
J. N. Kaden. 

Lillian Strauss (3610 W. North 
Ave.), shoes, etc., reported sold or 
closed out business. 

Russek’s (22 W. Washington St.), 
shoes, etc., incorporated with authorized 
capital of $10,000. 

HAWARDEN, Iowa.—Kelly & Gehan, 
shoes, etc., dissolved partnership—suc- 
ceeded by E. J. Kelly. 

OmAHA, NEB.—K. C. Footwear Co., 
shoes, incorporated with authorized 
capital of $25,000. 

SyracusE, N. Y.—Koolakian & Mc- 
Dermott, shoes, etc., incorporated with 
authorized capital of $20,000. 

Newark, N. J.—S. Wawrzynski (9 
Jones St.), shoes, and repairing, re- 
moved to 496 Grove St., Irvington. 

New York City.—F. Hecht & Co., 
wholesale leather, recently incorporated. 

Royal Shoe & Hat Renovating Co., 
incorporated with authorized capital of 
$10,000. 

CAMDEN, N. J.—Morris Shapey (843 
Broadway), shoes, reported selling or 
sold out. 

BROOKLYN, N. Y.—Value Shoe Co., 
shoes, incorporated with authorized 
capital of $20,000. 

ULSA, OKLA—Lyons Shoe Store 
(Lallie Lyons, Propr.), shoes, reported 
business to be discontinued Jan. 1. 

PUNXSUTAWNEY, Pa.—J: R. Conser & 
Son (W. Mahoning St.), shoes, closing 
out business. 

GREENVILLE, S. C.—Cinderella Slip- 
per Salon, shoes, incorporated with au- 
thorized capital of $25,000. 

MANNING, S. C.—Riff & Ness, Inc., 
shoes, etc., succeeded by Riff Bros., Inc. 

JANESVILLE, Wis.—Frank Myers & 
Co., shoes, etc., reported closing out 
business. 

MILWAUKEE, WIs.—Drisole Tanning 
Co., tanners, recently incorporated. 


Business Reverses 


REDONDO BEACH, CaAL.—Hopkins & 
Dunn (Garnet & Pacific Sts.), shoes, 
reported assigned. 

TaMPA, Fita.—Louis C. Hungerford 
(428 Lafayette St.), shoes, reported 
petitioned into bankruptcy. 

Cuicaco, ILt.—Joseph Wronkievicz 
(4287 Archer Ave.), shoes, reported 
petitioned into bankruptcy. 

Gold Shoe Co. (1549 Roosevelt Rd.), 
shoes, reported assigned. 

TAYLORSVILLE, ILL.—Capitol Shoe 
Store, shoes, etc., reported closed on 
sheriff or execution. 

HamMMonD, La.—Sawavya Bros., 
shoes, etc., reported 50 per cent com- 
promise offer accepted. 

Boston, Mass.—Bornstein Bros. (66 


Cross Street) (Branch Malden), shoes, 
reported assigned. 
Henwood & Nowak, Inc., leather, re- 
ported petitioned into bankruptcy. 
BROOKLINE, Mass.—William Duncan 
(68 Boylston Street), shoes, reported 
petitioned into bankruptcy. 


Analysis 


The Department of A 
Commerce at Washington, 
in its December 18 report 
on national weekly busi- 
ness conditions states: 
“The dollar volume of 
trade during the second 
week of December, meas- 
ured by check payments, 
was larger than in either 
the preceding week, or the 
corresponding week of 
1925. The distribution of 
goods, as seen from car- 
loadings, was larger than 
during the corresponding 
week of 1925. Wholesale 

ices, in general, were 
ower than at any time in 
almost two months, mak- 
ing a decline of about 7 
per cent from those of a 
year ago. Loans and dis- 
counts of Federal reserve 
member banks were lower 
than at the end of the 
previous week, but higher 
than last year. Rates on 
call money showed no 
change from the previous 
week, but were lower than 
last year. Business fail- 
ures were more numerous 
than in either the previous 
week, or the corresponding 
week of 1925. 

Business failures in the 
shoe, leather, and kindred 
lines in the United States 
and Canada, including the 
reports given here, as re- 
printed by us from the 
Shoe and Leather Mercan- 
tile Agency sheets for the 
week ending December 18. 
are given as 51 against 47 
for the preceding week, 
and 44 for the correspond- 
ing period of 1925. As ap- 
plied specifically to cases 
where shoes, leather, and 
findings are mentioned, 
and reproduced herewith 
by us from the Shoe and 
Leather Mercantile Agen- 
cy sheets, the number is 
88, against 31 for Decem- 
ber 11, and 35 for the pre- 
ceding week. 


\3 
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CHELSEA, Mass.—Philip S. Fineberg 
(Philip Shoe Store), shoes, reported 
petitioned into bankruptcy. 

HAVERHILL, Mass.—Bogden Shoe Co., 
shoe manufacturers, reported petitioned 
into bankruptcy. 

Dustin Shoe Co., shoe manufacturers, 
reported petitioned into bankruptcy. 
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MepForD, Mass.—S. Gordon (Es- 
tate), shoes, etc., reported offering to 
compromise at 50 per cent. 

SOMERVILLE, Mass.—Chas. Glickman 
{Quality Shoe Store), shoes, reported 
petitioned into bankruptcy. 

Cruise Shoe Co., shoe manufacturers, 
reported petitioned into bankruptcy. 

Jas. W. Hitchings Co., shoe manufac- 
turers, reported assigned. 

ANN ARBOR, MicH.—Lutz Clothing 
Store (Mrs. Lydia Lutz), shoes, etc., 
reported petitioned into bankruptcy. 

DETROIT, MicH.—Frieda Sobel (8100 
W. Jefferson Avenue), shoes, etc., re- 
ported offering to compromise at 22 per 
cent. 

National Stock Buyers (Abe Corp, 
Prop.) (2643 Woodward Avenue), 
shoes, etc., reported petitioned into 
bankruptcy. 

St. Louis, Mo.—Grand Boot Shop 
(1311 N. Grand Boulevard), shoes, re- 
ported petitioned into bankruptcy. 

Hupson, N. Y.—James Gorlin, shoes, 
reported receiver appointed. 

ROOKLYN, N. Y.—Charles Gerd- 
wagen (210 Myrtle Avenue), shoes, re- 
ported petitioned into bankruptcy. Re- 
ported receiver appointed. 

VALLEY STREAM, N. Y.—Fred C. 
Westenberger (Valley Shoe Store), 
shoes, reported meeting of creditors 
was scheduled to be called. 

NEw York City.—Bee Wise Co., Inc. 
(850 Westchester Avenue), shoes, re- 
ported offering to compromise at 26 per 


cent. 

Richman Bros. (40 West 116th 
Street), shoes, reported offering to 
compromise at 30 per cent—comprom- 
ise offer accepted. 

BELLEFONTAINE, OHIO.—Buddy’s 
Boot Shop, shoes, reported receiver ap- 
pointed. 

HARRISBURG, PAa.—Max B. Yoffee, 
Inc. (206 Market Street), shoes, etc., 
reported receiver appointed. 

ITTSBURGH, Pa.—Averbach Dry 
Goods Co. (1211 Fifth Avenue), shoes, 
etc., reported compromise offer of 2214 
per cent accepted. 

Liberty Clothing House (632 Smith- 
field Street) (Wolf & Ruben, Proprs.), 
reported offering to compromise at 35 
per cent. 

PROVIDENCE, R. I.—A. Feinstein & 
Sons, wholesale leather and findings, 
reported meeting of creditors was 
scheduled for Dec. 17, last. 

CoLumBsiA, S. C.—Carolina Shoe Co., 
wholesale shoes, reported assigned—re- 
ported meeting of creditors was sched- 
uled to be held at Boston, Mass.—re- 
ported assets, $89,926.38; reported lia- 
bilities, $172,000. 

Joseph Knuckley (Quality Shoe 
Store) shoes, reported petitioned into 
bankruptcy. 

DENMARK, S. C.—B. Bogen, shoes, 
reported petitioned into bankruptcy. 

oRT WorTH, Texas.—A. J. Cohen 
(208 Houston Street), shoes, etc., re- 
ported petitioned into bankruptcy. 


New Shoe Stores 


Fisher’s Fine Footwear (Morris C. 
Fisher, yy 403 Broughton Street, 
Savannah, Ga. 

S. Wawrzynski, 496 Grove Street, 
Irvington, N. J. 

Wonder Store (Michael Shaffer, 
Fropr.), 85 Main Street, Flushing, 


‘Charles H. Marton, Milford, Mass. 
Percy Tucker, Railroad Avenue, Cen- 
treville, Md., shoe department. 
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on Monday of the week of publication in order 
Otherwise insertion 


POSITIONS WANTED 
4c per word. Minimum Charge 75c. 
LINES WANTED 
- 4¢;per word. Minimum Charge 75c. 
ALL OTHERS 
7c per word. Minimum Charge $1.25 
ALL DISPLAY SPACE 
Five dollars per inch. Allow 45 words to an inch 





Classified and Opportunities Department 
RATES AND OTHER INFORMATION 
Copy must be received at the Boot and Shoe Recorder, 207 South Street, Boston, Mass., 
that advertisements be 
will be put over to the following week’s issue. 
When advertisers desire answers to come in our 
twelve words must be allowed for address. 
vertisers desire replies forwarded direct to their address, 
each word of their address must be counted in the ad- 
vertisement and paid for accordingly. 





be published same week. 























SALESMEN WANTED SALESMEN WANTED 


SALESMEN WANTED 

















SALESMEN WANTED 


to sell a snappy line of young men’s shoes. Price range from $3.60 to $4.25. Show us a 
record and an established trade and we will make you a proposition worth your while. 
Will be on display Hotel Morrison, Room 1628, Chicago, National Shoe Retailers Re SHOW. 
January 2nd to 7th. At Copley Plaza, Boston, Room 117, during SHOB BUYERS SHOW. 
January 10-11-12. Ask for W. C. Roose. 


THE PARAMOUNT COMPANY AUGUSTA, MAINE. 























Salesmen Wanted—Men’s and Boys’ Fine Dress 
Welts 


Spring line ready December 31st—stock-in proposition—8% commission—all 
shoes guaranteed. Positions open in the following territories for men capable 
of ‘handling™ volume’ sales : 


Alabama Massachusetts Oklahoma 
Arizona Michigan Oregon 
Connecticut Montana Pennsylvania 
N. and 8S. Dakota Nevada Rhode Island 
Idaho Ea. New Hampshire Virginia 

No. Georgia New Jersey isconsin 
Kentucky New Mexico 


In reply state territory covered, previous lines carried, how long, age and 
references. “Applications kept confidential. 


Address: 


C-544, c/o Boor & SHoeE Recorper, 207 South Street, Boston, Mass. 



















SHOE SALESMAN WITH RECORD 


a ag known manufacturer of men’s shoes has several established territories open 
Jan. t. 

To men of ability, — is a rare opportunity. Only salesmen with established trade and first- 
class record n ly. 

Write us Seocte, it will be held strictly confidential. Address ©-546, c/o Boot & Shoe 
Recorder, 207 South St., Boston, Mass. 


Representatives 
Wanted 


In all territories throughout the country 
to sell and demonstrate the Cahill Carton 
line. An excellent opportunity for men 
who are acquainted with the shoe trade. 
Drawing Account and Expenses. Advise 
in letter, age, experience and territory 

referred or see Mr. Cahill during the 
‘ational Shoe Retailers Convention in 
Chicago at Room 621, Hotel Morrison. 


CAHILL CARTON COMPANY 
Forster and Cowden Sts., 
HARRISBURG, PENNSYLVANIA 








We Want a Man 


Preferably with shoe selling ex- 
perience at wholesale, to sell our 
line in Rochester and surrounding 
territory. 


He must have a record as a suc- 
cessful salesman and _ references 
that will guarantee industry and 
integrity. 


Write to the Hurd & Fitzgerald 
Shoe Co., Utica, N. Y., giving your 
record, recent sales, age, refer- 
ences, etc. An appointment will 
=. made for an interview at Roch- 
ester. 



























Children’s Welts 


Salesman with following wanted for a smart line of children’s welt shoes— 
complete advertising help for the merchant—in stock—following territories open: 








Alabama North Carolina 
Arkansas oO 
Florida Oklahema 
Geo Oregon 
Idaho Pennsylvania 
lowa South Carolina 
Louisiana Tenn 
Missouri Texas 
Nebraska 

Washington 


Give complete details and references in first letter. 


The Gilbert Shoe Co., Belgium, Wisconsin 


Salesmen Wanted 


Real live-wire shoe salesmen with 
an established trade in the follow- 
ng States: Alabama, Arizona, 
California, Colorado, Indiana, New 
Mexico, North and South Dakota, 
West Virginia, Wisconsin, Wyom- 
ing. A complete line of women’s 
medium-priced real hot novelties 
all in stock. References must ac- 
company applications. Liberal com- 
mission, and wonderful opportunity 
for right men. Address C-552, care 
Boot and Shoe Recorder, 207 South 
St., Boston. Mass. 


























S 


Grade Stitch-downs. 100 styles in stock. 7% 


tablished trade. 
Zulick & Co., Orwigsburg, Penna. 


ALESMAN for Co U W: 
wii Idaho, Washing (Pg S* ing women’s popular priced novelty shoes 
and Missouri. Children’s Turn and High desires competent experienced salesmen for 


tucky, and New Orleans. 
Sore C-553, care Boot and 
7 South St., Boston, Mass. 


tt commission only. ant men with es- 
Others need not apply. J. S. 


PECIALTY Southern shoe manufacturer mak- 


Texas, Louisiana, Mississippi, Tennessee, Ken- 
Apply in detail. 
Shoe Recorder, 


SALESMEN WANTED—We can use several 

more live wire salesmen to sell our line of 
Soft Soles, Flexible Turns and Baby Flexible 
Welts. Only experienced salesmen with an 
established trade, carrying a _non-conflicting 
line will be considered. New Spring Samples 
now ready. Give full particulars and refer- 
ences in Gest letter. H. H. Freeland, Roch- 
ester, 
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SALESMEN WANTED SALESMEN WANTED 














Experienced Salesmen Wanted 
By a Well Known Manufacturer of High Grade Shoes 


Old established manufacturer of high grade shoes including a modish arch support line with an exclusive patented 
feature has an opening for two territory salesmen. Only high-calibre, reputable men who can show by past experience 
they can produce sales can qualify for the desirable territories now: open. National advertising, established business 
and live leads. Permanent connection for men who will work and co-operate with the factory to sell the line and build 
up steady repeat business. Straight salary or salary and commission. State your experience and qualifications in first 
letter. Appointment will be arranged at the National Shoe Retailers Association Convention in Chicago on January 
4, 5, 6, or 7. Our own salesmen have been advised of this advertisement. 


Address reply to C-540, “Shoe Manufacturer” 
Care Boct and Shoe Recorder, Western Office, 189 West Madison Street, CHICAGO, ILLINOIS 











SALESMEN 


High Grade Men to sell 


“INSURED ARCH SHOES” 


A feature line of womens welts 
which appeal to the best stores 








Territories Exclusive of Penna. 


New Jersey and New England Open 
C. S. GIBBON CO. 


PHILADELPHIA, PA. 











Experienced Salesman with established trade to sell “OSTEO-PATH-IKS” 
—a complete advertising plan—only ten numbers—in stock—the follow- 


n r : : —established territory—only live wires need 
ing territories open apply. Address C-539, care Boot and Shoe 


Give complete details and references in first letter. 





the following territories; Minnesota, 





SALESMEN. WANTED: Real producers in 


A REAL OPPORTUNITY lows; Nebraska, “Montana, Kentucky, Teras’ 


turers of one of the oldest lines of work sh 


Arkansas, and Louisiana. We are manufac- 


dress oxfords and shoes—a real QUALIT 
line—BIG commissions paid to the right man 





Tilinets ore oe Recorder, 189 W. Madison St., Chicago, Ill. 

Idaho Mississippi 

Minnesota South Dakota 

Missouri rw al W ARTED—Sclromen._ 8 1_te tne novelty 
rubber wear. incis an 

Louisiana Wisconsin Marion Rubber Co., Marion, Indiana. 





ALESMEN — Make extra money selling 
S hosiery. A dollar retailer. One sample. 
 & & Co., Inec., 217 Chestnut 
St., Philadelphia, Pa. 


Allen-Spiegel Shoe Mfg. Co., Belgium, Wis. 
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SALESMEN WANTED 


SALESMEN WANTED 


FOR SALE 








on 6%. 


A Real Opportunity 


for a few high calibre salesmen to represent HONORBILT Men’s and Boys’ 
Welts, including exclusive feature shoes in Central States. 
Give references and 1926 sales in first letter. 


F. MAYER SHOE CO., Milwaukee, Wisconsin 


Commissions based 





OLP ESTABLISHED shoe business for sale 
in Toledo, Ohio, doing $45,000 annually. 
Will Sacrifice. Address C-529, care Boot and 
Shoe Recorder, 207 South St., Boston, Mass. 





FOR SALE—On account death of owner well 
established shoe business. City of 3,000 
within 100 miles of Chicago. Drawing best 
business within radius 30 miles and over. In- 
voice $35,000, attractive discount to sell. Ad- 
dress C-549, care Boot and Shoe Recorder, 207 
South St., Boston, Mass, 








men. 


Wanted Shoe Salesmen 


By one of the leading shoe manufacturers of Cincinnati making women’s 
McKays and welts to retail from $7 to $10, for first—the States of Mich- 
igan and Wisconsin, and second—Arkansas, Mississippi, Louisiana, Ok- 
lahoma, where we have a large established business. Will consider only 
men who are now traveling in those States carrying similar lines and 
who have a good following. Will give attractive proposition to the right 


The Roth Shoe Mfg. Co. 


Cincinnati, Ohio 











WANTED —Salesmen with established trade to 
represent us in Arkansas, Colorado, Kansas, 
Kentucky, Tennessee, Iowa, Michigan, and Miss- 
issippi. Prefer men who reside and have head- 
quarters in larger cities in these states. Line 
consits of one i gepee t fast selling women’s novelty 
shoes at Liberal commissions and 
wonderful » oe for men of proven ability. 
References must accompany application, other- 
wise will not be considered. SPECIAL SHOE 
oH MPANY, 1332 Washington Ave., St. Louis, 
0. 





RESIDENT and road salesmen to carry na- 
tionally known, popular priced line of Turn 
boudoirs (leather soles) and soft and hard toe 
— slippers. In stock. Choice two to eight 
samples. Address C-557, care Boot and Shoe 
Recorder, 207 South St., Boston, Mass. 





ARE OPPORTUNITY—We are changing 
representatives in the following States in 
which we have established trade: New York, 
Maryland, Delaware, Ohio, Illinois, Missouri, 
(Minnesota, and Western Wisconsin, North and 
South Dakota. Want men to carry our line of 
In-Stock leather house slippers, as side line. 
Must live on territory and cover same close by 
auto. Give full particulars in first letter. No 
drawing account, monthly settlements against 
orders received. sree men now successfully 
selling line. Easiest selling commodity in shoe 
me today. Maid Rite Corp. (manufacturers), 

5 York St., Brooklyn, N. Y 





WANTED—Live salesmen to sell strong line 
of Boys and Little Gents McKay and Good- 
year Stitched Shoes to case lot trade on com- 
mission basis. State experience and references 
in letter. Box 295, Salem, Mass. 





MANUFACTURER of women’s fine turn 
shoes is interested in salesman catering to 
the better trade. Complete or side line. ib- 
eral commission. Any territory. Address C-542, 
care Boot and Shoe em ae 239 W. 39th St., 
9th floor, New York, N, 





SALESMEN WANTED—Real live wire shoe 
salesmen with an established trade in the 
following states: nt ig California, Colorado, 
New Mexico, Wisconsin, Illinois, Kansas, Miss- 
ouri, Oregon, Montana, Washington, Minnesota 
to sell a high grade medium-priced line of 
stitchdowns—shoes—oxfords and sandals to vol- 
ume buyers on strictly commission basis. Li- 
beral commission and good opportunity for 
right men. Give yelerunans. Write C-545, care 
Boot and Shoe Retorder, 207 South St., Boston, 
ass. 


WANTED—Salesmen with established trade 
to ——— us in Indiana, Kentucky and 
Eastern Tennessee, Michigan and Colorado. 
Prefer men who reside and have headquarters 
in larger cities in these states. Line consists of 
fast selling women’s novelty McKays, priced at 
$3.50 to $4.50. Liberal commissions and won- 
derful proposition for men of proven ability. 
ferences must accom y app pee. other- 
wise will not be considered. SHU-STILES, 
INC., 1330 Washington Ave., St, Lewis. Mo. 





ALESMEN WANTED to sell side line all 
leather first step shoes 1/5 and stitchdowns 
2/11; all in stock; novelty, pores priced 
uality shoes; 7% a, AIZE SHOE 
OMPANY, Rochester, N. Y. 








LINE WANTED 


LADIES’ novelty McKays or Men’s dress 
welts, medium-priced, for California, py ex- 
perienced salesman; best references and follow- 
ings on commission. Address Box 352, Route 

, Pasadena, 








WANTED—Manufacturer’ s line of snappy, 
high grade women’s shoes for southeastern 
territory. Must be first class line of best stand- 
ing. Am experienced salesman with established 
trade. Address C-556, care Boot and Shoe 
Recorder, 207 South St., Boston, Mass. 





LEATHER expert seeks sole agency, vici kid, 

calfskins for Argentine; highest commercial 
and banking references. Write Felipe Ehrlich, 
Casilla de Correo 1125, Buenos Aires. 





SALESMAN, fourteen years’ experience, seven 
years in the Retail Shoe Business, wants to 
g. on the Road with a factory line of Popular- 

riced Shoes. Address Virginia Salesman, 
C-550, care Boot and Shoe Recorder, 207 South 
| = Boston, Mass. 





WANTED—Shoe, Findings Specialty Factory 
Lines. Establish trade. Pennsylvania, New 
Jersey, .Maryland, Delaware, Virginia States. 
Commission basis. References exchanged. Ad- 
dress C-543, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 








FOR SALE 








SHOE DEPARTMENT IN LARG- 
EST niet LTY STORE IN 
RICHMOND, VIRGINIA 
Excellent corner location, established 
seventeen years. No stock to take over. 
The most beautiful shoe department in 
town. Apply 


DREYFUS & COMPANY 


FOR SALE—Custom Shoe Factory equipped 
to make 200 pairs weekly. Opportunity for 
live wire salesman with high ‘class following, or 
an all around sh ker. Will ider active 
or inactive partner. Quick returns on invest- 
ment. Sam Harris, 554 Fifth Ave., New York, 











POSITION WANTED 








Sales and 
Advertising 
Executive 


Somewhere a shoe manufac- 
turer is needing and looking 
for this man, because he, 
(this man) can supply from 
his st 15 years experience 
that which said manufacturer 
needs. 


This man has had a wonder- 
ful experience in sales manage- 
ment as well as advertising 
in the central western markets. 


He knows manufacturing—he 
understands merchandising—he 
is acquainted with shoe buyers 
from everywhere—he is a firm 
believer in and capable of 
producing well directed adver- 
tising. 

He is thoroughly at home in 
the shoe industry and will be 
a valuable addition to some 
one’s executive staff. 


Perhaps the right proposition 
may induce him to invest a 
nominal amount in the busi- 
ness. 


He is well worth investigating. 


Address C-558, c/o Boot and 
Shoe Recorder, 207 Seuth St., 
Boston, Mass. 


Sree er a> sp 














ERE I AM—For fifteen years I have covered 

Metropolitan territory including the State of 
New Jersey. What have you? Address C-547, 
care Boot and Shoe Recorder, 239 W. 39th 
St., 9th floor, New York, N. Y. 





POSITION WANTED—Nine years’ experience 
in the design, manufacture and sale (in 
Middle West and Southwest) of ladies shoes of 
the better grades. Four years’ advertising ex- 
perience. Exceptional references. Age 33. Can 
qualify as sales and publicity manager. De- 
sirous of obtaining position on road, jn factory 
or office with reliable, progressive shoe manu- 
facturing concern in order to demonstrate fit- 
ness for responsible executive position. Address 
C-551, care Boot and Shoe Recorder, 207 South 
St., Boston, Mass.” 








FOR RENT 














FOR SALE 


cheap if bought at good low rent lease, 
in best location of pe, Mich. ; hi, 
—o ®t upholstered chairs—modern fixtures 
equipment; doing good profitable 
high grade” business. ‘Address C-555, care 
Boot and Shoe Recorder, 207 South Si., Bos- 
=~ Mass. 








Six Good Factory Floors to Rent 
Two Marblehead factories offer six floors 


to rent entire or in part. Attractive in- 
ducements to shoe trade and shoe manu- 


to Henry F. P. Wilkins, Marblehead, Mass. 
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MANUFACTURERS WANTED MERCHANT NEEDS MERCHANT NEEDS 














Genuine Cut Steel Buckles 


Manufacturers A wonderful buy for the money. 
° High-grade imported merchandise. 
Attention 75e per pair while they last. 


Four other numbers at same price sent on 
approval. Also nice assortment at $2.00 per 
pair and 75c per pair of BEADED 
BUCKLES. Sample Assortment sent on 
request. 


Will offer quantity assortment on consignment for 
sales purposes. 


I will consider a connection with a 
manufacturer (or group of manufacturers 
carrying non-conflicting lines) wishing to 
distribute shoes in the New York City 
area (N. Y. State, N. J. and Conn.). 


Have had 23 years continuous experience 
in the New York wholesale market. Ten 
years in my own business. 


Can intelligently supervise sales, credits, 


advertising and distribution details, and 
- oe soe WAVERLY SHOE TRIMMING CO., Inc. 
I am conducting a distributing house now 151 Vanderbilt Ave. B , lyn, N. Y. 


MONEY MAKER!!! 


larger possibilities, either independent of 
FOR THE DEALER 


or in conjunction with my present organi- 
A big seller when icy weather comes. Retails at 


zation. 
An interview with principals only is 
ted 
50 cents. Made in 3 sizes. No. 1—for cuban heels 
or rubbers. No. 2—for ladies’ shoes or overshoes. 














solicited. 


Address C-548, c/o Boot & Shoe Recorder, 


9th floor, 239'W. 89th Street, New York, Featherweight 






































FOR RENT No. 3—for men’s shoes and lumberman’s boots. 
Apply to your jobber. Price $4.00 per dozen. If 
ordered direct from us will be sent C.O.D. 
FOR RENT 
Store Room with record of 16 years established CHURCHILL MFG. co. 
shoe business. Industrial city——-Western Illi- ICE CREEPER 278 Thorndike St.. Lowell, Mass. 


nois—Population 35,000. One of four cities 
in community of 175,000 people. Excellent 
opportunity for new store, branch or chain 
store. Fixtures installed. For more complete 
information address C-554, care Boot and 
Shoe Recorder, 207 South St., Boston, Mass. 
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ss . . . eT] | 
Advertising Novelties and Specialties E-t—4f—] ventors, 
Complete line. We have it. We will get It. We -—'—' | ~Made in all styles 
will make It for you. Visit Sales Room during 45 ——] to suit any shelving 
N. S. R. A. Convention. | i re condition. 


aguen TENE 


Tes 


@et our price before 
placing your order 


ii 
sat tl 


W. E. FOLLIS ADVERTISING SERVICE 
159 N. STATE STREET CHICAGO 
Corner Randelph—2 Blocks East of Hetel Sherman 
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Ne. 141 
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wre toe THE CHICAGO Stee = Manulacturing Co. 
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Catalog as 2416 No. 10th Street 
and Prieee WIRE CHAIR CO. ars «ST. LOUIS, MO. 


621 N. La Salle Street, Chicage, i. 
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LABEL 
SHOE CARTONS 


EXCLUSIVE BUT NOT EXPENSIVE 


[DISPLAY FIXTURES | tami tno cee 


=. 
at oe 


Made Only of Wood 
for all lines 
IMMEDIATE 
SHIPMENTS 
Send for Catalog 
be Stone 
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SHEL 88 


FRANK C. MEYER Cow 


SHOE CARTON & LABEL MFCS 


Anade by 
SEGALLE SONS, ToS aI 
2@3-271 LEXINGTON AVE , BRODKLYN. NY 
AMERICA’S GREATEST 
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933 ARCH ST. 
PHILADELPHIA, PA. 
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The Boot and Shoe Recorder 


Serves in 


Getting More Shoes Sold Right; not only “more” but “right”; sold 

for the right purpose, to the right wearer, in the right fitting, for the 

right price, at the right profit. This is the great problem of the retail 

shoe merchants. The chief purpose of THE Boot anv SHoe Recorper 

is to help solve it; for this is the basic problem upon which depends 

the progress of the entire allied industries relating to shoes and 
leather, their production and distribution. 


In this Issue— 


1927—-A MERCHANDISING YEAR..... Be THAIIGDE 66.00 c00n20s 508008 109 
Opinions of Merchants from All 


Over the Country 
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List of Eighteen for Hosiery 
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SHOE MERCHANTS’ NEWS .......... What’s Doing in the Trade....210 
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TRAVELERS AT CHICAGO ........... Helen M. Haney .............. 229 
SHOE STORE SERVICE SECTION....... Display Information ......... 235 
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Quick, Live Information on Fast 
Moving Shoes 
OTHER REGULAR FEATURES 





GETTING MORE 
SHOES SOLD RIGHT 
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Pfister & Vogel Leather Co., Milwaukee, Wis... 18-19 
Quaker City Morocco Co., Phila., Pa.......... 62 
Rueping, Fred, Leather Co., Fond du Lac, Wis.. 107 
Salomen & Philiips, New York and Boston...... 82 
Seherer, Osear, & Bre., New York City........ 268 
Schmidt, Carl E., & Co., Detroit, Mich........ 24 
Schwarzenbach-Huber & Co., New York City.... 267 
Seton Leather Co., Newark, N. J.........+.+.. 260 
Skinner, Wm., & Sons, New York City......... 224 
Snyder, H. S. & M. W., Boston............. - 208 
Standard Kid Ce., Boston and New York........ 4-5 
Surpass Leather Co., New York City.......... 92-93 
West Virginia Pulp & Paper Co., New York City 277 
FINDINGS AND SHOE STORE SUPPLIES 
Adrian Corporation, Milwaukee, Wis........... 146 
—— Seating Ce., Chi ll cocccs Oe 


cago, 
Aprile, &., & ba ine., New York City. 
Conon Carton Harrisburg. 
=e. Wire Chair Co., 
Chi Mfg. Co., Lowell 
Dalrymple Dudley Co., Haverhill, Mass........ 
Educational Furniture Co., New York ay. - » 
Fleming-Keevers Co., Northampton, ate 


Follis, W. E., Adv. Service, Chicago, Ses 
seco oi Qn New York Cay: 


Heywood-Wakefield, Wakefield, Mass.......... 
Kawneer Ce., The, Niles, Mich............... 


Laing, Harrar & Chamberlin, Phila., Pa....... 
Lyons Hose Protector Co., Omaha, Neb 


Mazer Bros., New York Ci 





Onken, Oscar, Co., St. Louis, Mo 


Reynolds Co., The, Providence, R. 
bem mK Artifictal Flower Os “Chicago 











coal! & ome Philadelphia, Pa 
Co., The, Auburn, N. 
Vanity Novelty Works, Brooklyn, N. Y......... 208 
Waverly Shoe Trimming Ce., Brooklyn, N. Y. 287 
Weil, Lecn, Inc., New York City..........._; 206 
MACHINERY, LASTS, MFRS.’ SUPPLIES, 

DRESSINGS, ETC. 
Dunbar Pattern Co., Brockton, Mass........... 170 
Nu-Shine Co., Reidsville, N. C............... 279 
ON Se 6 ere 273 
patee Fast Color Eyelet Co., Boston.......... 46 
it bones oelie deneane cee 60 

United Shoe Machinery Corp., Boston, 
3rd sy 58, 247 
Whittemore Bros., Cambridge, Mass........... 236 

HOSIERY 

Everwear Hosiery Co., Milwaukee, Wis......... 33 

MISCELLANEOUS 
Atlantic Printing Co., Boston, Mass............ 279 

Chicage Shee Travelers Association............ 

Clarke Sales Corp., Boston.................- bats 
Glauberg, Max, New York City............... 281 
Kelly, T. K., Sales Minneapolis, Minn.. 254 
Kirsch-Blacher Co., New York City............ 281 
Morrison Hotel, Chicago, Ml............. 149 


N York . 
= iy Export Pupptosing Corporation, ‘New 
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Next Week 


you will find 
in the 
Boot and Shoe 


Recorder 








Sees 


Cede 


7 Sane, 
Segsrcu 


EAL salesmanship will be called 
into play during the next two 
months. New styles in footwear have 
been created for January and Febru- 
ary selling. We tell you what they 
are and their strong selling points. 


LLANS for the New Year. New 

merchandising ideas that will 
yield you a real profit if you follow 
them out. 


HE season of shoe conventions. 

Getting ready for the style shows 
and the interchange of ideas when 
good merchants get together. 
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How to Make the New Year 
Brighter, Happier and More Prosperous 





Take your stand beside the legion of Rogers the phenomenal success that has come to them. 
Brothers steadfast customers—a legion that has Start 1927 right by ending your quest for the 
with each succeeding year grown larger than utmost in footwear elegance and goodness of 
the year before. quality. Rogers Brothers “Lucky Shoes” are 
And that steadfastness for Rogers Brothers the ultimate in their field; they will pack your 
“Lucky Shoes” has never been more signifi- year from beginning to end with prosperity and 
cantly exemplified than in the eager enthusi- pleasure. 

asm which greeted the new spring models and We'll be at the Chicago Show—Julian W. 


Rogers and Henry J. Sulkis at the Hotel Morri- 
son, Chicago, Rooms 770 and 771, Jan. 3 to 7. 


Manufacturers 
59 Lincoln St. Distributors 
Boston 135 Bush St. 


San Francisco 





California 
























a 


Pe ht OF FEI PP LT Tt ag, 








